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Introduction/Overview

This collection of parking management and design “best practices” has been compiled over a
number of years and continues to evolve as the parking industry evolves.

Our goals in the development and organization of this document were to provide a
comprehensive categorization of parking planning, management and design areas to make finding
specific best practices easier. As is often the case when trying to categorize a wide range of items
there instances where one item might legitimately be placed in multiple categories.

As this collection has grown, we have expanded our thinking on exactly what to include. For
example, in the category of “Sustainable Parking Design & Management Strategies” we chose to
include some concepts that speak more to potential future applications. While technically not
“best practices”, they do illustrate new ideas and approaches that can inspire creative thinking.

We know of no parking/transportation program anywhere that has adopted all of these concepts
and management strategies. It is our hope that this tool will provide the City with a wealth of
ideas to stimulate program development.
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Guiding Principles
Creating a comprehensive set of ,
“guiding principles” is the first step Fconomic

Development

arking Management

» Within a parking strategic plan, specific :

‘/_‘ BEST PRACTICES
action items are organized by the Iarger ParkiT-
QUIdIng prInCIp|e Categones Communications Accountability Effective Organizational
: Eirancial Management Leadership _

Marketing

~» Inthis way, by working the action plan,

| you will remain true to the vision, missiort
and core values of the strategic plan '
which was developed with significant
stakeholder involvement.

Promotion {* Mgmt.
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Parking Strategic Plans

A characteristic of “Best in Class”
parking programs is that they have
developed a Parking Strategic Plan to
define the program’s vision, mission
and work plan.

- One key to success Is the degree to
~which programs actually “work the
plan”.

)21t Century
GIC PARKING PLAN

The strategic plan helps set pr’grarﬁ.
priorities
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» Builds consensus on program direction
» Defines funding priorities
» Informs staffing development

» Connects the program of work with :
related community interests JANUARY 2011
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» Provides a roadmap for future program
~ development '
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. . Ch.
20 Characteristics of 1
Effective Parking Programs | » ClearVision and Mission =
_ »  Parking Philosophy & Guiding Principles O
The parking chapter of the book . Strong Planning 3
ROl Making Business Districts Work” ., Community Involvement =
> reviews what the author considers to be ., Organization &
il) the 20 Characteristics of Best-in-Class . Staff Development 2
- | Parking Programs”. Taken as a whole ,  Safety, Security and Risk Mgmt. T
el these characteristics form the . Communications =
%J ~ foundation for a comprehensive parking ., Consolidated Parking Programs o
management program. »  Financial Planning _%’
g ( ....................................................... :.ex..:.....: § Effective Parking Management %
|— » Operational Efficiency 5
o ; »  Facilities Maintenance & Asset Protection o
u = wﬁ-—- J » Use of Technology g
z s I I' Al I »  Parking System Marketing ©
E Wi Y »  Customer Service Programs
o vy I : » Special Events Parking
< : »  Effective Enforcement
n_ ' | » Parking & Trans. Demand Mgmt.
%, \A | : »  Awareness of Competitive Environment
Klmley)))Horn . - ‘ § | é ............................................................ 8
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Vertical Integration

The single most important element of a
parking program’s organizational
structure is the principle of “vertical
integration”.

» The most successful parking program
organizational models include:

» Parking Authorities

» Vertically Integrated City Departments
» Business Improvement Districts

» Parking Management Districts

» The Professional Services Model

» At a minimum the following three areas
are essential for a vertically integrated
parking program:

» Off-Street Management
» On-Street Management

PARKING | The Next Level

» Parking Enforcement
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Beyond the three primary functional
areas (on-street, off-street and
enforcement), the other recommended
primary areas include: administration,
planning/development and community
relations.

Other key areas might include:
contract administration, finance/audit
and special projects, depending on the
program.
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Parking System
Administration
Planning & Community
Development Relations
Off-Street
Operations

On-Street Parking
Operations Enforcement




Non-Traditional
Organizational Models

The City of Boulder has a unigue
combination of integrated municipal
services within the Downtown and
University Hill Management Division &
Parking Services (DUHMD/PS).

Program Organization

~» Beyond the basic parking program integration

| of off-street management, on-street
management and parking enforcement, this
program has a broader organizational
mandate including urban space management,
transportation and economic vitality.
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“Dual Mission Philosophy”

Some of the most effective and
progressive parking programs in
operation today are those being
managed by Business Improvement
Districts, Downtown Development
~ Authorities, Urban Renewal Agencies,
~ eftc.

» One of characteristics that helps make these
organizations so successful is what we refer
to as the “Dual Mission Philosophy”.

» The primary goal of the agency is to create a
revitalized downtown. Because of this,
parking is managed as a tool to support this
primary goal.

» The result is that different decisions are made

relative to parking than those made in
traditional city parking departments.
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Examples of high quality
parking programs that fit
Into this category include:

The City of Boulder, Boulder, CO

The Capital City Development
Corporation — Boise, ID

The Ann Arbor Downtown

Development Authority — Ann Arbor,
M

The Anchorage Community

Development Authority —
Anchorage, AK
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Downtown Tempe Community, Inc. ./_4

— Tempe’ AZ ParkiT’
The Cedar Rapids Downtown ggglﬂ.,
District — Cedar Rapids, IA Downtown

Charlotte CENTER CITY Partners,
- Charlotte, NC ||

M Charlotte CENTER CITY Partners
Missoula Parking Commission —

Missoula, MT ‘D
missoula parking commission




Organizational
Development Pyramid

» How do we work together as a
team?

-
=
The organizational development e X.: g
FIM Pyramid succinctly defines the major LT <
> organizational issues that any program : g’
8 should consider. =
VISION =
e [WHERE ARE WE GOINGT) —
(@)
X _ _ : MISSION o
) ~» The primary questions to be answered : (WHY ARE WE HERE?) o
Z include: : VALUES
. MWHAT D WE BELIEVE INT)
ina?
g » Where are we going~ S
— » Why are we here? b leshocls s bt
— » What do we believe in? T
U » What do we need to accomplish? gl
E » Who does what? : RELATIONSHIPS
x » How do we get things done? HOW DO WE BULD TRUST AND SUPRORT EAGH OTHER)
< |
ol
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Parking
Planning
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Alignment with Communlty
Transportation and

' » Strategic plan action items =
Strategic Plans ‘ex.: include =
= _ _ . » Exploration of alternative g
q>) "Best in Class” programs typically have | il management methodologies to =
@ developed parking specific strategic or enhance customer service £
BN community access strategic plans that » Evaluation of new parking S
ol 2are aligned with larger community technologies =
55 ~transportation planning initiatives. > Forming of partnerships with
; : community organizations
< Zﬁ ‘::;:‘;:ag:' M%mem » Generating facilities development
), o e e e o o e plans
e Tm— » Evaluating the impact of related
= D e | rncopenroses _ — transportation resources
— |EEre B » Undertaking survey research to
O BT — 1 identify customers perceptions
= ‘ Ay ) regarding parking availability and
v What We What We Are pricing
x Need and Want Willing to Pay For
< ‘rmncs:‘mtion M
a | x
What's the Correct Balance?




Guiding Principles e ————

_ .***.. » Guiding Principles typically cover: =4
Development of a set of parking system - =
“Guiding Principles” is 3 good tool for °-eX--° » Mission Statement / Statement of %
., K Purpose ©
setting and communicating program Temeet’ » Operations/Funding Strategies &
goals and objectives to both staff and » Community Relationships g’
Community stakeholders. » Responsibility for Parking Operations —;%
‘ » Rate Setting Guidelines all
: » Options for Allocating/Procuring
» “Guiding Principles” are not intended Parking
to replace policies and procedures, » Inclusion of Parking in Strategic and
rather, they define the goals and Master Planning Processes
objectives that ultimately define the > Procedures for Managing Losses of

Parking Supply (both temporary and
long-term)

» Definition and Communication of
Parking Rules and Regulations

» Enforcing and Adjudicating Parking
Rules and Regulations

» Defining Parking Facility Maintenance
Responsibilities

» Special Event Parking
» Budgeting and Planning Cycles

character of the parking department.
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Ch.
Financial Plans e 3
) _ } _ .+***., » Sample Financial Plan Table of =4
Best in Class” programs typically have " Contents =
developed parking specific financial 1,eX..-‘ . Introduction =
o..‘....o E
plans. : » Background 5
: » Planning and Policy Framework E
ST » Operational Objectives é_?
e » Fund Balance and Reserve Policy
S ' » Policies Regarding Uses of
o [The Ann Arbor Michigan Parking Revenues
Downtown Development Authority .
Development Plan and Tax Increment » Debt POIICy

Financing Plan 2003-2033

» Rates Policies
THE ANN ARBOR DOWNTOWN DEVELOPMENT AUTHORITY MISSION:
TGl rli oyl it e o S » Annual Updates

INVESTMENTS.

City of Portland SMART PARK
garages, ready to serve you!

10 Avenue - ?
2
:
¢
L&

Broadway Avenue

(il

=4, Avenue ol
Lt | N
- 1.1
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Parking Inventories

.«***«, » Parking inventories should be kept

A basic element of effective parking up to date on an on-going basis.

program management IS maintaining an '.ex.l. » Supply additions and losses

up-to-date parking inventory. e
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Supply/Demand Analysis

Periodic assessments of parking
supply/demand are critical to effective
parking system planning.

o
=
=
c
o
al
o
=
=
©
al

» Documenting current parking
adequacy, typically on a zoned
basis, is the first task in this process.

» This is followed by analyzing
potential changes in parking supply
conditions and future development
projects.

» Projections of future parking demand
and adequacy are typically
developed based on proposed land-
use changes or by analyzing specific
development initiatives.

PARKING | The Next Level
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Shared Parking Model

Shared parking can have a significant

Impact on mixed-use development

parking requirements. Combining

certain land uses results in a demand

for parking spaces that is less than the

demand generated by separate,
freestanding developments of similar
“size and character.

Having a community adopted shared
parking model as part of the local
parking requirements is a
recommended best practice.

E Usage Patterns

Office Hetall Theater

A

PARKING | The Next Level

University

»

Shared parking is defined as
parking space that can be used to
serve two or more individual land
uses, without conflict or
encroachment

The opportunity to implement
shared parking is the result of two

conditions:

» Variations in the peak
accumulation of parked venhicles as
a result of different activity patterns
of adjacent or nearby land uses (by
hour, by day, by season).

» Relationships among land use
activities that result in people’s
attraction to two or more land uses
on a single auto trip to a given area
or development.

Parking Planning



On-Street Occupancy

Documenting on-street parking
occupancy is another effective tool to
help you better understand and manage
your parking resources.

Parking Planning

» Routinely tracking on-street
parking occupancy and
documenting the results
graphically provides valuable
management data.

» Often there is adequate parking
supply despite a wide-spread
perception that the parking supply
IS Inadequate.

» Documenting the true occupancy
rates are the first step to effectively
resolving parking problems (real or
perceived).

PARKING | The Next Level
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Shared Parking? * Period Hourly Analysis - =
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Zoning and Parking
Requirements

oeoce, »  With respect to parking, zoning

Zoning IS the means by which cities ex ‘: standards typically lay out formulas for

: determining how many parking spaces
and other local governmental agencies ., it must be provided for specific types of

ensure that development projects meet land uses.

the COm“mun'ty S Sta_nd?rds' It has been » Design standards are often included.
termed “a preventative” approach for The layout of parking, particularly the
~achieving planned and orderly size of parking spaces and aisles, is
“development.” frequently covered.
| Summay Tabe o Uses s pace Raguremeres » There will always be variations in

LEE Parking Spaces Required
| SngiE Family Drwelng Ui 2 Drweling Unil

o demand within a community, so that a
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Form Based Codes

A form-based code is one that is based

primarily on “form” - urban form,

Including the relationship of buildings to

each other, to streets and to open

space. This contrasted to codes that
~are based primarily on land use.

» A Form-Based Code is a development code
that provides the developer / applicant
greater flexibility in permitted land uses in
exchange for more stringent regulations
controlling urban form.

» These types of codes support mixed-use,
pedestrian-friendly and mixed housing
development more effectively than
conventional codes.

» Form-Based Codes are becoming
Increasingly attractive to municipalities that
want greater control over how buildings look
and feel.

PARKING | The Next Level
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A BRIEF COMPARISON OF CONVENTIONAL CODES AND FORM-BASED CODES

URBAN FORM GENERATING CHARACTERISTICS

CONVENTIONAL CODES FORM-BASED CODES

Include extensive lists of permitted, prohibited
and conditional uses by zone. Many land uses in
conventional codes lists are outdated and do not
reflect the nature of contemporary employment
models or dwelling types

Often disallow a mix of uses

Prohibit adaptability of buildings to other uses
over time

On zoning maps, land use designations typically
begin and end at the center of the street or Right
of Way

Consider the building “walls” that frame the
Right of Way (often referred to as the “public
realm”) as one of the primary determinants of
form

Regulating plan zone designations typically
transition at the back of the lot

The same or similar development standards
typically apply to both sides of the street

Land uses allow a much broader range of
uses within a zone or subarea; also allow a
greater mix of uses

Many uses are allowed if they meet
performance standards

ooooooooooooooooooooooooooooo
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Parking Reguirements
for Transit Oriented
Developments

The rise in popularity and success of
“Transit Oriented Developments” or

TODs is creating a need to reassess

~and redefine zoning and parking
requirements for these districts.

» Specific development plans for TODs

and “Transit Station Areas” has led to the
development of specific station area
typologies to support transit friendly
development.

Planning’ for Transit-l:rienc“y Development at
the 43rd Street El Station

Cllicago Transit Autllorit_v Station Area

Typology Study

Kimley-Horn led the urban planning element of the inifiative by the Chicago Transit Authority (CTA) to
create a typology or hierarchy for stafion areas around each of the 144 CTA stations. The objective is to
establish a set of guidelines by which planning and design of transit friendly design (TFD) projects can
occur in these station areas and to identify incentives to future development projects through zoning,
funding, and public privaie partnerships.

Kimley-Horn gathered data related to station area characteristics and led workshop meefings of the
advisory commitiee fo reach a consensus as fo the definition and application of each of seven typologies.

Seven Typologiea
@ (DC) Downtown core

® (MC) Major actvity center

@ (LC)Local acthity center

@ (DN Dense urtan neighborhood

© (UN) Urtian neightornoed

© (5D} Senice Empioyment Distict

© (MD) Mamuiachuring Emgioyment District

-

g S

Various one-on-one meefings with elected officials and more

formal stakeholders’ meetings and open house formats also were
péual design guidelines and dations
have been developed and a final report was prepared in *magazine”
workbook format. The final document entitied Transit Friendly
Development Guide, Station Typology will be used by the city,

conducted. C

CTA, elected officials, and developers to g2 aspropri

development around stations.

Parking Planning
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Program Criteria
Documents

Program Criteria Documents are a tool
to help ensure that institutional goals,
objectives and standards are
iIncorporated during the early phases of

_project planning and development.

Program Criteria Document
benefits:

» Development of a more
comprehensive understanding of
the project impacts and scope.

» Build or strengthen project
momentum and acceptance.

» Promote parking-specific areas of
concern that are often overlooked
without direct and early
Involvement by parking
professionals, such as:

— designing for
operational flexibility

— planning for alternative
payment technologies

— designing to maximize
passive security, user
comfort, etc.

Parking Planning



: . Ch.
Time-Limit Maps e 3
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On-street parking time-limits should be - N = s H| | SIK g
I mapped and changes tracked over :,eX.,: . ”...‘“,." SRS ARY T
TN time. LT g T a
> > ' uot_mowmenmﬂ I g)
— » Mapping on-street time-limits Is an [ “steemiet ack =
— B Important tool for staff education, iy o i PO Q
Gj | and communicating with the public. :
wdll > |tis afundamental tool for
L : documenting resource usage, |
R facilitates the analysis of trends
— § and is an effective planning tool. : |
—— » Tracking changes over time  _,’
U} creates a record of management ‘ |
2z strategies that have been used in |
E the past. v
= |
ol
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zone rules and regulations as well as
locations.

Mapping Parking ch.
Per m it ZO n eS §' ....................
Mapping parking permit zones {ex_} =
provides an important tool to ‘ g
effectively communicate the permit =
=
S
al

» This practical tool helps you better
educate City Council members other
planning officials and citizens at large.

» It also provides a means of documenting
changes to permit zones over time.

» Itis also an important tool for training new

parking enfsNNILoffers.

7
>
)
—
e
X
)
Z
)
L
—
O
=
'
=
Q.

Kimley»)Horn




Parking Rate
Assessment Strategies

PARKING REINVESTMENT PROGRAM

Assessing parking rates is something
every parking program must do from time
to time. A successful parking rate
assessment strategy has two key
elements:

_+ Defining the type and impact of rate
~increase options &

_+ Defining a program for how new

~ revenues will be invested.

ail ‘35109 | Wyyd90ud U
IN3SWIS3ANIZYH ONINY VYV O
S39VYHVYH2
ONIMYVYd3S
J17dNd2

WHAT IT MEANS FOR BOISE

Parking Planning ESR®

Infrastructure Reinvestment
Tobe a “good steward * of the public parking Elevating the parking program from “G:

» Our recommended process includes the - i e
development of a parking rate modeling tool —
that can be used to project parking revenues
by any incremental increase in transient,
monthly and special event rates.

Recommended Parking System InvestmentPlan
FY 2008 —FY 2012 Total Plan Budget - 54,982,410

» The process also includes the development of
“parking investment plan” which is essentially
the program’s work plan for the defined
planning horizon.

PARKING | The Next Level
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Retall Supportive
Parking Strategies

We recommend a three pronged
approach to developing a retail parking

Revitalizing retail in a downtown setting @) s
L ", strategy:

IS one of the most difficult elements of " .
downtown revitalization to get right.
Convenient, plentiful and easily
accessible parking is especially critical to
the success of retail in a downtown area.

» On-street Parking — As the most
conveniently located parking assets (and
therefore the most valuable), effective
management of on-street parking to
promote turnover is critical.
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» Off-street Parking — In a downtown
environment the primary issues related to
retail parking are to provide large, easy-to-
find reservoirs of parking within close
proximity to the retail cores or corridors.

» What is often overlooked or

~underestimated in retail
revitalization projects is a
comprehensive “retail parking

PARKING | The Next Level

~ strategy’. Sedter | Qverall Parking Management - From a
» In many cases this will involve Mol i management and operations perspective,
| significant investment in new rocreon +2 there are many effective strategies that
parking infrastructure or at least a “Retail | dOowntown parking programs can employ to
. . Hot Spot” i
restructuring or reallocation of Parking | ek S“_F:p,ort tretta” and thle larger
existing parking resources. Aeseupen COIRITRIlRRa edIC goals.
» Once the parking supply issues Retail
: ¢ Parking
have been addressed, a wide range Sirategy
. of parking management strategies =
ShOUId aISO be ConSidered. ...............................................................
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Operational Peer

Reviews ; | -
L**., » The scope of peer reviews vary, =

This is a low cost initiative that can be eX < butare generally focused on =
set up through local, regional or .2 425 operational elements and might g
national parking associations. P include maintenance practices, =
staffing and staff training, the use =

of technology, customer services _;CTs

practices, etc. o

ﬂl » Peer reviews are often

ARIZONA STATE reciprocated.
UNIVERSITY MAIN . )
» The ASU External Peer Review

, brought in four other university
External Peer Review parking system administrators

: from across the country and

generated a very professional and

objective system assessment.

Contents:

A. Introduction

B. Mission & Scope

C. Quality of Services and Campus Relationships
D. Organization, Teamwork & Management

E. Resources & Staffing

F. Technology Currency

G. Institutional Barriers

PARKING | The Next Level
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Integrated Access
Management Strategies
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32



What is “Integrated
Access Management”?

“Integrated Access Management”

‘} '&me ‘ =" Qﬂ “J " | ] l
» The primary intent of this approach is to get . .
communities to focus on “access”
Incorporating the full range of parking,
transportation and demand management
strategies to improve not only access, but to
also enhance and promote walkable urban
environments.

ks

o

)

T IS a term that refers to a more S

> holistic approach to community or 2

3 institutional planning relative to &

4>-<» parking and transportation. %

: C

% »  Within the parking arena, this concept strives ‘25

to promote a broader view of program scope "

Q and participation. &

L » It fights the tendency to place parking in a 2

— “silo”, divorced from the larger transportation : B T || —— =

equation. i B v B ..,__a.:f B e Q

u : Bl a2 S

= g

X -
oc
o
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Community Bike Rental
Programs

Located at key locations in the central
business district, the bikes provide a
new way of discovering and moving
around the city.

» The bike stations are modular and the
bikes are ergonomic and light-weight in a
distinct design.

» Bikes are parked at docking points which
use a proprietary locking system to
ensure that each bike is securely stored.

Solar panels”

Pay station "
Bike dock
¥

™ Docking Points

America’s first self-service
public bike rental program
of its kind!

"

Integrated Access Management Strategies

The Bikes

-t
\
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http://www.smartbikedc.com/

@ Bike Parking & Lockers
g
e One more way for p_arklng programs to fi
A support Transportation Demand >
Z4l Management (TDM) is through the IS
P=l provision of bike lockers in and around &5
Ll parking facilities. This is also a means =
G of securing LEED credits in support of ; =
: . . - . : : )
<l parking program sustainability goals. : vintage Bike Portable Wall Mounted  JgG)
E : Racks Bike Racks Racks ©
E g
< — cleSafe Unmatched Durability for your Facility
Q. g}{s BICYCLE PARKING Now with shorter lead times! %
: . . . E Construction Process and Material Selection are key to product Quality and Durability 8
» Bicycles chained haphazardly to railings, S ——— | - Price is not Cost O
§ posts or lamp columns can be : KNOW THE DIFFERENCE -
S = dangerous and inconvenient to © | Keyfeaturesinclude: | %
| pedestrians, particularly visually impaired | nmesecurir =
people. M| sester g I <&
E *Impervious to wgathen age and (-
» Proper bicycle parking can reduce this | o —— -
risk, as well as removing unsightly | e
e *Space efficiency for small footprint
CI Utte I. : *Contributesto LEED Credits!

Kimley»Horn




‘ » This little extra effort is one of
_ eX . the many things that sets the
For those advanced parking systems : " UW program apart.

that are part of the larger transportation ~

solution, providing access to L E—— ‘ —
transportation options through the s N ===

parking office Is not uncommon.

| PARKING | The Next Level

B=. » However, the University of

B Washington provides a “practice
station” for those wishing to learn how
to put their bike in the “on-bus bike
racks”.




Be an Engaged Partner
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As part of the commitment to a broader  *- . WEETNSCHASTLL SO AT | i
® @®eo o ® SECOND PUBLIC MEETING «  Difficult i ions within the antici bicycle network
On Thursday, September 23, over 200 pacple participated in the wiere analyzed
sacond 2011 Dallas Bike Plan Public Mesting at City Hall. Councl  *  Connectivity gaps were addressed, and
members Angela Hunt (District 14) and Sheffield Kadane (Distict  *  Projects to be identified in the Plan’s Strategy.

approach to community access
strategies, the parking program should

0) provided the welcome and words of support for the Plan. Peter

Lagarwey provided an overview of the draft Bikeway System network ~ SURVEY PROVIDES OPPORTUNITY FOR

recommendations, including over 550 miles of onstreet faciities.  CITY-WIDE INPUT

After the presentation, participants were invited to review and A web-based, bilingual survey was made available on the project
on thesa recorr i laid out on maps showing the website (dallasbikeplan.org) from May 18 to July 11, which elicited

proposad network segments as well as the facilit type foreach. Other  over 1,400 responses. The survey resutts will help the project team

public ©edback gained through separate stations dealt with projet  describe existing conditions, opportunities and constraints, and

: criteria and ing and ion idoas for the Plan’s develop project and policy recommendations in the Plan. The most
ecome an interested and engage I Sy oo o s e Tty e v
objectives as well as educational materials were also available. +  Education for all travelers through on-road signage and other

tachniques to instruct users how to share the road
Review and comment on the draft bikeway recommendations at *  More bike lanes on major streets and shared lane markings
public feedback stations included a map of Dallas divided into on wide outside or curb lanes
four quadrants, a map of downtown Dallas, and maps of the ~ *  Stronger bike connections to transit
Trinity Corridor. Other stations provided information on plan goals ~ *  Additional parking
and objecti ion for bicyclists and ists, project  * Mo off-street facilities and on-strest connactions between them
. | prioritization critaria and ing and pi ion. Nearly all respondents were ages 21 to 65; 42% of these between
46 to 65 years old. 30% of respondents were women.

partner in other community
transportation initiatives.

2011 DALLAS BIKE PLAN Newsletter November/December 2010

23% Other 12.6% Travel to Work

0.7% Travel to School

4.4% Personal Business/
Errands.

PARKING | The Next Level

45% Vist Friends/Social/
Entertainment

0.4% Travel to Bus/Train
0.1% Travel to Carpool/

“A paper product isnotan end in itself,. The only reason Vanpool

we'e doing this project is soit can be implemented.” - Pete Lagerwey

» Getting involved in the Dallas Bike Plan
IS a good example of this type of
~ recommended strategy.

2010, Taking into account obsarved and recorded trafiic volumes and
existing raachway (curb-to-curb) widths, the field work tsams identified
547 miles of roacway that could include contest-appropriata bicydle
facilities. Facility recommendations were idenfified for all areas and
avariety of roadways within the City in order to serve transportation
and recreational needs. As a result, the ecommended network
establishes inter-connected routes on a varisty of strest typss,
including arterials, collectors and local streats.

Bike Trips by Purpose (based on survey)

Before road dist

FIELD WORK
Three two-person teams conducted a feasibility analysis of over 550
miles of Dallas streets over a two-week period during the Summer of
According to this analysis, there are many scenarios where the
opportunity exists to install bicycle lanes or cydls tracks by re-  [/Afier road dist
allocating roadway space via atechnique called aroad diet” (e TAY INFORMED ONTHE BIKE PLAN WEBSITE
graphio example right). The 2011 Dallas Bike Plan websits (www.dalasbikeplan.org)
serves as a one-stop source providing input on the Plan, getting
info on Bike Plan and Dallas area bicycling activities, as well as
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DRAFT BIKEWAY SYSTEM FACILITY downloading or viewing draft Bike Plan products. The website
RECOMMENDATIONS also provides news and information on the project schedule, and
EETE [T T cdvcational materials. Other links includa information on the Safa
Biks lanes 157 279 Routes to School Program and the Gomplste Streets Initiative.
L — - - NEXT PUBLIC MEETING

Climbirg | ke lane on uphil side ] @ 05% -
... THURSDAY, JANUARY 20, 2011

wed shoulder 24 4% .
Oycla 4 biks lane w0 e Dallas City Hall Flag Room (6E North)
rockbifiera Review the revisad network recommendation maps bassd on

S purpces pallvle jcsmelky 58 Lo comments from the September Public Meating and a full draft of
Further study needed & 1% the 2011 Dallas Bike Plan. Vistt ourweb site at wew.dallasbikepian.
TOTALMILES =

org for more details on the agenda as the time gets near.

2011 DALLAS BIKE PLAN Newsletter November/December 2010

BIKE PLAN

2011 Dallas Biks Plan
4140 Commerce Strest
Suite 101

Dallas, Texas 75226

Kimley»Horn




Bike Parking
As Public Art!

Bike racks have become a favorite
medium for creating practical and
engaging community public art.

PARKING | The Next Level

Integrated Access Management Strategies




Installing bike lockers is just one
example of incorporating multi-modal
options into parking structures and
contributing to a more balanced parking
and transportation program.

PARKING | The Next Level

"» Other more aggressive strategies include
Integrating bus or shuttle transfer
\s stations into parking garages.
» Creation of express park and ride lots,
etc.

LN

o

= _40th St / PecosRd ~
Park and Ride @
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= | COl:ﬂI:;e:.l’tgnd n s \ S HL’" L,::F" Py :’gez
The TransLoc S?\ N v = iy N = P gy e
Transit Visualization | [Sme.. =00 A SN T NFEALL
w System ShOWS Il Wolflink Shuttle Rt 7
5 buses moving in
| TransLoc real-time live on the
o Internet, making it
X See What We've Done | easler for riders to
% S e use transit. ...
Emaory University o.. ..o
§ Emory Shutties o o
Q | ettty .ex_ .
I— . MASCO - Boston, MA RITT LY » North Carolina State University in
S— e e vl : Raleigh, NC was the first transit system in
u Stuttle Connect : NC to broadcast its bus locations live over
Z The Woltine 5 the internet.
— e ey » Since then, many other transit systems
¢ University of Alabama : have added the TransLoc Transit
Crimsaniide ° - ¢ .
m University of Florida ' V|Sual|zat|0n SyStem'
Remional Transit System 2 : - . :
< et o Mt B : » You can view the live, interactive system
|'||.e15|t-,, of Maryland, BC : .
Q. UMBC Transit : at: http://live.transloc.com
'T'i_.=.|n_a University , ‘



http://live.transloc.com/
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Communications &
Community Engagement

Effective ]
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Strategic

Communications s
A Strategic Communications Plan has eX . ‘
the power to transform an organization:  *. =~ . )
Pheke Media Options & Tactics
» Both in terms of your credibility and ——
status in your community : Discipline the Message

» And In terms of the way you work
together as a team to achieve your
mission and vision

Frame the Issue

Target your Audience

The Communications Plan Pyramid
Establish your Goals

<> Assess your communications infrastructure
<> Establish your goals

Communications Infrastructure

<> Who is your target?
< Who is your audience?
<> How to frame your issues?

PARKING | The Next Level

< What is your message?

Effective Communications & Community Engagement
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Parking Information
Clearinghouse

.........................................................................

~ | 2010 sEaEE

An important role your organization can ex 2
play is to become THE parking % 5
Information clearinghouse for your
community.

» If you become the “go to source”
for all parking info, you will not be
providing a needed service, but
you will enhance your program’s

: : The Ann Arbor DDA is excited to
value and reputation in the , - .
introduce initiatives to make parking

community. in Ann Arbor easier and more efficient,

» (YO u m a_y aCtu al Iy |e ar n a_S m u C h ; HOME = BENEFITS = HOWITWORKS =~ LOCATIONS = PAY BY PHONE =~NEWS BLOG = CONTACT
aS y O u I n f O rm ! ) § :;1» = News > Ann Arbor DDA to rall out innovative parking system downtown on June easy

UPCOMING EVENTS

RECENT NEWS

Ann Arbor DDA to roll out innovative parking efficient

» Deve|0p|ng a Web-based program é system downtown on June 15th. eco friendly
Mew e-park system designed to make parking in downtown Ann Arbor easier

IS O n e eﬁe Ct|Ve Way Of Se rVI n g ; more convenient and energy efficient
multiple goals In this type of p pay your

PARKING | The Next Level

4 more convenient ... including sunlight parklng by
L
e n d e a.VO r- : The new eco-friendly parking system — christened e-park — will roll out June phone
o 15" and f
L

eature solar powered stations. The system will let you pay for parking
om any parking station, or, even easier, by cell phone by dialing 1-888-450-

Effective Communications & Community Engagement gé 9
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Keep In Touch... Parking
E-Newsletters

January 10, 2011 PR

HemisFair Park Area Master
Plan
Public Workshop

Even if you don’t have your own parking {ex_
“E-Newsletter (and why not?), see if
you can tag a message onto other
appropriate E-venues.

\\\ L ST |} T Y

You are invited to attend a public
workshop to re-imagine HemisFair Park
and provide input and ideas for a recently
B | initiated master planning process.

“® DOWNTOWN UPDATE

M'( Hit the Bricks!

Downtown Boulder Business Improvement District August 8, 2005

Public Workshop

January 12, 2011

Open House - 5:30 to 6:30 pm
Workshop - 6:30 to 8:30 pm
What's Cooking on the East End

Sunset Station Depot 1
1174 E. Commerce

' Join us at our monthly Downtown Community Exchange and check out Coburn
@ w{_"-' Development's newest projects.

» , -
7~ ~ When: Thursday, August 11, 2005; 5:30-7pm
| ~z.Cost: FREE
= - Where Coburn Development--1811 Pearl Street (upstairs)

What Else: Great door prizes, updates on Downtown Boulder
RSVP: to Downtown Boulder info@dbi.org --303-449-3774 by August Sth--to
ensure plenty of refreshments

» Promote parking validations.
» Links to parking info/websites.

» Promote merchants that participate in
validation programs.

Don't Miss These Events in Downtown Boulder!

' August 5th-7th--Sidewalk Sales in Downtown Boulder. Take advantage of

- | fabulous savings. P k I b I t
August 10th--Farmer's Market--4-8pm on 13th Street between Arapahoe and » ro m Ote par I n g aval a I I y
“§ Canyon

August 13th & 14th--Asian Festival

» Promote alternative transportation
options.

PARKING | The Next Level
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Parking Meets Social
Media

Get the word out! Stay in Touch!

« Develop your own communities of
users

 Advertise directly

~+ Celebrate accomplishments

~+ Highlight staff

« Offer Facebook only coupons
+  Get program feedback

e Solicit testimonials

« Provide event notifications
 Broadcast construction updates

! twikker

Find us on

Facebook

LEARN MORE ABOUT OUR AWESOME AIRPORT PARKING

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

NOW YU CANLIKE

A
Meet Blue Sky: a rldléuiously better '(h
way to park at the airport.
g
gy BlueSky

5 REASONS

You'll love to |[@uke| us:

n You'll get access to Facebook-only coupons and discounts. Score!

We'll get you to the airport so fast you won't even have time to tweet
about it. (Don't worry, there'll be plenty of time waiting at security.)

B Our brand-spanking new lot is a lot cooler than the others. (No, really.
It's made of concrete, not asphait.)

n Our lot is so secure, your garage will be jealous.

We'll actually respond to anything you post on our page. And in
public, no less.




Parking Meets
Mobile Apps

.........................................................................

e-.  Mobile Parking Apps

COnneCtlng W|th a WOrld on the .'. .1 Mobile Parking Apps will help you find the cheapest
m ove! :.eX ...‘ parkin.g rates anywhere in Chicago, San Fran.n:.iscc-,
. - ., ,* San Diego, Seattle, LA, and New York. More cities are
° AVa”abl“ty '5‘ ok coming soon... Avoid overpaying for parking by
° Rates . comparing rates from neighborhood garages. Ability to
. : search by an address.
¢ Services :
.. : . . Features:
: * PrOXImlty to key deStlnathnS . * Search over 300+ Parking Garages to find the best

rates (by hour, daily, weekend, monthly)

* Map showing all Meters, Zones, Rates, and Paybox
locations

* List showing all the Early Bird Specials in the city
* Search for local parking spots for rent and sale

Meter Almost Empty! e =y “Save yourself a parking ticket with the built in parking

Your meter has less than 5 minutss S e .
remaining on it! i . it : 4 timer.

Okay! i Z ' NS ‘Remember where you parked with turn by turn
i 3 directions back to your car. Ability to leave voice memo

* Real-Time updates, Reservations, public
transportation schedule

PARKING | The Next Level
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Developing Smart Parking

& Development Educational

Tools

Being a leader in the development of
planning and development toolkits can
Improve the image and reputation of your
organization (as well as advancing your
planning goals)!

Toolbox/Handbook: &
Parking Best Practices & Strategies For
Supporting Transit Oriented Development
In the San Francisco Bay Area

ex.:

Q..O.‘....’......’C..................0......‘

H TO USE THIS
HANDBOOK
————
This handbook is designed fo assist city officials, technical
staff and poitical decision makers with the planning and
implementation of parking policies and programs designed to
encourage and support Smart Growth and TOD. This handbook
is organized to facilitate quick access to a variety of approaches
and programs thal can be selecled based on the specific

characteristics of your community. To best use this handbook
proceed as follows:

Step 1: Define Your Community
Go to this section of the report to determine which of five distinct
location types best defines the characteristics of your community

« Reglonal Center

« City Center/Urban Neighborhood

« Suburban Center/Town Center

« Transit Neighborhood

= Rural’Small Town

Step 2: Explore Potential Strategies
Use the matrix or go to the page which outlines the policies and
programs which have been shown to work in your type of community.
This indicates which policies might be good candidates for your
community.

Step 3: Best Practices

The section of this report on Best Practices provides more information
about the candidate policies and programs, and provides exampies
of where they have worked elsewhere. It also provides Information
about the resource documents that are avallable for your use and
the current practices of Bay Area communities.

Step 4: Implementation Guidelines
This section of the report provides tools and a guide for communities
to develop and implement new parking policies. It shows communities
how to determine the appropriate amount of parking that should be
provided with new deveiopment, and explains the best approach
or process for gaining support of the community to move into
implementation of the selected policies

&= Financial

Incentives

Innovative
Design
and

Development

Codes
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Kimley»)Horn

Enter the Blogosphere!

* Do you really want to know what
people think? (Are you sure???)

« Have a couple hundred opinions you’d

like to share?

« Want to get YOUR version of things

expressed?

Then Blogging may be just your thing!

»

»

To start your own blog visit:

http://parkingpress.com/

Other parking blogs:

|Parking Blogs
Grush Hour

MoBlog
Parking By Desien

Parki

ParkWhiz Blog
PT's Parking Blos

Fima

Ajrport Parking Connection

’About

‘Subsche

Subscribe to ParkingPlanet

Want to g2t an e-mail 2ach time | post
a new entry ? 't notify you with
my spam-free e-mail list. To sign up
just send me an e-mail with the word
parkingplanet in the subject and Il
add you to the list.

Older Essays

Name Dropping

The Carso Container of the Parking
Business

Personalized Parking
CPA Award!

Innovation in Parking

0200000000000 0000000000000 0000000000000000000000000C0COCKCOROIONROOINOIOIOOOIOOIOOONOOROGDS

Parking Blogs

Grush Hour
MoBlog

Parking By Desizn
Parki rma
ParkWhiz Blog

PT's Parking Blog
Airport Parking Connection

Online Parking
Games (Flash)

Park My Big Rig

Park the Pope
Parallel Park

FParking: Battle of the Sewes

Parking Perfection
Yelbow Qut

ParkingPlanet
Visitors

Visitor locations

= ClustrMaps~
Click to see

Parking Blogs

Just another weblog

July 03,2009

Stop the Internet... | want to get off!

Didja notice that | haven't posted anything in a while? Yeah, | noticed too.

That doesn't mean | haven't been busy. I've been writing a regular technology
column for the Mational Parking Association’s magazine (called Parking in case
you didn't know). So that's kept me blogging in printed format... sorry, no
online link available for these articles.

And speaking of meat space, I've written a few articles for the IPI's magazine as
well, including one called "Parking In the Cloud” which was spawned from a
letter to the editor, related to another article | wrote earlier this year. That
should be published sometime soon, but I'm not sure when, and | don't know if
it will be online either.

So you might ask, "Hey Elake, what exactly have you done online lately?
And I'd have to say "Online? Mot much. I'm trying to get off the Internet.”
"Get off the Internet? Are you crazy? The Internet gives you freedom!”

However in my attempts to get off the Internet | seem to become more
entangled all the time.

Take, for example, my awesome rap video. Yes, | made a video. Itwasn't
supposed to go onto the web but somebody posted it there anyway. The idea
was that some parking software company was running a little campaign about
how you got started in your parking career (because none of us actually chose
parking as a career - instead parking picked us). But | digress...
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http://parkingpress.com/

Customer Alerts -
Parking E-Notifications

The evolution of technology, especially
In the area of mobile devices is
transforming our customer service
options.
“Now we can send out customer
notifications in real-time through a
“variety of channels.

Parking Mate

ParkAlert.me

(P)

=

No more traffic ticket,
get timely notification
and directions to
car park location

Your meter expired at 6:21 PM

PARKING | The Next Level

Copyright & 2010 Aaron Chan

Kimley»)Horn

‘@)X, : » Improves the image of the

.****+.. » Reduces parking patron frustration

downtown or institution

» Can be very useful in snow
closings, or to alert a campus
community of on-going
construction activities.

City Home | E-Services | City Calendar | Visitors | Business | Site Map | City Contacts

Department of Director
Transportation A (Elims [

Committed to keeping Tucson on the go.

4th Avenue Underpass

Fourth Avenue Underpass Re-Construction
Downtown Tucson will soon have a new eastside *gateway’ - an attractive and easy entry to our rapidly progressing city center.

Bicycles & Reconstruction of the Fourth Avenue Underpass has begun and is scheduled to be completed in the fall of 2008.

Pedestrians
The new underpass will provide for one lane in each direction carrying vehicle and streetcar traffic, separate bicycle lanes and two pedestrian ways

accessible for persons with disabilities.

The lighted pedestrian walkways, 20 feet wide on the east side and 10 feet wide on the west, wil provide safe and convenient access between the
Fourth Avenue shopping and entertainment district and the Congress Street Entertainment District and the rest of Downtown. An elevated walkway
will provide convenient pedestrian access from the Historic Depot to the public plaza development planned for the area surrounding the intersection
of Congress Street and Fourth Avenue.

Be Prepared for Construction — Drive Smart; Drive Safe

The reconstruction of the Fourth Avenue Underpass will make some traffic detours necessary and will slow traffic both east and west bound on
Broadway Boulevard in the Downtown area. Portions of Toole Avenue on the east end of Downtown will be restricted.

Access to all area businesses will be maintained during the project and directional signs will be placed to help patrons
reach them easily.

A snow emergency has just
been declared.

Roof top parking will be closed
today.

E¥
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“FastFacts™ —
PrOg ram SU mim ary - » Using a creative 3.5" x 17" double-

: by . sided layout, this info packed mini-
What is your program really all about? — :@X.:  brochure s filled with valuable

How do inform your stakeholders of your  °- o* information and manages to capture
mission, key program goals, funding : the scope, mission and
sources, key staff, staff roles : accomplishments of the organization
. ’ . : . 1 L. = .t. .
_organizational structure, policy positions, 5 1 & Posive ey |
budget highlights, accomplishments, etc. =~ :  SPecific section headers include:

 Cover — Fiscal 2007 Whose Job Is It?

. .. Edition . Budget
: The "Fast Facts™ mini brochure covers all » Founded/Mission/# Top 10 Cost Issues FY07

these tOpiCS and more In a succinct and Focus Areas/SIogan « Top 10 Policy Ppsitions
meaningful way. : * Strategic Goals « FY 07 Budget highlights

PARKING | The Next Level
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* Redevelopment Districts « Selected Boise Rankings
: « Urban Renewal Districts
: + Founded by Boise City n
: 1565 as the Boise
g CARTAL CITY DEVELOMINT (CoRP ROVRIeop A9 (BRA) Strategic Goals 2008-2018% Boise’s Redevelopment CCDC Urban Renewal Urban Renewal Projects Parking System Parking Facilities & Long- CCOC Board of
: . + Mission: Capital ity Districts (3 Active Districts) Districts Term Davelopment Debt Commissonars
: i » Realize Long-Term Urban The Agercy 15 responsidie for CCOC manages 9 pacang
: D&mm' Covp?vﬂt:m 53 Design & Development Pans + Cantral CCOC is implemanting over $175 milon in downtown gorages (1,546 spaces) & 3 Toward the goa! of prowding The Bouré Is appointed by the
: Capital City Developmaent putiiic oprmen ”f;_“‘y 2 09 Pnanciel Plen oTerm: 19092017 (wde veropment plans in thee Bose recevetapment and surface lots (192 spaces) ntrastructure Capacty o Mayor of the Cty of Boise and
g Coeporation ‘Fast Facts' $@nding as a catalyst Oevel . Sae: M Acres dntrats generally bounded by revitaization peopects i three totaing 3,938 pubix perking Prking resources, the AGency coofrmed Dy the Bolse City
: quatity private development o Strengthon Economic oincr. Value: $1Mm State St. & the Bose River and Master PLannng aNtrits spaces. In 2005 contral gstrct Pas $8S MABON remaining n Counctl for §-year terms.
: mrmgn.uvdhan ‘;lelcn, y Development frogram oiner, Income: $2.1m Broooway Ave. and 16" Street, o transient parking visitors dedt payments (principe! &
H . , : econcmic development, i Type 0Nt & Agproxmate exceeded 650,000 interest) as of Octoder, 2006, Nane, OMco & Term Expiees
: ::-'33':2’3’%: to key information Infrastructure nvestment : ;"\.",“':“ the Trensportation « River Myrtie-Old Boise 2R Cont (In MENomS) & Porcent of C - Ot
: Vitids ragarding Bolse's actwities with a goa of oTerm: 19952024 / Y Total Yeor Bul & Number of Spaces Develop. Agreemants: $1.7m VC « Vice Chalr
: redevelopment agency. cresting vRality in Boise's » Advance Parking Solutions oSize: 340 Acres (vl | s Emstman - 1990, (196) S ST - Sazretary & Treasurer
b [ downtown. + Sumulate Hgh-Quatty »Incr, Valvo! $199m X J { + Parking $63m - 36% + Capital Torrace - 1988, (455) By Bond lssue (In Mitlions)
: o . oIncr, Income: $2.5m o Tk 1 + Soustachos $30m - 22% ::ﬂsm 19:6‘;:(0;‘)‘) Pined Rota: $32.5 = 39% + Cheryl Larabee, C (3-31-07)
: "3 Mactar Planing & Uban + Address Neighbiorhood « Westside ] “ » Tranit $34m = §20% « Beulevard - 1994, (216) e L AU S AR . & SHRKPRS, ¥s ()
] . Da;zn anning Revitakiation oTeem: 2002-2025 . B L. + Infrastracture $16m - 9% + Grove Street - 1978, (543) lml\ “(f::wo;u;-;mu m + Dale xrick Sr,, ST (4-30-09)
+Econamic Development o Increase Urban Vitakty—Arts, g IR ~ j  PartaOnes S50cs O & % ool e 2005 - (Ave. A West) - $14.9m + Dave Eerle (§-17-10)
B «Parking System & Public Culture A At Rea'm e, 3 ! . A - (Aford Housng) - $5.0m + Joho May (10-16-07)
B sincr, Income. $0.9m ) + Special Projects $5m « 3% « Myrthe Street ~ 2008, (362
S . o Tn Lot - (223 ar o 7 - o Kavin McKee (9104
y Deveiop ong Suston i ancle ) Varlable Rate: $50.7 - 61% McKee (9-10-07)
) Partnerihipn « Total - » Prop. Acquiattion $5m ~ 1% » West Lot - (83) 1998 « (City Contre) « $5.4m ™ 43008
+ Slogan: Creating Wteity i +5ize 518 Acres, 289 Blocks | 3 & + Housing $3m - 2% « Ave A Vistor Lot - (78) 20020 - (Mousing) - $21.8e s ’
% Baise’s Downtaw oIncr. Vake: $449m R Yk 2002C - (Ave. A East) - $5.7m » Pot Sheix (8:31-09)
) Vincr. Income: $5.5m Y &7 Today's Volue of All Parking 2001A - (Myrtie SL.) - §14,2m + Alon Srealy (3-3110)
. I : - FacHties Bstimate: $79 Million 20040 - (Myrtie Street) - 33.6m




Know the Numbers —
“Combating Misperception” = ..

More often than not, parking problems eX . PARKING

_ S th
are more perceived than real. The Tl H;)I,lmareket

Boulder & Lincoln parking programs

Myth: There is nowhere faciities

addressed this issue through a “Know pekinhelonds!

Fact: There are nearly "\

- the Numbers™ campaign. ¥ Plenty of Parking Downtown |ESGReRes R

* Know the Numbers * ;faces in the
aymarket.

: 34 % Can’t find an on-street i
| : parking space? The new - =Y
» 34% m O re d Own town S p aC eS Wlth th e : more Downtown spaces with opening of 10th & Walnut (St. Julien) l—iaggzkg SGt:mtge
a eets

opening of 10th & Walnut garage. B, 78 s i st vl
L] _..City parking spaces in Downtown Boulder shops, restaurants and

businesses.

» 3,778 City parking spaces in : 903
merchants that reimburse their customers’ parking (Look for the green P!)

Downtown Boulder. - \.200

3 : covere own own, i )aces on raa unaa’ == . S
» 93 merChaﬂtS th at relm bU rse . R T — S For more information on downtown
y . . parking facilities including
CU StO m e r S pa I’kl n g . . Park for Free on Sat. & Sun. locations, rates and availability visit
_ i Gy Patiog Skuctoes www.downtownlincoln.org
» 2,209 Free covered downtown parking : or call (2190%) 434-6900.
- ot D s
2 14th & Walnut (RTD) 202 sww.ci.lin eyword “Parking”
spaces on Saturday & Sunday. : I = | il s ol re kg

Total QJ‘@

PARKING | The Next Level
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Multi-Language SIgNage | i

Increasingly, dual or multi-language : 3 Nao
signhage is becoming more important. :,.eX..,: |
Electronic signage can be useful in ] PARKING

providing flexibility.

PROIBIDO

Pictograms or universal symbologies ' £ ESTACI
~are becoming the norm. : (.

PARKING | The Next Level

Effective Communications & Community Engagement



http://www.google.com/imgres?imgurl=http://www.designofsignage.com/application/symbol/railway/image/600x600/car-parking.jpg&imgrefurl=http://www.designofsignage.com/application/symbol/railway/largesymbols/carparking.html&usg=__OlBdxiak0cSGC-T9vgjUROBCV98=&h=600&w=600&sz=25&hl=en&start=1&zoom=1&itbs=1&tbnid=XWGDzxFoN_f5MM:&tbnh=135&tbnw=135&prev=/images?q=Parking+Pictograms&hl=en&sa=G&gbv=2&tbs=isch:1&ei=J6EyTd3sDpCugQeTmLmyCw

Parking News & FAQs
In Related Communications
Resources °.. ....° Q:I;u'hatduIdc:n'.-:ithm'fclldmeter

.. .. I{E'l'r
‘eX.;
°. m : A: Parking Services is working diligenthy

Tapping into other community . . the mecer keye. The Gty ntends o -
communication resources is a great way o cards. oo Keve fothese
to educate the community on new parking

programs and to promote parking

program contributions

Parking Paystation & A

If vou have a specific question you would like
answered send an email to parking@dbi.org.

Parking Paystation Q & A

Mow that the solar powered pay stations are up and
running there are a few guestions that people have.
This section addresses these guestions.

Q: Can I take my time with me?

rBoulderDowntown.com
»Forward to a friend

i i_r—r te »Buy a Gift Certificate!
»Downtown RSS B
Boulder L

A: Yes! Once you have your printed
receipt displayed on your dashboard,
you may move your vehicle to another
metered spot until your original time is

IN THIS ISSUE: TNEWS YOU CAN USE ¥ NEW MEMBERS & OPENINGS ¥ SPOTLIGHT ON ... up

NEWS YOU CAN USE W Picture of the Week

To skip to a specific news item, use the links below! To
read them all, just scroll on down.

If vou have a specific question you would like
answered send an email to parking@dbi.org.

Last Dav for Spring Green Orders

Steps for Literacy

Bolder Boulder Volunteers Needed
KidLinks Entry Form Now Available

Hop 2 Chautaugua Kickoff Party
Baurnan College Cooking Demos
Parking Pay Station O & A&

Website Tips and Tricks

Spotlight On:Tulip Fairy & EIf Parade

Parking Paystation Q & A

Mow that the solar powered pay stations are up and
running there are a few questions that people have.
This section addresses these questions.

Q: What are the enforced hours?

A: Pay stations are enforced -Monday
through Saturday 9am to 7prm. Pay
stations are FREE on Sunday and on
|z:it1r holidays. Please go to

www . boulderparking.corm to verify the

Last Day for Spring Green Orders
It's time again for Downtown Boulder's Spring Green,

PARKING | The Next Level

which means free flowers (Petunias) for businesses in WHAT'S HAPPENING holidays the city observes.

the Downtown Boulder BID. The deadline for putting in May 8th - May 25th

your orders is May 9th, so Click Here to register . . . S .
onling, call our office at 203-449-3774 or fax back the This Weekend's Weather If you have a specific question you would like

answered send an email to parking@dbi.orag.

Ch.
5
=
)
=
)
(@)
©
(@)
-
LLI
&
=
>
=
=
o
O
o3
0
-
=
@
0
-
>
=
=
o
O
)
=
3
£
L]

Spring Green order form to 303-449-1582. Flowers will
be delivered between May 20th and May 23rd.

Fri 7028 ® 00000 000000000000000000000000000000000000000000000000000000000000000CO0C0CRGCO0ODL
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Stakeholder Forums and

Workshops

:;cattle.gov/epnnx
« PACIFIC PLACE
+ PIKE PLACE

+ 380 STEMART

Park Smart

A Forum to Raise the Bar on Good Parking Policy

Parking has been a hot topic in the news over the last vear. Reading the headlines and blogs vou’d think there were just two points of
view: those who think free parking Downtown is an inalienable right, and those who want to force evervone out of their cars onto
transit or bicvcles. We think it’s time to elevate the discussion about parking in Seattle and assess what we can leam from other cities
to better manage the parking we have so that it supports a healthv, vibrant urban core. We've assembled a terrific panel that includes

olicyv makers national exnerts transnortation afficials and a TTW researcher to lead an infarme

»t

%7 4
s 3
. ren,
90l
289

S98

1

Featured Panelists:

L. Dennis Burns, CAPP, Kimlev-Horn and Associates, Inc.

Dennis Bums is a senior practice builder and regional vice president for Kimlev-Hom and Associates, Inc.
Bumns is a certified administrator of pubilc parking and has nearlv 30 vears of parking operations,
management and consulting experience. His focus in recent vears includes parking and transportation
strategic planning, ‘smart parking® system development and urban space management concepts. In 2010, Mr.
Bumns was the recipient of Intemnational Parking Institute's “Parking Professional of the Year,” and was a
featured speaker at the first-ever Green Gov Svmposium in Washington, DC.

Rick Williams, BPM Development Company

Rick Williams is a transportation demand management expert from Portland, OR with more than 20 vears of
experience. From 1989-1994, he managed Portland’s 3,500-stall Smart Park svstem and its 208-block
downtown business improvement district. In 1995, Mr. Williams helped establish the Llovd Transportation
Management Association, and currently works both as its executive director and as an independent
transportation management consultant for clients throughout North America.

Joining the panel will be Seattle City Councilmember Tim Burgess, sponsor of variable price parking legislation, and Damniel J.

Evans School of Public Affairs Senior Lecturer Daniel Carlson, who specializes in community and economic development, and

transportation and land use in metropolitan areas. Seattle Department of Transportation Parking Operations and Traffic Permits
Manager Mike Estey will also discuss the Citv's new on-street parking policy.

discussion about the best approaches

iber Tom Rasmussen. chair of Seattle’s
ncas.

Combine
community
education and
stakeholder input
INto a community
workshop!

This is also a great
opportunity for
collaborating with
other community
partners.

Presented By:

@ City of Seattle

“’ Downtown

COMMUTE SEATTLE
LD D) G0

== ransportation
SEATTLE HOTEL
ASSOCIATION 9199.8

ty Engagement [l
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Keeping Your Customers
Informed Durlng S e B

Renovations / Repairs ., » Key Elements for a Garage
ex *  Repair Update include:

Keeping customers B » Names & locations of affected
Informed, especially facilities

during significant » Dates & times of impacts
garage repair and » Duration & nature of impacts

§renovation projects, is > Alternative locations during

important. : construction/repair work

| — Provide different
Instructions for
employees / contract
parkers & visitors/short-
term parkers if
appropriate

» Where to go to get additional

Developing a erXibIe Parking Garage Update from Downtown Boulder
format for information | B 00T Ll BN IR T
‘sharing on a reqgular ONCEECEEENTEEE

- - Downtown Parking Garage Renovations & Repairs
‘basis is a preferred
‘approach. PRy

oy T.A_ renovation projects beginning Monday April
B ¥ o 16, Work crews will close the entrance on the 1 -I: m 1
S Py @7 e layening of April 5. all access and exits will be I n Or atlon
% L closed the moming of April 6. The closure is

: B
5'3:. ¢ Ll expected to last up to 3 weeks.

All vehicles must be removed from the garage
prior to that date or be subject to tow at owners expense. The closure is
predicated by the renovations required and the need to completely
close one ramp.

All 11th and Walnut (Randolph Center) permit holders are asked to park
at 10th and Walnut (St. Julien). Parking permit cards will be

reprogrammed to allow access at that facility. Short term parkers are
asked to utilize one of the remaining four City of Boulder owned

PARKING | The Next Level

garages.

Effective Communications & Community Engagement

Information r‘egardlng the status of the closure is availableat ™ @@= = HEEE® © ©©©2 00 00000000000000000000000000000000000000000C0CO0CCROIGIOIGOGIORGOGIOSGTDS

boulderparking.com or by contacting Parking Manager Kurt Matthews at
303-413-7320.

Kimley»Horn e
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Parking
Facilities

Logen International Airport

Massport Weloomes You to Logan
International Airport Parking

Wi hmihar yoo 4 b
\ !
P ER =
S =l H
1. Excif gux et Lagan wre oontinaing |
i -

- ITTHL, CHE PANNIY '\.';"l.' 2kl
riarrmiion Lirmai 51795611673, fum o Sipert
:"l::.G'.F:ll'l.l'l'l'.':" |"'\.-:: 1 5

wwuks w1 weany. mamporicom

Parking orientation tools are very
-« helpful in large parking garages
- especially if the customer is

unfamiliar with the facility.
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~ PARKING MANAGEMENT & DESIGN - Best Pra

Kimley»Hor

Parking Branding &
Marketing

“Comes of Age”

|



Branding and Marketing

Developing a parking system “Brand” is
one trademark of “Best in Class”
parking programs.

Ultimately, a positive patron experience
should be your brand.

» The brand is more than just a logo.

» The brand should promote the image
you want people to have of the system.

PARKING | The Next Level

» It should be something you can say,
such as “Easy Park” or “Park Smart”

» It should reinforce the positive aspects
of the system — “Free and Easy
Parking”, “Visit Downtown and Parking

Pa rkiTm Is On Us”, etc.

» Use consistent signage and other

Eas Park branding tools to “tie the system
together”.
VA NCO UV E R
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Branding all aspects of your program » \T/he EasyPark program fromI
into unified whole makes your program :,eX.,: Of{‘hﬁgi\gegrfaihgreat example
look and feel more professional. Teauet :

PARKING | The Next Level

Welcome to Easy

'Go places and find spaces

EasyFark Programs: Easy  \ U
: Click here for parking lots and rates
EasyGreenN EasyFlicks N EasyRiderS EasyAccess N
EasyParks @® 'Shooting a movie EasyPark programs EasyPark’s easy
Q environmental sl in Vancouver? ﬁ for 2-wheelers, accessibility. 'Eas y >
SHERIENES, . Click here for secure anline payment.

Welcome to : :
P ERAUCLSE Violation
e Click here to dispute a violation.

Kimley»)Horn

Branded Programs e

Program Branding and Marketing Strategies



http://www.easyparkvancouver.com/easysearch.aspx
http://www.easyparkvancouver.com/easypay/index.asp
http://www.easyparkvancouver.com/easypay/EasyParkViolationDispute/violations_dispute.aspx
http://www.easyparkvancouver.com/easygreen.aspx
http://www.easyparkvancouver.com/easyflicks.aspx
http://www.easyparkvancouver.com/easyrider.aspx
http://www.easyparkvancouver.com/easyaccess.aspx

As the parking industry matures, our
Interface with our customers is evolving.

Most parking offices had a distinctly
“back office” feel to them in the past.

But some programs are beginning to
change everything!

| PARKING | The Next Level

» The examples to the right are:

Bl A. The Winnipeg Parking
\% Authority
B. The Calgary Parking
Authority




Map It!

Having an effective and easy to read
parking map is basic asset for
effectively communicating with
customers.

PARKING | The Next Level

There are many examples of quality
parking maps available.

& » Ihese maps from Downtown San Jose
and New Haven Conn. have detailed
Information about parking facilities,
downtown destinations, transit
alternatives etc.

» The maps can also distinguish between
public and private parking facilities and
provide a useful orientation to the one-
way streets.

Kimley»Horn

LOTS of
LOTS!

@D Broadway Plaza Lot

..... /‘ € Guadalupe \p ek 8 Gardens Visi
San Jose MarketCenter

uuuuu

'3
kY %,
GUADA B,
RIVER PARK-. ©
\\_ GARDENS\*"3
b
3
=

@ Peyne hitney Gym (Yale)
@ Sterling Memorial Library (Yale)

@® Beinecke Rare Book Library (Yle)
@ Woolsey Hall (Yale)

pafficc Claire Hotcl
@

autractions
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El The 30’ Rule i
o A | ——
al for Garage Entry Points ”
= 0]
<>1<) First impressions mean a lot and &
% you never get a second chance ©
=@l (0 make one! So, what you see n
Ll within the first 30’ of a facility 2
UM entrance sets the tone. E
= Make sure the first 30" creates a g
E positive experience! =
< | S
o “Where would =
- c
“» Typical issues at facility entrances you rather "c:g
I Include: @©
\\‘ » Too much or poor quality signage g
» Signage and equipment in poor e
condition g
o

» Inadequate lighting
» Dirty walls and curbs
» Trash and debris

Kimley»>Horn




Multi-space meters in “Pay & Display
Mode” can print a 2-part receipt
ticket. One part is displayed in the
vehicle and the second part can be
used as a merchant coupon or to

_receive a parking validation.

| PARKING | The Next Level

“» This innovation is a good one for
| municipalities and merchants concerned
{\\% about implementing paid parking.




Integrated Access and
Downtown Marketing

.........................................................................

Downtown Long Beach

Downtown Long Beach Associates ex_ O "’f@
(always at the cutting edge!) have By i g}
Integrated Parking, Transportation and Bouwgt a8 omﬂ;
Downtown Management in their new

“‘Ride-Park-Play” web page.

PARKING | The Next Level

» The Innovative site features an
Interactive parking and route planning
map as well as special links to:

» Downtown Long Beach Transportation
» Downtown Dining
» Downtown Shopping

: » Downtown Attractions
downtownlongbeach.org » Downtown Calendar of Events
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Distinctive & Consistent
Parking Signage

Public

e 3}

: ((pusLic parkiNG  BETRY : Al
¥ " HOTEL PARKING ) il ( [

TSR —C e 4]

I . il
v — g

1 s A ? =

e ]
<l v.l‘;“,'

PRSI » >

e 5 - e~ =
e : Portland, OR Boulder, CO

PARKING | The Next Level

Fort Wayne, IN

\ » Once you have created a high
- standard of service in your facilities,
you want your patrons to associate
that level of excellence with YOUR
SYSTEM - consistent and distinctive
signage helps tie it all together.

Kimley»Horn ‘ JRAS——




PARKING | The Next Level

Ty

Collaborative Promotions

Marketing dollars can go further when
parking programs collaborate and co-
market with other downtown
organizations.

Examples include: adding parking
system info to downtown maps &
brochures, banners, wayfinding kiosks,
print ads, etc.

i,
e ]

,.z’ Come on down.. >\
The parking'’s

great! \ A
& Downtdwn Merchants

= 2  Invite You to Explore...
= 9 Shops, Boutiques, Eateries

Klmley»)Horn
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Downtown Toledo
Parking Authority -




Program Marketing PR

ewes HELPING GO
MAKE GRAND

Parking marketing programs that &

promote not only services, but their staff :,eX.,

can be very effective. Happy and ..

satisfied employees provide better ‘

service. Companies that provide high
“quality work environments provide
better employees and thus better
_service.

ENTRANCES
SINCE | 980%

AM E ,:“
4 5’?"}’ f

Whether youre celebrating an elegant affasr or
throwng a casual get together, our team of fiendly
and professional attendants ensures that every

guest is recerved and served with grace and style

PARKING | The Next Level

To see how we can make your event 3 memorable

one, contact Meagan at 602-841-9182 ext 207 or

meagan@americanvalet.com, To find cut more

g A v -
| . about AmernicanValet. vist us at americamvaletcom

P B : » This message is not lost of Fortune 500
Conl & :  companies, nor on the parking industry
customer service leaders.

TLE SERVI

: » American Valet, based in Phoenix, AZ, has built
their reputation on a strong commitment to both
employee satisfaction/recognition and
exemplary customer service.
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Whether it's between locations or from your parking lot to your event
or building, American Valet® provides shuttle services that will meet your
needs. Our line of vehicles, experienced drivers and our dedication
to providing great customer experiences make American Valet® the
perfect choice for your organization. For more information, call us at
602-861-9182 or email info@amercianvalet.com,

Valet Patient and Visitor Parking | Shuttle Services / Garage Parking Management

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo
8902 North Central Avenue * Phoenix. Arizona 85020 + office: 602-861-9182 « fax: 602-861.9183 « 1.800-419-2975 » www.americanvalet.com
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[l Promote Local
il Attractions on Meter ”
) ()]
S Heads =
= =
M |f you still have traditional single space i
= Mmeters, why not make the most of L
— (@)
g (hem? =
g ~Advertise local attractions on the meter —qf
— | ©
< | heads. s
5,:‘ | =
o S
| =
~» Downtown Denver advertises for the . =
Denver Zoo, the Museum of Nature and : ©
B )  Science, the Denver Art Museum and the L esBotm -
Denver Botanical Garden. SR () %
» Free on-street parking on Sundays IS E”
also promoted. o

Klmley»)Horn




Attention Grabbers

OK, now really, who wouldn’t want
to park in the “Rockstar Parking
Lot™?

AT Wﬁiﬁiﬁﬁn:mi:@j |

PARKING | The Next Level

“» “Cityplace” is located in downtown
Winnipeg near the new MTA Center
which hosts a variety of events including
hockey, concerts, etc.

4
']

» “Rockstar Parking” is a creative, attention
getting marketing strategy for their
closest surface parking lot.
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Bollard Sleeves

Question: What is at the entrance
to almost every parking area?

Answer: Bollards!

Why not turn these ubiquitous elements
“Into an opportunity for advertising or
facility promotion?

» Eliminating unsightly rusted bollards used
to require regular maintenance and even
then was often unsuccessful.

PARKING | The Next Level

» Bollard sleeves are an inexpensive and
easy solution to the problem of rusted
bollards. Low-density polyethylene
thermoplastic sleeves slide over existing
guard posts for quick and easy
Installation.

F’.E_IFF“ {?2 .
Program Branding and Marketing Strategies

» A new product (pictured above) includes
solar powered lights.



http://www.trafficprotectors.com/SolarBollards.html

PARKING | The Next Level

* PARKING MANAGEMENT & DESIGN - Best Practices

Kimley»Hor

Celebrating
Accomplishments




Annual Parking Reports e

ie.. » Annual Parking Report Benefits:

Developing an Annual Parking Report . » ldentifies key departmental issues and
IS an effective tool for communicating :.eX..: challenges

with both internal and external - » Promotes departmental achievements
customer groups. » Documents the “state of parking”

» Builds confidence in the department
» Creates a historical record

Annual Report Fiscal Year 2006-2007
Parking & Transportation Services
University of Colorado at Boulder
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Parking & TransportatiomServices
Annual Report 2007-08

Colorado

University of Colorado at Boulder




- commute options.”

Celebrating Program
Accomplishments

The University of Washington created the piece
below as part of a “strategic communications
initiative”. They were facing great financial
pressure and had an urgent need to raise
parking rates to be able to pay for dramatic fare

~Increases from the local transit agency.

The summary of program successes and
~accomplishments helped garner needed
~administrative support for an unpopular, but
~essential rate increase.

- “U-PASS: 17 Years of Success - Almost 80% of
- the campus population -approximately 52,000
 people - commutes to campus using a greener
transportation mode than driving alone. One

- third chooses biking or walking - emissions-free

W | COMMUTER SERVICES
e | & TRRMEDONIAICN Services Program

PARKING | The Next Level

UNIVERSITY OF WASHINGTON TRANSPORTATION SERVICES

Kimley»)Horn

» U-PASS: 17 Years of Success

° » Creating Value for UW Commuters
ex'.: » Creating Value for the Institution
Reducing Carbon Emissions
» Improving Neighborhood Relations

» Serving as a Model

» A component of a larger “Strategic
Communications Plan”

Ch

TRANSPORTATION DEMAND MANAGEMENT

U-PASS: 17 Years of Success

Almost 80% of the campus
population—approximately >
Publ Tra
000 pe pl pedy
than driving alon:

52,000 people—commutes
to campus using a greener
14000p pl p er day

pINpooI
00 people pe dy

SOOOp pl per day

Other2% °

W|k56
1,000 people per day 000peopl per dy

W | COMMUTER SERVICES
222 | aportn Sevoss ogan

UNIVERSITY OF WASHINGTON TRANSPORTATION SERVICES

Creating Value for UW Commuters
colle

Trips to Campus

managing travel demand that has been
‘achieved at the University of Washington
through its LLPASS program”

Peter Vaik, President

We help you reduce yourcarbon 'O,
—————

0
)
-
)
&
L
L
aQ
&
@
&
&)
<
(@)
=
G
O
@
QO
O




New Facility Openings e s —————

Make Your New Facility Grand Opening An s . _
Event! ‘@) .: Seminole Hard Rock Hotel

. o “......" & Casino!”
Few parking program activities are PR :
opportunities of this magnitude. Make

the most of it!

» HOLLYWOOD -Parking at the Seminole
Hard Rock Hotel & Casino in Hollywood is
about to become a bit easier after the
“smashing” grand opening of its brand new
Winner’'s Way Parking Garage.
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» In celebration of Wednesday’s grand
opening, the Seminole Hard Rock set the
record for the “World’s Largest Guitar
Smash,”.

» The 9-story “Winner’'s Way” garage
provides an additional 2,400 covered
parking spaces. It has 14 elevators, six
escalators, a 351-foot-tall pedestrian
bridge, a 164-foot-tall Casino bridge, and a
car count system, all in a brightly lit
environment.

K|m|ey »Horn r——
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Awards and Recognition

7e

coree

EXCFLLENCY

1B TERMATIOMAR

Been recognized for your program -
exce”ence? :. X.:‘ :‘ INSTITUTE

= =2
& L

TR A e

Well, don't keep it a secret!

» |Issue Press Releases

» Put out Banners

INTERNATIONAL PARKING INSTITUTE
AWARDS OF EXCELLENCE COMPETITION
OFFICIAL ENTRY PACKET

» Develop a Presentation S

» Hold a Press Conference
» Write an Article
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INTERNATIONAL
PARKING
INSTITUTE /DVANCING THE PARKING PROFESSION

The International Parking Institute Announces
Winners of 2010 Awards of Excellence Competition

AWdIu Ul cxXcenence: Urniversily ol woirduo, couder - DusLudindoniy, Fdreimnig & 1rdansporuduori,
Boulder, Colo
University of Colorado at Boulder, Parking and Transportation Services

Project Team:

e University of Colorado, Boulder, Parking & Transportation Services, Boulder, Colo
+ University of Colorado, Boulder, Environmental Center , Boulder, Colo

The University of Colorado, Boulder, is frequently recognized as one of the nation's greenest, in
large part due to its Parking and Transportation Services. Despite a growing number of
commuters, the campus continues to reduce its carbon impact through better use of scarce
parking resources. Its Ecopass program provides free public transportation for employees,
freeing over 1,000 parking spaces. The addition of more than 1,300 bike parking spaces in the
past two years means that bike parking and vehicle parking spaces have reached parity. Two
existing garages were renovated to reduce energy consumption; a third garage under
construction will include electric vehicle charging stations. o

Kimley»)Horn
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Worst Parking Awards? e

o, »  You might even celebrate diversity with a

Looking for a little attention? . “Multi-Cultural Parking Award” — (Here’s
_ =,eX.5 my entry!”)

People love to talk and complain about

parking. -

Tap into our natural fascination with parking
by creating your own local awards program!

(Something tells me there is no shortage of potential entries!)

Maybe the:
 “Worst Parking Award” or
~ “Most Creative Parking Award”.

Celebrating Accomplishments

PARKING | The Next Level




Conference
Presentations

Giving back...

Share your successes and innovative ideas
with your peers and in the process enhance
your reputation and the prestige of your
program and institution.

» The 6 Benefits of Conference
| Presenting

Celebrating Accomplishments

1. Recognition as an expert

2. Time away from the office

3. Acknowledgement of your
accomplishments

Collaboration with your peers

5. Hone your communications
SKIlIS 2RI . .. . i ./

PARKING | The Next Level



Me
Me

One

kit".

Parki
é »

»

»

»

»

>

»

»

PARKING | The Next Level
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Report is that it can be a great start on
developing your parking program “media

Develop the Media Kit “before a crisis”

dia Relations/
dia Kit

benefit of doing an Annual Parking

ng Media Kits might include:
System/Facility fact sheets

»

»

On your time table ,

»

Media Relations Tips:

Statistical Info »
Comparative Info N
Photos :
Video Footage :
Facilities, staff doing their jobs, etc. SN
Bios of Key Staff :

Make friends with local Media
Keep your message simple

Provide resources — visuals, photos,
plans, stats

If hosting a press event — keep
presentation short

No more than 5 minutes

Then open it up for questions
Have a written “press release”
Have a copy available for reporters
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Anniversaries e
Happy 75th Anniversary
Parking Meter !

Don’t Forget Your Anniversary! ©X.:

Program anniversaries are a natural
opportunity to reflect back on your progress
and celebrate your accomplishments!

» 3 ldeas for your celebration:

1. Offer “free parking for a year” to
one lucky person

Celebrating Accomplishments

2. Have a water balloon accuracy
dropping contest from the roof
of the garage

3. Bake a cake in the shape of
parking deck!

PARKING | The Next Level
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The Virtual
Environment
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Ch.
The Virtual Environment S T o] 8
, . . ..o o.. goDCgP MAKE GETTING INTO AND AROUND THE DISTRICT EASIER THAN EVE
Let’s face it, the internet has changed : . o
. .ex il Explore Your / 48 = =
everything! (and mostly for the good!) . SRRl Possibilities | (ke arne =
. .°o:...°'. A & . & ‘ i e
This has forced us to come to terms goDCdo Blog =
with the fact that we have a new “virtual ' RirRRETve Map =
“environment” that needs to be carefully | . =
designed, managed and maintained. -d S
| 15800608 O
NEWSLETTER s
2 Enter your email address to sign-up for our monthly newsletter! Join
» Our “Web Presence” says a lot about our ! D — -
org anization . == i
P | T

» It is often the first point of contact with our
programs

» It can be an incredibly valuable tool for
Information dissemination, but it must be
kept current

» Parking is typically not “front and center” on
Institutional home pages. How easy is it to
find your program information?

PARKING | The Next Level

» One of favorite sites from a transportation
perspective the “go DC go.com” site

d e delivers

Kimley»Horn JP—
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Flash Based Mapping

Programs

Flash based mapping
programs provide the
ability to map out
walking routes from
parking locations on

- campus to specific
“destinations and could
“also be translated to
“walking times.

@)
>

The Virtual Environment gee] _

ie.. » Visit www.wisc.edu to see an exampl

of this technology application.
eX. » Click on the “Campus Map”
Tt — Ruler feature.

" About | Help  Show me.. @

# |,
ﬂ A e |
: +# J J 8;Hallsr. :,J s B ]
| 265 T
: e The | :
= \_ Emd ool Kohl [|
: : ,% [Fteme_ 7



http://www.wisc.edu/

Recommended Website
Elements

Website development
has come a long way!

o
c
O
=
(-
= =
g . E C _,_:'T ik ,-': < v . .E
q) We nOW have a Wlde é DOWNTOWN NEWS & EVENTS L|_|
W Variety of tools and ; = — —
e’ : Other Webpage Some other favorites $ 3
: . . 2 b
: to consider include: : <
a8l clements to choice : Eircaraidll >
oN from » News & Events : =
5 ) . " Watch volunteers
Z k | s> Maps : =
(DI Some parking specialty : A BIZ JOB
¥ - . » Events Calendars : R e, B posting
£ |temS |nCIUde . § — Com(rj: sho;t) “til you drop! = Mow hiring! Project Assistan
mulll - Carbon reduction » Construction : g p——
—— calculators Updates release
u . Parklng faCIIIty W D|d Y()u KnOW’? § ;:\I/lzryso:t:::tothenewDowntown Cthln?tuvinianner Competition
: . " Yes! BIZ JOB
Z construction cost » Weekly Polls : . posting
- eStImator » Program FAQS E " No, it's not my thing. lu!-ark?tllnii ?E%Eign -
x ° ASk the COﬂSUItantS ) E b Vote Now p View Results j View Archive B-I?. IN THE
z » Links to other . news
< sites/resources : | i rovival?
: E-msail Address - ove per Lo, LU0
1 3 Stay in the know with downtown news & events BIZ PRESS
ol » Job postings : release

Kimley»Horn ———




Best Parking Website
Features —
Interactive Maps

On the “Go DC Go.com” Uittt s bk
interactive web-site map, i
by turning on the parking S
“layer” you can not only
identify the location of
various parking facilities,

.-...
L

e

goDCgo.com

Special Events & Attractions

» RROT's Traffic Camara
Delivery Vehicles & Tour Buses o s

Helpful Links
urth of

ALERTS re are no alerts at this ti
Getting There

g0DCGO.COM  siraight to the Point

@ Location A: Placename or Address
Select Placename

Selact

Location B: Placen:

Select Placename

Select

ame or Address

Turn On/Off Layers Q

gODCgo. COM  straignt to the Point

but also drill down to very

(A) Location A: Placename or Address

detailed information about =
facility management, C —
services offered, hours of
operation, rates, etc. :

» At the most detailed level,
the data is just a link and
detailed info is managed by
the site owner, such as
Central Parking in this
example.

{Map: rollover/click on a "P* icon for garage/lot
information)

Almost all parking facilities in downtown are
operated by private companies. Hours and rates
may vary.

PARKING | The Next Level

View map of park and ride lols oulside the
Howntown area

Lacation B: Placename or Address

Select Placename

Select

Enter Exact Address (ie. 1600 Fenryivanis tve)

N TRIANGLE B

RAWLE. I PARK

ooooooooooooooo

Services

a Car Parking Facilities
{various companies)

Kimley»)Horn
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Best Parking Website

Features —

Parking Locators

Interactive web-site

various features is a
very valuable parking

feature.

transportation related
layers include:

 Parking

* Transit Stops

PARKING | The Next Level

Routes

_+ Car Share Locations

Kimley»Horn |

maps that allow you to
turn on “layers” to relate

and downtown web-site

Examples of specialty

 Bike Share Stations

« Circulator Stops and

Some other
“layers could
include:

» Attractions

» Major
Buildings

» ATMs
» Restaurants
» Retall

» Government
Facilities

» Art Galleries

» Coffee Shops

MMMMMMMMMMMMM

" JACKSON STREET
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The Virtual Environment
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Best Parking Website
Features — Parking
Conditions Updates

The San Jose parking website offers
a page that keeps customers
informed of “current conditions”
- related to city operated parking
facilities”.

“parking condition updates”
sent directly to your cell

» You can even signh up to get —

phone via text message.

» San Jose is also on the
leading edge with parking
guidance signage systems
with real-time information.
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HOME CONTACT SITE MAP ACCOUNT LOGIN

>3 SAN JOSE

DOWNTOWN PARKING

FARKING COHDITIONS RRIYING DIRECTIONS

R —
FARKING MRF | FRRKING PROGRAMS + SERYICES ) FAST PAY

Parking CondRions

Parking Conditions

+ 2007

[ s
-

> Purchase Monthly Passes
> Purcljase Parking Valldation *

A Stay tuned to this page! Up-to-the-minute parking conditions at city-owned lots and

> Purchase Special Event Passes garages will soon take the guessing out of the equation. A live feed from the facilities

. — — below will be updated every three minutes. The garages that connect you to this state-
Get Driving A= 2 of-the-art technology will be:

Directions

San Pedro/Bassett Lot
San Pedro and Basselt streets, southeast comer

o
6 a.m. to 6 p.m.

Get Text Msg Upt
on Parking Conditions
J First & Julian Lot
Northeast comer of First and Julian streets
V;‘e‘ﬁpownto',n 6 am. to 6 p.m.
Parking Programs
Second & St. James Lot
a b Y iC

Kimley»)Horn
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Best Parking Website

Features — FAQSs

Many websites
recognize that there are
a variety of “commonly
asked questions”.

An FAQ (Frequently
Asked Questions)
section can be a helpful
addition to many
customers and reduce
the number of phone
calls your office staff
has to answer.

Kimley»>Horn

: What are the different types of validation?
A

: Which lots/garages accept Downtown Parking Validations?
A:

Downtown Parking Validation Program
Frequently Asked Questions (FAQs)

Downtown Parking and Cinema validations.

Downtown Parking Validations are accepted at the following locations:
*  Central Place Garags

*  Central Place Lot

*  Convention Center Garage

*  Fountain Alley Lot

*  Fourth Street Garage

*  Market / San Carlos Lot

*  Market & San Pedre Square Garage

*  Pavilion Garage

*  San Fammande & South Second Street Lot
*  Second & San Carlos Street Garage

*  Thuwd/ Santa Clara

*  Third Street Garage

All lots and garages accept Cinema Validations except the Convention Center Garage
and the Market / San Carlos Lot.

: When are the Downtown Parking Validations accepted?
: The Downtown Parking Vahdations may be redeemed seven days a wesk. Some

exceptions exist: validations are not accepted at the Market & San Pedro Square,
Convention Center and Third Street garages when a flat rate on entry 15 collected
(typically after § p.m. on nights of big events.)

: What arve the different validation amounts?
: Dewntown Parking Validations are available in one- and two-hour increments. Some

20-minute stamps remain.  Cinema Vahdations are valid for 3-1/2 hours.

: What is the maximum validation a customer can use?
: The maximum for Downtown Parking Vahidation 1s two hours. The maxnuum for the

Cinema Validation is 3-1/2 hours.

: Can customers combine validations from two or more merchants? )
: Two one-hour validations from two different businesses can be used, to the maximunm

two hours of validation. Downtown Parking Vahdations cannot be combined with
Cinema Validations.

: What happens if the customer stays longer than the validation?
: The customer is responsible for the tme be%foud the validation period. During the day,

time is charged at 20-minute increments.
charge 15 a flat rate.

6 pm. on evenings and weekends the

> Purchase Monthly Passes
> Get Your Parking Valldations

lew Downtown
arking Programs

FAST [Z\4

PLAY VIDED b

SAN JOSE DOWNTOWN
ASSOCIATION

CONTACT

SITE MAP

z\/

oé;}

SAN JOSE

DOWNTOWN PARKING

INFORMATION FOR CUSTOMERS

PLEASE TAKE THE 2011 DOWNTOWN SAN JOSE PARKING SURVEY
HELP US TO SERVE YOU BETTER

Welcome to Downtown San Jose!

You have taken an important first step toward having a great time in Dovntovwn San
Jose. This Website provides information about where to park, and how to park for
the lowest cost.

Though this site mostly supports City-ovned Lots and Garages, we include
information on our PARKING MAP about all the 24,000 parking spots available. Us=
the PARKING MAP as your guide - mouse over the parking facility of your choice, click
once or twice, and you'll get the scoop on that location. It's that easy.

Hopefully, you vill find PARKING in Dovmtovn San Jose easy and convenient. We
invite you to enjoy your stay, tell your friends about your positive experience
Dovmntown, and be sure to come back very soon.

VALIDATED PARKING MADE EASY

The Dovntown San Jose Parking Validation program offers patrons up to two hours of
free parking at designated lots and garages when visiting a participating retailer,
restaurant, bar or nightclub.

Look for the PV symbol identical to the one at the top of this page on signs outside
of participating garages when you visit Dovntovn San Jose. Also look for a PV symbol
sign in the windows of retailers who offer parking validations. MORE THAN 100
RETAILERS, RESTAURANTS, CINEMAS AND CLUBS PARTICIPATE unless they have their
ovwn parking facilities.
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Web-based Parking

Locators
Searchable Parking Locator Map eX.

features on websites allow customersto .., ..
zoom in on their areas of interest and
get detailed parking location, contact
Info, maps, cost and sometimes parking
availability information.

Home | About Us | Publications | Permits | FAQs | Infractions |=Parking-tocator=| Board Meetings |

Carpark 26 - Queen-Victoria Garage
37 Queen Street East Go Back
650 Spaces - Cashier

Rates & Hours

Hourly and daily rates, include GST.
Daytime Mon-Fri (07:00 - 18:00)
$2.00 per 1/2 hr to MAX of $17.00

Daytime Sat, Sun, & Holiday (07:00 - 18:00)
$2.00 per 1/2 hr to MAX of $6.00

Evenings everyday (18:00 - 07:00)

$2.00 per 1/2 hr to MAX of $5.00

Find a parking lot by:
Street Name:

The Virtual Environment [eei®

Please verify rates on site.

@ Alert 9 %ﬁijﬁsﬂu _
PP PHILADELPHIA PARKING AUTHORITY ~ Snar o || T R

(=8
" AL
Select Intersectio v @ H Led < cotl D o 6t | T
dl '
Place of Interest: B and4s 0 et S
selectatiracton v | (L) <= Moss Fark
| 2

Purchase a Pay Your Find Parking & Get Parking Visit the Unclaimed

Smart Card Parking Ticket Information Permit Information Vehicle Auction Site -
Regional City Map @ , By
- Mat}swau;rhlhps “g‘w %ﬂ\cﬂa e 1] W
i - B . oo

The new PPA Parking Locator (416) 393PARK (7275) s SHe Seaf 8 A

With a little effort, you can find a lot. e S g g

i}

Find Parking »

@ Courtesy Envelopes Janoyes Bl

©2002 MapQuest.ocom, Inc.: 2002 Naviaation Technokg sz

Find Parking h - Alerts ‘

Looking for Parking? Minority Business
L\ | Find everything you need to know about garages and lots in Center Out_reach

Bl City and University City, parking at Philadelphia International Airport, Ending: 9/15/2005

& and

on-street parking information

@ Credit Card Details

Owners of local minority
businesses are
encouraged to attend the
Select a destination or enter an address below fo find parking right PPA's upcoming Minority
now! Business and Enterprise
Outreach Seminar on Sept.
15, 2005. For more

= or " " information, click on View
Popular Destinations - I:I Find Parking More Alerts.

N S Demolition and

»  Visit www.greenP.com (o see an
example of this website feature.

PARKING | The Next Level

..'...Q’.O.'.".O..‘...'..’...’..'QQ.O.‘....’.‘....’C.........................‘



http://www.greenp.com/

Improving Customer
Service

 PARKING MANAGEMENT &DESIGN - Best Practices

PARKING | The Next Level

Kimley»Hor
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Quality Customer
Service Programs

“Best in Class” parking programs have

well defined customer service programs

that typically include vehicle lock out

assistance, dead battery assistance
~and vehicle location assistance at a
“minimum.

PARKING | The Next Level

Other key customer service
areas include:

>

Focus on employee training and
hiring practices.

Develop friendly, attentive,
outgoing knowledgeable
attendants.

Increase personal contact between
parking system manager, stake
holders & customers.

Institute performance
measurements and utilize for
company and employee incentives.

Develop customer friendly payment

options.

Improving Customer Service



Quality CUSTOMEr | e
Service Programs Begin “,l,,,.,m

INSTITUTE /A0/ANCING THE PARKING PROFESSION

] ] ]
I L] ®
W I t h r al n I n ® L MEMBERSHIP SERVICES PUBLICATIONS PROFESSIONAL DEVELOPMENT
® ®
® A ! -
®

®engoc’ On-Site Training Programs

Excellent customer service is never
an accident. Itis a result of a
defined prioritization by
“management, a dedication to
“making guests feel special and an
‘investment in training.

Employees are an organization's most valuable asset. An investment in staff training and
education brings a high rate of return in job performance and satisfaction.

ir rg or 540.371.7535.

Improving Customer Service

PARKING | The Next Level
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Customer Service
Amenities —
A Requirement for Canadian :@X

Parking Association Certification | *-..."  Customer

CPA¥ACS

I ACCREDITED
B.PARKING

I ORGANIZATION

ACCREDITED PARKING
d§ ORGANIZATION PROGRAM

amenities
provided by
Association :
Association canadienne Pal’ki ng
du stationnement . .
Authority.

' Parking Facity
Standseds howard

CPAACS | [itamamen et

An awards program to recognize
excellence in parking facility operations
the Canadian parking industry.

PFSA
PARKING FACILITY STANDARDS

AWARD PROGRAM

Canadian Parking the Winnipeg -

Customer

Auto Care Centre _

Improving Customer Service (el



Specialized Reserve
Spaces for Retall
Ccustomers

Understanding the special needs of

your customers and providing for their

special needs can boost sales of
Specialty programs.

(MATERNITY
PATIENT |
PARKING |8

Improving Customer Service

» Examples include:

. . . » Short-term spaces for quick turn-over
For Your St customers such as “Coffee

Convenience = | : Customers”
15 min. Y s » Quick and convenient “run—in / run-
~ Parking W - - | out” spaces for pre-prepared meal
For Coffee | customers.
Customers - » Close-in, convenient spaces (generally
' » : next to accessible spaces) reserved

PARKING | The Next Level

for “Expectant Mothers”.




Lincoln’s “Shopper e

Zones” i iy
Reserving the most convenient off- ex' Sh Op p er Zon €
street parking spaces for retail "

customers, Lincoln’s new “Shopper

Zones’, takes this best practice to a 8 a m = 5 pm

“new level!

U
S
),
]
e
X

Kimley»)Horn
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incl

Hot Tlps.
Pocket Pointers
5;!: pa rﬂxl&ék on the plane, since many aiines
Lrzona qift to give to assocates,

Remember where
you parked:

(Write it here!)

CANT FIND YOUR CART If you fomgot where your car is

@)
>

rchass
fan'rlly ndf 3 when wou reach your destingtion.
parked, © llP[EPaI: gat(suz:z?:ssas pic |t p
nform

Poﬁect-:arr on bags. Never leave baggage unattended white paging phone or find the n
rryhohmrﬂih raﬂfnstner hmmdthte angtuufu
Rp:lrt nyu ﬂdedpakagaubagggh) airpart

Many facilities place “You parked on .

nd these accompa nymg
children or persans with di sﬁlﬂ:a will be allawed past

Phoenix Sky Harbor

INTERMNATIONAL AIRPORT

. . the sy checkpain. ~ Contact us! .
Level cards at the elevator lobbies SRS et e Parking
Pl.e e check as much baggage as possible. One carmy Radio: 1610 AM

p{ nn!pesunlt areparrnﬂdhey:ldih

for patrons to take with them. ==

Pu pl.e-shrt d Navigator wolumteers are available
throughaut the ban'nnalsw nsmrw questions.

Phoanix Sky Harbor Intornational Alrport i 0

wiew. p s kyherbor. com April 2002

3400 Sky Harbor Blwd, Phosnix, AT 85034

wa phxskyharbor.com POCket

Special accomm odations/altemate farmat materials
(large print, braille, audio tape or diskztte) are available a
upon request. Call G0@-6&3-3654. ADA/TTY 1-800-781-1010.

wirapped to get threugh

» Other systems have developed “Parking Pocket
Pal” mini-brochures to provide orientation and

Improving Customer Service K&

eeves parking services information to customers.
................... .eX ol
*tecer’ 3 HOW THE TECHNOLOGY WORKS lm:yctktirtlg etltherreﬂs;ratioll‘l,number
) < g s B / or ntoone o machine
» London’s L D) Voot T mrmaton and e svdable itedat pedestran entances rom

Terminal 5 quickly locates driver’s

pakinig bay IS pratesion the ticket vehicle on a 3-D interactive map

Heathrow Airport
uses LPR
technology to
make finding your
car even easier!

A central computer
~ identifies the
*  nearest empty bay.
: llluminated arrows guide
‘ (¥ driverthere, watchedby |
X 35 infrared cameras which
track all car movements

PARKING | The Next Level




Enhanced Payment

options PAY BY PHONE
One area that we can use to improve LAl
customer service in the parking world is 1'888'510'(%'7‘;()
to make “paying for parking” as easy oo

and painless as possible. Because,
let’s face it, nobody LIKES to pay for
parking. But if is difficult to pay, that just
‘makes it worse! = do_ paybyphone.om

........................................................
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Improved payment options include:
» Cash/Coin

» Credit/Debit Card Acceptance
» Community Cards (Debit)

» Cash-Key

» Pay-By-Cell Phone
» Pay-Pal (On-Line)
» Toll Tags

DISCOVER

NETWORK

PARKING | The Next Level

-""*If‘__accepting credit or debit card payments, be sure : 3 .
your systems are PCI certified! » Sky Meter

Kimley»Horn




~ PARKING MANAGEMENT & DESIGN - Best Practices
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Customer &
Community Education
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PARKING | The Next Level

“Coffee with the
Parking Guy”

The Winnipeg Downtown BIZ sponsored
“Coffee with the Parking Guy”!

As a service to it's membership the BIZ
would host monthly meetings connecting
retailers, restaurateurs and other downtown
business owners at a local coffee shop to
the Winnipeg Parking Authority’s chief
~administrator (& IPI's Parking Professional of the

Year in 20101).

»

»

»

This simple, but effective outreach strategy
worked well in Winnipeg because of their smart
and savvy parking administrator.

Discussion were lively and sometimes a little
Intense. People can get passionate over
parking.

But in the end, it was a valuable learning
experience and the educational benefits went
In both directions.

Mr. David Hill, CAPP
IPI’'s 2010 “Parking Professional of the Year”
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PARKING | The Next Level

How To Park in Any City,
USA

PARKING TICKETS

COURTESY TICKETS

Under our courtesy ticket system, frse-time parking of-
fenders who receive dckets for on-street metered parking
viclations may have their tickers waived. The goal of the
courtesy ticket program is to ensure that the downtown

Having a succinct and accessible

document that informs your

customers "How to Park” is just

good basic management.

Wm.ﬁzﬂ.

is friendly to our visitors and business customers.

PARKING FINES

B h T e o —— $15
+ Parking over marked lines.c.cicoceemec.. $15
+ Parking in a handicap zone.. ”

+ Parking within 15 feet of fire hydrant......5100
+ Parking within fire [ane we.mimimims it $100
+ Other violations —.m.mimmemmmimme e $50

Late Fees: $10 for 21 days after isswance and an
additional $lﬂfnf each su{?stqur»r Iwayfﬂind,

PAYING YOUR TICKET

Enclose the citation with a personal check, money order
or cashier’s check (do not send cash). Make checks pay-
able to Town of Chapel Hill. Mail to Town of Chapel
Hill Parking Services, 150 E. Rosemary St.,, Chapel Hill,
MNC 27514, Payments are accepted from 8:30 a.m. to

5 pum. Monday to Friday ar the Parking Services office,
or by phone at (919) 932-2912. Payments may also be
deposired in the Town's drop-box locations at Chapel
Hill Town Hall, 405 Martin Luther King Jr. Blvd., or the
Dolice Department, 838 Martin Luther King Je. Blvd.

IF YOU LOSE YOUR TICKET
Paying your ticket is scill your responsibiliry. Visic
oL )

€ecoeoccecooey

DOWNTOWN CHAPEL HILL PARKING

PUBLIC PARKING LOTS

‘There are 675 off-strect parking spaces in Town-managed lots.

+ Rosemary/Colnmbia Parking Lot (Formedy Lot 2) 0
100 E. Rosemary St.

+ West Rosemary Parking Lot (Formerly Lot 4) e
104 W. Rosemary St.

+ 127 W. Rosemary Lot @
127 W. Rosemary (leased parking only)

+ Wallace Dieck ar Rosemary m
150 E. Rosemary St.

+ Rosemary/Church Street Parking Lot (Formerly Lot 5)
108 Church St. & 141 W, Rosemary St.
(will clese in Fall 2010 for conseraction of 140 West)

+ West Franklin Parking Lot (Formerly Lot 3)
415 W. Franklin St.

+ West Franklin/Basnight Parking Lot
113/114 N. Basnight Lane (new)

LEASED PARKING

The Town leases parking spaces for $85/month. For more
information, call (919) 968-2758.

FREE PARKING

After 8 pm, Saturday, parking
is free ar the West Franklin Lot
(415 W. Franklin St.) and Rose-
mary/Church Streer Lot

(141 W. Rosernary St.)

Alse, you are not required to
pay for parking meters after 6 p.m. Monday through Sat-
urday All parking lots and meters are free all day Sunday.

Meters are not enforced on the following Town hali-
days: Martin Luther King Holiday, Good Friday, Mema-
rial Day, Fourth of July, Labor Dray, Thanksgiving, Christ-
mas and Mew Year's Day: Parking in all metered municipal
lots is also free on these holidays; the Rosemary/Columbia
Lot and the Wallace Deck are open for paid parking on
Martin Luther KingJr. Day and Good Friday

‘The Town is testing the use
of multi-space parking meters
on the 100 and 300 blocks
of Franklin Street.

Yes, they accept credit card payments!
Take our survey at
www.townofchapelhill.org/parking

ON-STREET PARKING

There are more than 250 on-street metered parking

spaces within Chapel Hill. Most spaces are in the central

business district and charge 25 cents for 15 minutes with

a2-hour limit. Meters accept quarters and dimes only

+ Meters are enforced 8 a.m. to 6 p.m. Monday through
Samwday. Metered parking is FREE afrer 6 pomn. daily
and all day Sunday.

+ Meters in the Cameron Avenue zone have a 4-hour
time limit.

+  Fines for Expired Meter, Beyond Time Limits, or
‘Ouside Marked Lines in metered zones are $15.

»>z

E Public Parking Deck
. Public Parking Lots
A Leased Parking

+++ Metered Street Parking

PARKING LOT RATES

Hours: 7:30 a.m. — 1:15 am. Monday to Thursday;
7:30 a.m. — 3:15 a.m. Friday;
2:30 a.m. — 3:15 a.an. Sarurday;

Wallace Diecl: — 150 E. Rosemary St.

Rartes: $.50/ half hour for 0-4 hours;

$1/hour for 4-17 hours

Rosernary/Columbia Parking Loc — 100 E. Rosemary St.
Rartes: $.65,/ half hour for 0-4 hours;

$1.30/hour for 4-6 hours;

$1.80/hour for 6 hours or more

Weekend evening fee: $5 after & pam. Friday — Sarurday
(Includes Thursdays during UNC academic term).

Limited discounts to senior citizens and
peaple with disabilities are available.
Time Limit: 24 hours

person or phone (919) 932-2912.
license plate number or the name of
per ﬂvﬂ.uab.l:-

TICKET
Imit an Appeals Form within 21 days of
are available from Chapel Hill Parking
a:wwubo’wun&th:Lhilegfpaﬂdng.

TOWED OR IMMOBILIZED?

IMMOBILIZED VEHICLES

Vehicles illegally parked within the Town that have
four or more outstanding parking citations are subject
to having an immobilization device (commonly
referred to as a"boot”) attached to their vehicle.

REMOVING THE IMMOBILIZATION DEVICE
In order to have the device removed, please come to the
parking office at 150 E. Rosemary St. between 8:30 am.
ancl 4:30 p.m. Monday through Friday to serde the ac-
count and pay the $55 booting fee. Vehicles not claimed
prior to4:30 pan. are subject to towing.

TOWED VEHICLES

It is vare for the Town of Chapel Hill to tow vehicles,
but towing will be enforced when:

+ Wehicles are parked in hazardous locations
Vehicles are parked for more than 24 hours ina
Town owned lot

Wehicles have been boored and have not been
released before 4:30 p.m.

Wehicles have been booted on two or more accasions
and ewners have failed to setrle their account.

RETRIEVING YOUR VEHICLE

Towed vehicles may be reclaimed from the vehicle
impoundment area upon payment of the towing fee.
In order to have your vehicle released, please goto the
Chapd Hill Palice Drepartment, 828 Martin Luther
King Jr. Blvd. Payment of the towing fee does not re-
maove responsibilicy for the ticket that cansed the tow
or any outstanding, unpaid or overdue parking tickers.

PURBLISHED [N AUGUST 2010 BY:
Town of Chapel Hill
Communications & Public Affairs
(919) 968.2743 or

pelhill.org
Prinfed o recyolad paper
Pl pecycle i sivie fuper

PARKING
DOWNTOWN

‘The Parking Services office is located in
the Wallace Parking Deeck.

Open 8:30 a.m. - 5 pm. Monday to Friday,
except holidays.

150 E. Rosemary St.
Chapel Hill, NC 27514

Information: (919) 968-2758
Residential Permits & Citations:
(919)932-2912

Fax: (919) 932-2926

E-mail: parkingi@rownofchapelhill.org
Web: www.cownofchapelhill.org /parking

Typical contents might
Include information on:
Office Location/Contact Info
Parking locations
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On-Street Parking
Enforcement/Adjudication
Towed/Immobilized Vehicles
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Howdy Pardner!

The “real problem” from a parking _E
management perspective re: on-street ©
=l Parking is repeat offenders trying to take up =
g) what should be a short-term space for their i
J@ onger term needs. O
BBy |f this is true, why not make the penalty for £
rolll Occasional or first-time violators less harsh §
aj to mitigate the inherent negativity of O
= ~parking enforcement.
E T e S AT 3eX-}'
— | ST » Using creative marketing Cheyenne crafted
B © \Why not take it one step further and let a parking citation envelope to be an
u ~the first parking citation be an educational piece that led off with the
~educational opportunity? phrase "Howdy Pardner”.
E . That's what they did in Cheyenne, WY » Message #1:. Welcome and Thanks for
"<l with their innovative “Howdy Shopping Downtown!
oc ~ Pardner!”program. » Message # 2: Need more than 2 hrs.? Here
9l . This is one strategy to better align are some longer term parking options and
a TN other tips on how to parking legally in

~ parking policy with the goals of creating a
. vital downtown. :

Kiley»Horn Py

Downtown Cheyenne.




Secrets to Parking
Success!

» Getting around downtown
and parking is easy with
32,000 parking spots, the
free Downtown Spirit shuttle
bus, 2 kilometres of indoor
walkways, dozens of bus
stops, and many bike racks.

The collaborative effort between the
Downtown Winnipeg Business
Improvement Zone (BlZ) and the
Winnipeg Parking Authority is aimed at
helping you get around downtown

PARKING | The Next Level

easily by car, bike, bus and on foot.

TPARKING
SUCCESS

PLAN BERORE VOU 80
theckouta faw spiions for parking befars you kv,

= Havoa Ars: andseeond chekce parking bcarion.
Kropspare change close athand 1ousa In nakis.

= Hyo don't hawe chang, Tha rew parking menrs and many
parkaks 12ke s Eans.

LOCATING VOUR PARIGNE 20T
Bearths rash.

= Aiencing a0 avem @1 the MTS Carmaar aEasnena In
SoMTRIAN 7 Coma Barky RIF s B oF o shop. and
SR TE Farking Spor wal In sdvance

Sraying awhile? Taks yeurtne, bur chics o parking ke,
= Think you mighs ba KINSsrehan and o s hours7 B

T 3 MEckcal 3 poire N Thar mIEH Bep you wak

Chocea a parkadearparking k.

Don't gatcaught n the red| Time's up, dms m mive,

= Al On-srec Maters a |in hed 1o.one ar owe hours on
woakichuys beoween 2:003m and E:3 Opm. That meansyou
it 10 Tovsa ypuT 3T iier Thet ol med e ias el e
(LU Zamt pRE The mener agsinl)

THAHKYOU FOR VISITING DOWHTIZWH!

USETHE EASY STREETS” ELUELOUHEFDR:
# SL OFFPaRING o STaSK NSNS 2N MEST BIwrEowm
parkhglos

Rl s
« §1 oFF partcipatng 2ods, Handl Transk and tha Splash
DashWaerBus
ek forypor Buss Laon o paniciating businesses (s s
WhEN Yousnand 520 of MOn |SETes s 5| HCE HOURE TNERE
o we surcessfully parkod! dowrrown. Now whar?
Paric fir this day and gat areand snother way.
= Tako aovam aga ofihe free Do nmen Spires o bas i
BN Th I SERTIE and BRck THILDLT ST when [aur
daysdane
Sy high and ary.
= Aokl 515G 30 SMDa by park g NdaCes and using
CoMTRTRTS WalkMay SUSTem. T Can B From Forags
& Madnio The Bag whhous svar snspping auesided

FIOR W DRE TIPS ABOUT ELUE LINCH ES AND DEOWNTIWH FARKHE,
FEVIEW THES BUIDE OF VIS TWWW.D OWNTOW HWIHH | PEGBIL L OW

AL TERNATIVES T PARKIE DOWN TOMN
Farkand e,

= Parkan oneof Winnipsg Transk's 12 Perkand Fids:

srars and hopona direct bus downasn, For amap,

IS WA IS T3S DOV Pk s {5

= Shop o an Easy Srears ravallar and 2 fara biud leonk,
shiCh 1| SWE YL bs Fare Bk @ L Can
Less your csr athomal

= HIEh & fidewkh 3 friendand carpact m dosmiown.

= Traval anfooe or by bika or bus.

PARKING MY TH:
| ALWAYS v 10 Py a RIrmursd FOF fa g d cwnocem.

Tr-mr-mrgtl._pumunm paning..
and evan park & fival

PARIWE O A BUDSET

Paying for paTHIG 5 O reOXIYIR MOST OF 5 SORTECRIS.

By hare ara o S ks 00 50V 00 pOTRING.

Cana dewnmown after 5 J0pm o weskd aysandpars
forfreq on tha smaes, aran 2 reducad ram 2 most loes.
Frow Wi Skands ST SIS AT MATRrs,

* Surmsys: park fes fOorTwo Rours o3l Soe nenars—
aven =3 one-hour mer (9A0am-530pm|. B sfar
tw haurs, youTl nesd 1o Move Your cat

* SNy Hol sy s: frod 3 02y ng,

= Wanch o menars 31 Tha Forks and 1he Fromenada tahind
Feriage Aaca, Sinca they e nonrun bycha hy
thoy Nzve dFFRrnE hours.
Calyourdssdradon bekoneysu ke and sk fihay fav
VST paHIng OF vaIRec parsing Locaions ofierng vabdmd
i ng Inchuck Fnage Fiscs, I Thearrs, Blobe nama,
Tha Bst) and oehars |vel it parking pobcis van).
AskFar your blus konls afier sparding 530 armare
a Ea9y SURRIS DUsesses.

Park & Few biloks autsiie dawnewn and walk of bes In

o for thmaandorday
Youcan amusa by park [Far fraa ) In soms loading 1on s on
evenings and weskends,

7%e dide Seoop

PARKING PATROLS SPEAKUP

“Tharais Ao of pa ridng e, LTI miES 0 bE o rereah o

T e o2 A b TR, 115 DR K9 RTINS SUjoce
o paTROKia (f you e gakng 1o be 0 wike 0rs TRer peThing £poce ks
eicaed 12 o1y ok ing only. Fase oive safly and park
‘oouTTECUE ), T el U | CO G G O SIS O Ty
B2 PONTR 2T AL R ST, O S i WS oU on K
YL VRIS STfil, §T 7 N B5UT Rish

D i HIL, D4 DR B ISR, W Pk FARRME ATHET Y

AT PARING PATROLS REALLY WHEW YO KNEW

Mo Smppl el slgns resan e swpping, Ho Fs, andsorbas]
Losa Ing, Zonees ar s myantforloading.

= Youcn park n 3 kad ng e 1S ninues mdashimo s

business oo pick someonaLp. W need 1o Lsayo s hazaick:

= Hiharels carszane bed npunkeding acihviiy, avehica can

s il cading 2ana fo kongar than 15 mines.

Back Kans g 00 bi ke it cloarfar safar) rassons,
ban i be used b shorkarm keading.

Lustehis rash Aowl

= Fush holrrastrionions help 1A C oW I and OUr oF dosrmoen,

7:D05m ta B0 am ard 330pm 165 30pm. Wakch fos i
spping 2nes and i farking metrs during neh hourimes.

PARKING MYTH:
Parking Famals stika atx my i, waiing for my manee
0 g b e s appineg = Tickss on h.

In Facy, Farking Famols would much @er you gark
sman and den’t gec aticka aal.

o TALK

When pariing Iniors ana porkades, keep thers rigsin mind,
Riad thasigrel

= RAules vary batwasn ks, 5010 parSmar, raad e
pesmd 3.

My domriown lor 21a cpared by privor companies
Ika Impariand Urian Ancpar, andnos by 1ha On.
Raseriad... b not far youl

= ResarvedSIZne I paring kns o paid R by men by
BARErS O ST P4 E 3 premium for e spoe.
Chack the tines, bitiLs some-EE armcnly
resarved £ 0amuo 0pm.

Lok out fardaty and swaring rate ehanggs.

& Many parkdreg 1S haws A2 FS N Tha sveningand

onehour or nadnun rees ouing thedag.

Hasp Iteimpla ard pay by phon sar soms lacs.

AUTOMATED PARKING PAYSTATIONS

T WADpag TR g ASTRSN S MO SIS, PO MEros pATHING
GRES TN MO PETAING FR0TRS TS Wi SOMA Lo from
pariing etz
How da | use the new parkin g mators?
COINE
L. e calrs §0r o2s ed amaou of dne
2. Fress gRen bumon m prr: T
3. Ftack Tamt on your dah, Rcadp
CREDITCARD:
L. s andremong e card
2. Emer desled 1ims O smer the:
nadnum dne
3, Fruss gren bunon o prr ke
4. Frack tiTet on uourdiah, Fcadlp
How di e Mekers save me fron
Rk tokats
= Thha now mcters: war 113 pay Mo
g parking i

DOWNTOWN PARKING CHEAT SHEET:

WHAT LL IT COST You?

CITY OF WINNIPES STREE T FARKING METERS

v
g $4.510
Evaring; § 156

DOWNTOWN PARKING

= Easy on-sirass parking

= Many incoor and hacad parkades

= Ireder walkwa y SYSTEM 10 LS 0NCE Lou v parked

= Losof chokce:

= Fros o<zt pa i ng anwaskancs, hobdsysand evenings

gﬁM’.". MG{'&{‘?’. WITH E‘?

LAsKfir your blue onle

spend $20 or more [ befor m and1ip) 'ﬁ&»
o parkciping dowreown DuEinesses,
antaskfor your Exsy Simmans™ NG Loani!
. U your blee loonle for:
= Fuilfaro on Winnipeg Transh bueas
= Dng hourof paking a1 Cgaf WInnpeg parking mensrs
= 31 clfpariing = over 30 dawmoen ks
= Sioffamwih paricpedng 1ads and Hard Hal par Trareh
= S1ckffarson the Splash Dach Wanar Bus

FOR MORE PARKING INFORMATION:

Wirnlpeg Farking, : DeEE-E2B1,

e P nEE T MR g o

FHF Parking: 04.2-E100, weaw1habocks com

Imporkal Parkdng: S42-3578, warelmpark cam

Urban nnpark: I5E- FE7E, e rba e opari.com
43 BE4 1

Wirnlpa gTransh: 956 5700, wemesirnipogiansh com

Downtawn BIZ: 9524640, wwew 00 wmice i n Nl pe2 bz com

Customer Education




Trends in Parking &
Transportation

Taking a page from our Downtown
Management professional’s play book,
tracking trends and program
performance is a good way to keep our
-customers educated and aware.

oooooooooo

»
»
»
»
»

»
»
»

PARKING | The Next Level
§

Community demographics

Changes in land-use

Parking supply & utilization

Parking rates

Community Investment/New
Development

Economic data

Program financial performance

Parking services, accomplishments and
community reinvestment

Klmley»)Horn
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New Technology

Introduction —
On-Street Meter Upgrades

»

»

Once the decision has been made to
upgrade the on-street meter system (or
any other parking technology that the
public will have direct interface with) it is
Important to develop a detailed
iImplementation timeline including a
public relations strategy. g e

A typical implementation timeline
would start early and would be
structured with major milestone
dates and specific action items.

A sample implementation

Three
Months
Out

Select Vendor

Begin
Communications

Plan Roll-Out

- Apply Key
Messages in
Advertising

Finalize Meter
Features,
Quantities &
Locations

Develop Advance
Warning Signs
and Other Public
Notification
Materials

Order
Equipment

Issue Press
Release

Launch
Informational
Web Page

Develop

Communications

Plan
- Messages
- Media

- Timing

Assign Single
Point of Media
Contact

Begin
Development of
Staff Training
Materials and
Media Kits

Install Advance Develop Scripts
Issue Second . . P P
O n e Press Release Warnlng Slgns, for Office Staff . " .
Stickers, Posters, : Prior to “Going
and Field S,
etc. Personnel to Live”, Install New
Mo nth Order T-Shirts for Signage, But
“New Equipment Help Them Keep covered
quip Schedule Press Respond to until launch da
Launch Y
O ut ” Conference for Questions
Ambassadors
I\ I\ JAN Y

Coordinate Details
and Best Location

Conduct Press
Conference

Coordinate TV

-
@)
=
®
o
>
©
LL
| —
()]
=
@)
)
n
>
@)

Conduct
Follow-Up

Coverage of
“How the
Media New

Interviews Equipment

Works”

timeline is provided to the right:

for Press Conference
- “Stage The Event”

Introduce
“Launch
Ambassadors”
(In T-Shirts)

Remove Covers
From Signage

Launch

- Props, Lighting, Etc.
Day!
- Have a
Contingency Plan in

Case of Rains

PARKING | The Next Level
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~ PARKING MANAGEMENT & DESIGN - Best Pra

On-Street Parking
Management Strategies
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On-Street Parking -
Policy Basics

There are a few basic principles related to
on-street parking that most parking
consultants, urban planners and downtown
management professionals agree on. These

| include: : » The application of parking

~« On-street parking is a valuable, limited resource = management “rules and

~due to its convenience and proximity to regulations” mandates a need for
businesses, therefore the primary management an enforcement function.

objective to promote space turnover for the
benefit of the local merchants and the public.

If you are going to have paid parking, charge

» The primary goals of an
enforcement program should be:
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PARKING | The Next Level

for the on-street spaces first to promote > Have a well-defined set of policies
~ turnover. : and procedures
“« If you have both on-street and off-street paid > Promote general (not absolute)
~ parking, the on-street rates should be higher compliance
~ than the off-street. » Be consistent, but “unpredictable”
~+ Set on-street parking rates to a achieve a 15% in enforcement routes and times.
~vacancy per block face. : » Leverage new technology to
_+ Adopt the philosophy that parking should be improve efficiency, effectiveness

and productivity.

Kimley sHorn pr——

““Friendly, not free”




On-Street Parking Management Strategies

Primary Program
Components A

The following are a listing of major "eee
components of an effective on-street _ﬁ 4_

parking program:

. . ==d On-Street ADA Issues
» Leg|s|at|ve framework : _
> RegulatonsiFines ——@:

» On-Street ADA Issues

| .
» Enforcement staffing and :
deployment ——@—

» Citation Processing

. A X maad Citation Processing
»  Adjudication T )
> Collectons o RO

» Scofflaw strategies

» Residential Permits :

........................................................................
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http://www.iconarchive.com/icons/iconshock/accounting/256/open-safety-box-icon.png

Mapping On-Street R
Parking Time Limits O NN = == i S/

& ® — 1 rour ($025/ 30 me ) l[ | T S0 - ~7, ,,". P
— O (3025 ) /

bd | [/ oy / A \ L | / =
o O [} 10 Mewe (32.05/20 min.. W/ A ! J | IR
® ot WA, W02BASKy NV LS ’ ey IV =
e R h ~ J
. ... ] 10 Mewr (10 25 P &8 ' N LY
¥ " \. 75 ", ) ,
=

° ® § w— 24 Mavere [50.05/6 min, ‘
L] ® $0.50/12 min,, $0.25724 i} | )

On-Street parking time-limits should be R ,f '

© Ne Tire Lme Nenorateced) I

mapped and changes tracked over time. ket ¢

» Mapping on-street time-limits is an |
Important tool for staff education, :
and communicating with the : i/
public.

» Itis a fundamental tool for /1
documenting resource usage, 1/
facilitates the analysis of trends [
and is an effective planning tool. . ’ S

. . 2 ] ‘ N ot S ! , ~ ‘
» Tracking changes over time : [ SEENSIS
creates a record of management g “SlSS

strategies that have been used in Bl
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PARKING | The Next Level

Monitor and Document
On-Street Parking
Utilization

Documenting on-street parking occupancy
IS another effective tool to understanding

~and managing your parking resources.

» Routinely tracking on-street parking
occupancy and documenting the results
graphically provides valuable
management data.

» Often there is adequate parking supply
despite a wide-spread perception that
the parking supply is inadequate.

» Documenting the true occupancy rates
are the first step to effectively resolving
parking problems (real or perceived)
and can be an effective community
educational tool.

KimIey»)Horn
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On-Street Parking e

Utilization Data Analysis ' T g

o R S o

N =

— L CU

DM \When designing parking utilization data 7

Pl surveys consider the following: N =

) ] ©

. : g)

> » What are you really trying to find out? ON-STREET PARKING TURNOVER ©

ay z:.?eD te @'

% » Do you need to survey all the spaces e e s ) ‘25

or can you use limited area sampling? m—— o

E » If sampling, what percent is e kv:

— adequate for statistically valid T e ey ana bars e s

? : =

—— reSUItS N : Blozk# Spa:es 8:00 AM | 9:00 AM | 10:00 AM | 11:00 AM| NOON 1:00 PM | 2:00 PM | 3:00 PM | 4:00 PM 8

U » How survey many passes are needed? = =

2 » How frequently? CCD
[ 8 34
\g” » What data do we need to collect? T

imley»Horn —t




On-Street Parking
Utilization Data Analysis

On-Street Parking Surveys: What data can
a parking space yield? (First Pass)

» Regulation in effect

» Occupied? (Y/N)

» Vehicle category

» Legal status

» If illegal, ticketed? (Y/N)

» Residency of occupant
(requires full plate - optional)
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On-Street Parking
Utilization Data Analysis

»

»

»

»

»

PARKING | The Next Level

What data can a parking space
yield? (2nd, 3rd, 4th Pass)

Occupied? (Y/N)
Occupied by same vehicle?

Legal status (including
overtime)

If illegal, ticketed? (Y/N)
Duration of occupancy

Kimley»)Horn
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The High Cost of

Employee Parking In ,.,1 s
Short-term Spaces oy R | |75
The following is one approach to i g :

guantifying the financial impact of
employees taking up on-street spaces.

Fort Collins, CO Case Study

There are approximately 8,400 employees in downtown Fort Collins.

If only 5% of those workers use customer parking spaces, 420 spaces would be
unavailable to shoppers.

If each space turned over four times per day, they would accommodate 1,680
shopper trips.

If each car carried 1.5 customers, there would be 2,520 customers.

If a quarter those customers went elsewhere to shop and each customer spent
$10.00, the total loss per day would be $6,300.
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» Annualized at six shopping days each Wéek, the total loss would amount to nearly
$2 million in Downtown revenue. :

PARKING | The Next Level

» Obviously this impacts the merchants, but It also impacts the municipality in terms
Of |OSt Sales [AX reVEeNUES. = = |  teeseceesccccstectsccsccsestestcscssesscsccscssccscscssssscsscsssscssscscs
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Determining Appropriate
Regulations

»

»

»

»

»

»

PARKING | The Next Level

The following are factors to consider in
developing on-street parking regulations
and policies:

Area density

Area parking mix
Transportation environment
Adjacent land uses

Types of businesses

Is there a need for:

» Meters (and what time
restrictions and cost)

» Loading zones
» Valet zones

» Permit parking in nearby
residential areas

Kimley»)Horn
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On-Street Parking
Utilization Data Analysis

»

»

»

»

»

»

»

»

PARKING | The Next Level

When analyzing parking utilization data
the following are the key metrics to
evaluate:

Occupancy Rate

Turnover Rate

Average Duration

Violation rate

Capture rate (% ticketed)
Average time to ticket/unticketed
Disabled Placard usage

Impact of non-residents

Kimley»)Horn

Parking
Space
Type

30-Minute

Disabled

Unlimited

:.?X...; Standard Turnover Rate
‘ Analysis Output

Average

Turnover

3.23

Number of
Average
_ Time
Duration

Violations

- - ‘
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On-Street Parking | e
Utilization Data Analysis | ..i...

Central Business District - 7~
Acceptable Survey Metric :
Result Ranges

| Community Parking Survey
» Unpaid Legal Meter | Aot amte et s oty g sy
Occupancy Up to 15% : | Gevelopment cannot be met by exeung avaibiy n e area
)) I\/I eter VIOIatlonS Captu re Rate § Tolal provision W Availablespaces M llegal or unsafe parking
. . 459 459 458
— 33% overall and up to 40% in :

core areas

» Duration, or average length of ) )
Stay — 67% to 140% of the { T - 2y

. Tua 20 Jul Wad Thu 22 Jul
re g U | ate d d U ratl 0 n E The parking situation at 10pm on weeknights in July

Existing demand for on-street parking at peak periods, especially in the

On-Street Parking Management Strategies

g 8 8 & &8

late evenings and overnight, already leads many drivers to park in
unsafe or unsuitable positions such as blocking pavements or on
junctions or yellow lines. This factor, which was not taken into account
in the survey provided by the developer, illustrates the lack of suitable
parking space.

PARKING | The Next Level
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On-Street Parking
Utilization Data Analysis

» lllegal Meter Occupancy — 5- 7%
» Paid Meter Occupancy — 60-85%

O

o

)

U &

S8l Central Business District - 5

Ml Acceptable Survey Metric g

P Result Ranges >

X § @

L} g

< ~ » Total Meter Occupancy — =

: c

g » ldeal = 85% average per <

— block face IS

—— » Upper limit: not above 93% D

U1 to 95% %

< | <
x |
e |
a i
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On-Street Parking Holiday

.........................................................................

' : Happy Holidays
parking enforcement or replaces : _
citations with holiday notices. from Downtown Boulder!

Shopping Program 2

-y 4 @)

N e )

K3 Holiday parking ticket amnesties YO ur [ UCky Da ! %

> and other forgiveness programs y . -

EIJ are tools to balance the need for This note WAS o

~ parking enforcement with : " t'_k ¢ s

ol business encouragement a parking ticket... =

M through customer appreciation. <

Z | 5 but Downtown Boulder =

JB » The Downtown Association paid has paid it for you.* =

- Over_$6’(_)00 in customer’s We know the Holidays are G

— parking tickets over the : hectic and we really appre- » 0

O Christmas holidays in Boulder ciate your business. Take 7SS D

last year. : this gesture as a thank you =

. : f atronage. wlder 7

E ~ » In other communities, the ::ﬂiﬁzmw ’50 d =

v | parking system simply suspends : ot Aot AT o O
e |
—
o |

imley»Horn —




Wireless Hand-held
Citation Issuance

.........................................................................

e, » Examples include: Real-time scofflaw

_ . 8 data for enforcement officers — If a
The next generation of hand-held an.,: vehicle owner has five outstanding

devices has allowed parking field teaiae citations and the sixth citation should
: generate vehicle “booting” - the officer

personnel to have access real- In the field needs to know that this is

time information. the sixth citation.

» Roving maintenance staff can now be
notified in the field via text message of
“low tickets”, “ticket jams”, etc. before
traffic backs up.

On-Street Parking Management Strategies

PARKING | The Next Level




The next generation of hand-held
devices has allowed parking field
personnel to have access real-
time information.

» Examples include: Real-time
scofflaw data for enforcement
officers —

PARKING | The Next Level

000000000000000000

»

»

»

»

»

»

»
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oooooooooooooooooooooooooooooooooooooooooooooooooooooooo

On-Street Parking
Enforcement

Program Components

Legislative framework
Regulations/Fines
On-Street ADA Issues

Enforcement staffing and
deployment

Citation Processing
Adjudication
Collections
Scofflaw strategies

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooo




On-Street Parking —
Demand-Based Pricing

Best-in-Class parking programs strive to

; : rates and options is the next
~+ This "demand-based pricing” is being used to critical step.

. create better parking availability and reduce :
“-.congestion during peak demand periods.

0
D
(@)
k)
T understand the dynamics of parking S
S utilization within a district, neighborhood or E’j
(B even on a block face level. S
—l - They invest the time and energy to generate GE)
">'<’ reliable data on which to base policy =
JJ decisions. This "data-driven” approach =
pal benefits everyone from politicians/policy =
L “makers to parking management staff and =
Ragll Ultimately to customers and residents. hY:
©
= ~+ The goals are to effectively manage a valuable : _ _ ?_j
~and limited resource to achieve pre-defined » New wireless technologies hold o
U e ; great promise in making these =
<l - \Vith more data available than ever before, approaches to even eifective and =
E ~ parking professionals are in a better position to responsive. O
o apply basic economic principles » Linking on-street rates to off-street
< (supply/demand) to achieve targeted results. :
Q.

Kimley sHorn pr——




Real Time On-Street Program Components
Management Information '

0
P D
San Francisco is implementing a ex % =
s federally funded pilot program of new X " ©
QL i - “eaees’ =
S on-street parklng management 3 The Sensors The Meters Data Feed |
QU technologies and approaches. =
— &
et . 5
< Benefits include: 2
D . | =
- » Find parking faster _ o S
. Demand Responsive Pricing —
L » Pay more easily : =
C » Avoid tickets : =
— o ;ggpark- Overview: S
» Less circling and fewer double-parked ) _ . "
——— cars give us cleaner air and safer : Using sensors, new meters, and real-tlme parkmg. 8
u streets for B MR S8d pedestrians : data to take the guesswork out of parking in the City. | =
Z y P :» Makes parking easier to find and more convenient. o
e » With less traffic, public transit and :» Benefits will accrue to drivers, Muni riders, CC)
N emergency vehicles move more easily :  bicyclists, pedestrians, visitors, merchants and more.
o '
Q.
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http://sfpark.org/?page_id=93
http://sfpark.org/?page_id=96
http://sfpark.org/?page_id=99
http://sfpark.org/?page_id=424

Pay-By-Cell Phone

.........................................................................

_ _ ' » How Pay-By Cell Phone Works:
No coins to feed the meter? Your time . :

: .. ex s » Once an accountis set up, a
’) ) ) !
IS expiring, but your 3 blocks away? No ) ok motorist finds a spot, parks the car,

problem — Pay with your cell phone! L calls a toll-free number and keys in
: the spot's number.

» If a person is running late, he can
remotely buy more parking time
with another phone call (assuming
It does not exceed the time limit).

» The bill is typically sent to a credit

; v card.
Try ce parking— -
' It's easy and/SAVES & : » Customers receive a text message

on their phones, warning them five
minutes before their time is about

o . ﬁ

On-Street Parking Management Strategies
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In-Car Meters L

_ .***.. » User Benefits —
In-Car Meters can be programming for .

: : : 2 » Convenience
up to twenty time zones with different eX. .
. . » No need to carry coins or tokens

rates for each zone. They can be used T TTLN e .
. “ : » System is fair - charging only for
with other systems or as a new “stand : the actual time parked
alone” system. Controlled parking » Motorists receives receipt
~areas can be increased by adding In- whenever parking time is
~car meters only in fringe areas with no purchased
_capital investment. » Replaceable Battery

A new version adds time wirelessly via
- cell phone purchases.

On-Street Parking Management Strategies
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Meter Time Limit
Stickers

If you still have traditional parking
meters, the simple addition of meter
time limit stickers can greatly improve
the user friendliness of your on-street
system, especially for the occasional

- user.

» Some systems use colored meter
polls to indicate time limits,
however, this assumes the
customers are familiar with the
color-coding system.

» The meter time limit stickers are
more easily understood by first
time visitors.

On-Street Parking Management Strategies

PARKING | The Next Level
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Public Relations —
“Meter Angels”

Sometimes called the “Meter Angels”

program, the Business Improvement

District in Boulder will add 15 minutes

of time to customer’s meters and leave
the note below on the vehicle’s
windshield.

Thanks

for your business!

7
We saw that your meter
was close to expiring.
The Downtown Boulder
Business Community
appreciates your

patronage so we gave
you an extra 15 minutes.

We hope it helped!

PARKING | The Next Level

Free parking every Saturday &
Sunday in the Downtown city
parking garages.

Kimley»)Horn

.........................................................................

»

»

»

On one hand local businesses
directly benefit from the parking
space turn-over that an effective
enforcement program helps
provide.

On the other hand no one likes to
receive a parking ticket.

This program aims at taking the
edge off by providing a cushion for
those who may be running just a
little late.

Even it the patron still receives a
ticket, the effort by the BID is still
appreciated.
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Creating a Friendly
“On-Street Personality”

If we think beyond the job of monitoring
on-street parking and issuing citations to
vehicles that are in violation of the rules,
what else comes to mind?

» Many communities, in an attempt to create
an enhanced sense of place and to make
downtown a more desirable destination, are
transforming “parking enforcement officers”
into “Downtown Ambassadors”.

» This expanded (and more positive role) can
be very successful when a focus on creating
a friendlier “On-Street Personality” is
prioritized.
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» This goes beyond the attitude of the
ambassadors; it includes streetscape design,
retail enhancements, pedestrian amenities,
etc.

PARKING | The Next Level
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* PARKING MANAGEMENT & DESIGN - Best Practices

. PARKING | The Next Level

Effective Parking
Enforcement Strategies

Kimley»Hor
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Enforcement
Technology

The use of advanced parking
enforcement technology can have a
dramatic impact on the effectiveness
and efficiency of your parking
enforcement program.

PARKING | The Next Level

»

The use of License Plate Recognition
(LPR) systems to automate the
enforcement of time-limited areas
through the use of efficient “electronic
chalking” improves the accuracy and
efficiency of enforcement efforts.

These systems utilize GPS locators
and generate real-time scofflaw lists.
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On-Line, Real-time
C|tat|0n Management B S R S

oo, » This Is critical to effective program

SyStem S eX implementation.
The use of advanced parking 7% »  Ittells the officers which vehicles

have previous citations and the

enforcement citation management |
status of their accounts.

systems provide on-line, real-time

“information to parking enforcement »  If the vehicle is "boot or tow
- officers on the street. eligible” due to its “scofflaw status”,

the officer will know it in real time

and be able to take the appropriate
action based on departmental

policy.

Effective Enforcement Strategies
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Fine Structures

Parking fine structures should be
developed to address the specific
problems you are trying solve.

» In the example to the right, the
fine structure was modified to
be more forgiving to infrequent
violators (typically visitors) and
more punitive on repeat
offenders (typically employees
parking in short-term spaces.

» In addition, incentives are built
Into the fine structure to
promote prompt payment and
thereby improve the “citation
collection ratio”, a key program
effectiveness benchmark.

PARKING | The Next Level
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Overtime
violation
within 12-
month
period

1st
overtime

2nd
overtime

3rd
overtime

4th
overtime

5th
overtime

6th or
more...

Current
Amount

Proposed
Amount

Warning

$10

$25

$50

$75

$100

After 8
days fine
increases
to:

Effective Enforcement Strategies




On-Line Citation e
Paym ent Options iee..» Helps meet goals of providing timely,

eX " Ccustomer oriented services.
Allowing the payment of non-contested ~ ** "> Accepts multiple payment options
parking citations on-line improves T including credit cards.

customer service, increases your :  » Simple, straightforward processing.
citation collection ratio (and therefore :

revenue) and improves collections
processing efficiency.

iﬂ' Cork City Council] Comharle Cathrach Chorcai
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Ticket Details

Welcome to Cork City Council’s on-line parking ticket payment system.

This system is provided to the public as part of Cork City Councils commitment to providing quality and timely customer orientated services.
This system allows parking tickets to be paid on-line using either a credit card (VISA or MASTERCARD) or Laser card.
To pay your parking ticket simply enter your ticket number and vehicle registration number into the boxes provided below to locate your ticket details (do not put any spaces between the year, county and

number in your registration). The system will then search for your ticket and return the details of this ticket to you. Please confirm that these details are correct and click continue with paymentto proceed
to the next stage of the payment process.

Ticket Number |

PARKING | The Next Level

Vehicle Registration |

Locate Ticket | Cancell

Kimley»Horn —




Separation of Duties In
Parking Citation
Adjudication

eX « » The agency/department that issues
_ . parking citations should not be the
Just as the concept of “separation of Teaeee” same entity that reviews and processes

duties” is a key auditing principle when contested citations.

evaluating program financial :
~accounting, the same concept applies
to parking citation adjudication (appeals
processes).

Effective Enforcement Strategies

PARKING | The Next Level
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Effective Facility
Maintenance Practices
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Hinged Light Poles

Many times parking systems know they
have a few lights out, but it is expensive
to bring in a bucket truck to change just
one light, so they live with the liability
until we have more than one light to
replace better justifying the expense.

» Hinged light poles make it possible for
two men to change out light bulbs
without the expense of a bucket truck.
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» This approach reduces liability, improves
safety and reduces cost.

PARKING | The Next Level
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Striping Removal e ————

| | ~+e.. » Removal of the existing paint was
Occasionally, due to operational initially attempted using high pressure

changes, old parking stripes need to be 1,eX..-‘ water treatment alone.

removed. After trying several removal “*see*” » Chemical removal of the existing

strategies the use of a 3M product striping with MEK (Methyl Ethyl

called “Peel Away” proved most : Ketone) proved ineffective and raised
environmental/disposal concerns.

effective. |
; » Another option attempted was to try

and paint over the stripes attempting
to match the color of the concrete.

Effective Facility Maintenance Strategies

PARKING | The Next Level
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Invest In Maintenance
Free Infrastructure

Traditional metal stair railings an other
metal parking garage elements

eventually rust and need to be painted.

An Initial investment in stainless steel

~or galvanized metal elements can pay
big dividends in the long run on
“maintenance savings and a better
looking facility.

.~***.. » Elimination of this type of
ex . maintenance headache is
” L estimated to save a minimum of 80
Pihoails maintenance man-hours per year
: per garage.

Effective Facility Maintenance Strategies



Ch.

Bird Management . i OO 13

_ _ _ _ .***.. » The material is applied to surfaces
Avipel is a nuisance bird repellent. eX . where birds land. The birds will

The cost of Avipel Is less expensive : , then walk, stand, or roost on the
than other mechanical options. It also is "ttt material. As the bird preens it is

easier to apply and more economical to inevitable that the bird will ingest
the end user : the anthraquinone (referred to as

| _ AQ). This will cause a short-lived
Endorsed bY PITA and the American : gut reaction that lasts for a short
Human Society time. The bird will then realize that
| ' the AQ is noticeable through the
UV light spectrum and associate
the ill feeling with the UV sight and

refrain from going to that area.

Effective Facility Maintenance Strategies
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Environmental
ReS pO NnSi b | | Ity ..§-°°._. » The basic components of these

Mobile Parking Garage Cleaning eX < mobile systems include a pressure
Systems are designed for specific types -, ' washer or water jetting equipment

.........................................................................

of pressure washing or water jetting : > Heater (optional)
activities, designed to provide an > Vacuum/Recovery System
affordable, safe method for quick, > Waste Water Processor

“simple on-site treatment of the
wastewater generated to remove
“contaminants, such as oil, grease,
hydraulic fluids, trace metals, PCBs or
paints.

Budget:
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Fluorescent Lamp
Recycling

.=**.. » Energy efficient fluorescent lamps

Spent Fluorescent Lamps Must be ex °‘: can contribute to a cleaner
Properly Handled and Stored to Limit =  environment, but they must be
Mercury Exposure. Temeet’ managed properly. For most us,

fluorescent lamps present the
single greatest risk of mercury
exposure in the work place.
Protect the health and safety of
your employees and customers

» Reduce the soft costs of
managing mercury waste

» Reduce your company's risk
and liability

» Improve your regulatory
compliance

Effective Facility Maintenance Strategies

'.I"he Fluorescent Lamp Recycling -
ram that helps you manage the Risks and
I'.ra ility of Mercury Exposure and Regulatory Camphance
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Facility and Equipment
Protection Systems

Kimley»Hor

140



PARKING | The Next Level

Automated Pay Station
Shelters

With the recent rapid growth of /
automated pay stations, shelter .

providers have begun developing
special products to protect your
Investment and minimize repair

-expenses.

»

These shelters are designed to
Increase equipment longevity by
protecting them from rain and
SNOW.

Features include:

>

>

>

>

Translucent fiberglass roof
Tempered safety glass
Aluminum kick panels

Elevated wall panels to facilitate
ventilation and drainage

Options to accommodate graphics
and sighage.

Facility and Equipment Protection Systems



Collision Avolidance
Alarms

.........................................................................

- » When installed in front of (and slightly

Collision avoidance alarm systems help :@X P gE}ZﬁLgL;%gﬁ;ﬁ aqt‘i]‘z;]’grhead
“ . . ° me ;

prevent costly _re_palrs and injuries _ . ) Watchman triggers a 120db siren and

caused by collisions between oversized

flashing red lights, warning forklift
vehicles in parking garages and other drivers and warehouse management

PARKING | The Next Level

facillities.

»

»

»

before a collision occurs.

In addition to overhead doors, the
Watchman can be used to protect
conveyor systems, canopies, walls,
pipes, sprinklers, ducts and other
overhead fixtures.

The patented* Watchman can be
purchased for a fraction of the
average repair bill for a damaged
overhead door, making it practical to
equip your entire facility with this
unique safety device.

www.alvarado.com

Facility and Equipment Protection Systems



http://www.alvarado.com/

PARKING | The Next Level

Column & Vehicle
Protection Systems

Products such as “Park Sentry” provide
flexible and cost effective options to
protect customer vehicles and concrete
columns in parking structures.

»

»

Protect square or rectangular concrete
columns in parking garages without
adding bulk to the column.

Park Sentry creates a safe zone
around the column, protecting both the
column and vehicles from collision
damage.

It is scratch, abrasion and collision-
resistant, and can be installed quickly
without tools for immediate protection.

www.sentrypro.com

Facility and Equipment Protection Systems



http://www.sentrypro.com/

PARKING | The Next Level

Flex Posts

Flex post signs spring back to their
original position after being hit. No
sign, pavement or vehicle damage.
replacement required.

» Signs get hit.

» They bend. They break. They
require replacement.

» They cost more than their
purchase price.

» Their appearance impacts your
professional image.

— Ereative Thinking

FLE PDSI“:"_\ ‘

www.flexpost.net

Facility and Equipment Protection Systems



Height Clearance

Parking structures have limited height
restrictions. “Headache Bars” are the
traditional solution. New electronic
sensor systems detect over-height
vehicles and activate flashing electronic
signs to more effectively alert drivers.

» Electronic height detectors utilize
an “electric eye” at a predefined
height. If the sensor is tripped by
an oversized vehicle a flashing
over-height warning sign is
activated.

PARKING | The Next Level
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http://www.signal-tech.com/directview_1442ar_caution_clearance_78_overheight_vehicle.cfm
http://www.signal-tech.com/neonbacklit_1442r_vehicle_overheight_do_not_enter.cfm
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Centralized Downtown
Valet Parking Programs

Park your car at any location, pick it up at ex .
any number of other locations. This best . .

n
()]
=
3]
©
practice encourages downtown patrons Pee o
to walk, shop and explore. O
: SHOP', DINE &.EXPITOR‘E CCDD
Successful programs have several ¢ e Destgn Distrct.. =
elements in common: VALET PARK =
: ol
» A consolidated, single-operator parking FOR ONLY o
management agreement. : <
- . - E o\lalet stationsarg lo;ated >

» The operator is selected via a competitive : 5w ol TR

process. :

» A detailed management agreement specifies
City approved terms and service criteria.

» Supported by a well-defined Valet Parking
Ordinance.

Drop-off at one location
and pick-up atany of

» Has well-defined valet station and signage
standards.

the FOUR locations.

PARKING | The Next Level

» Leverages state-of-the-art valet management
technology
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Centralized Downtown
Val et Parking Programs ........ »Valetstatlons .....................................

» Between Houston’s & JohnMartin’s

» In front of Tarpon Bend

CASE STUDY: = e X.:
Coral Gables, FL '

Miracle Mile
Shopping District

b » Between Benihana & Ortanique
: » Next to Morton’s

>

v

In front of Seasons 52

ﬂ"i Y cccrav oo

MIRACLEEMILE About Us | Directory | Map | EventCalendar | News | Gift Certificates | Press
{4 .

Q 7 » \

Webpage
Introduction:

» Don’t worry about
looking for parking
or looking for spare
change and best of
all, don’t worry

Don’t worry about looking for parking or looking for spare change and best of all, don’t worry

. L
tl C ketS . : about parking tickets. Parking on Miracle Mile has become easier then ever. How you ask? It’s
simple, use the Centralized Valet Parking System on Miracle Mile. Drop off your car at any valet

Downtown Coral Gables
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Centralized Valet Parking on Miracle Mile
10/11/10

station below and pick it up at the nearest valet station.

: e Stations: , . » P”Ce
- » Parking on Miracle Mile has become easier L';&Z';‘:J;?;‘;:;‘ifiamque 11am — 6pm: $7
: then ever. How you ask? It's simple, use the d After 6pm: $8
Centralized Valet Parking System on Miracle e »  Valet Parking is free for
| Aerepm ss disabled patrons with

PARKING | The Next Level

Mile. Drop off your car at any valet station
below and pick it up at the nearest valet
station.

Kimley»Horn JPE—

Valet Parking is free for disabled patrons with permits. pe rm ItS .




Valet Express Program e

Call ahead service for Valet eX
operations to reduce waiting times - "
for vehicle retrieval.

» Preprinted cards handed out upon
arrival with local phone number to
call 10-minutes prior to departure.

AMERICAN
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Advanced Valet Parking
Management Practices

Self-serve Request Kiosks ex

The most popular casino valet ke d

systems are equipped with :

high definition digital
~camera lane technology,
VIP Request kiosks, valet
“management software and
“even a mobile PC interface to
keep management informed —
real time!

» Adial-up request
module allows
visitors to request
vehicles by cell
phone or text
message.
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- » Self-serve Request Kiosks allow departing

| customer to initiate their vehicle retrieval
simply by scanning their bar coded valet
parking ticket at the built-in reader.

» Customers may wait inside a climate
| controlled space in view of the staging area
until their vehicle is retrieved

PARKING | The Next Level
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Advanced Valet Parking
Management Practices

HDIP Digital Camera Interface

One of the more popular

system modules is the

HDIP Digital Camera
“Interface. It provides the
“comfort of knowing
“whether or not an
“alleged damage liability
~was incurred while the
- vehicle was in your
care.
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~ » No more guess work, irate

: customers and time consuming
case building. Here, a picture is
worth a thousand words.

PARKING | The Next Level
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Advanced Valet Parking
Management Practices

HDIP Digital Camera Interface

Wireless Mobile

Technology has become

another popular tool and
~can be very effective in
the right application.
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» Hardware options range from a
compact blue-tooth wireless
scanner designed primarily to
time-stamp’ newly issued tickets
In the lane, to full featured mobile
PPT's with built-in license plate
recognition.

PARKING | The Next Level
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Advanced Valet Parking
Management Practices

‘ » In addition to its wireless mobility,

Valet Parking Management eX . It also features an i_ntelligent data
iPhone A " management solution called
PP b ICDataFlow™ and revolutionary
. new VisualValet™ concept
The new iValetParc.net could be a (patent pending).

~game-changer. It is a powerful, visually
~appealing and user-friendly valet :
parking management application. e

7p)
QO
&)
—
&)
©
S
al
-
p)
(B)
m
(@)
=
4
| —
©
al
)
@
®©
>

PARKING | The Next Level

SIS

/' mervice traching sustoms, net
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Parking Facility
Safety & Security

]



Passive Security Design
Features

Investing in “passive security”
features pays dividends in the
long run.

o~

PARKING | The Next Level

» Passive security is defined as any
device or technigue not requiring a
human response, such as lighting,
fencing, glass-backed elevators and
stairwells, etc.

Parking Facility Safety and Security

» Passive security is more cost
effective, and if done well, contributes
to a patron’s feeling of safety and

comfort within a facility.




Parking Safety Escorts

Parking escorts for employees Call us for a
and downtown patrons is amuch == EEESEY FANTEY | T
valued service in many =
communities. 8 <

PARKING | The Next Level

» These programs are often done in
= collaboration with a Business
N Improvement District, a large
downtown employer or with a
consortium of downtown restaurants.
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» |In some cases, off-duty police are
engaged to provide this service.
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Secure Parking Deck
Stairwells!

Eliminate potential “hiding
places”.

Secure areas below stairwells for
-safety and to create additional
~secure storage area.

PARKING | The Next Level

» Wire Mesh Protection Door with ;
automatic closure and lock will limit
access to roofs, basements and behind
stairwells.
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» It eliminates possible hiding areas and
Improves parking facility security.

» It also creates additional on-site secured
storage areas.

Kimley»Horn



http://rs6.net/tn.jsp?t=9unbrobab.0.jubeo9n6.x5g4otn6.12201&p=http://www.avantguards.com

Under Vehicle
Monitoring Systems

In today’s ever changing world, Security B
IS on the minds of Industry "
Professionals.

In response to the security challenges ﬁ

.........................................................................

“in the parking environment, under e
~vehicle monitoring systems are a new
~option to consider.

PARKING | The Next Level

» BENEFITS
» Highly mobile for temporary
applications with speeds up to 35 mph

» High resolution imagery with
tremendous "zoom" capabillities

» Automated license plate capture with
underside vehicle "matching"

» Extensive statistical analysis on
collected venhicle data.

Parking Facility Safety and Security
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Risk Reduction and
Liability Limitation
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78 Parking Lot Safety

T N 1T e
l Products = ”
= we*tee, » PARK -IT CAR STOPS S
L8l 1in 5 accidents occur in parking (@)X ,: > Yearinstalled: 1998 5
I % . » Year Photo Was Taken: August (=)
) IOtS. .‘:000°. 2008 g
= | - :
- » One way to defend against this is to " :xtallatlon Location: Owensboro, i
O provide devices help to enforce safer Thie ] the Parkt C =
= driving behavior, ensuring pedestrians — Thisis apholo ofthe Park-li Car g
R— _ : Stops installed at a beauty salon @®
E and drivers are protected from the : in Owensboro, KY in 1998. Used =
< dangers often found in these areas. to help guide vehicles when =
o B : pulling into a parking stall, this ©
— By using recycled materials, we can 5 installation was done on asphalt =
; . : using rebar spikes and is 11 =
contribute to our program : years old! O
S sustainability goals and enhance the S
. ty of th duct 5 Y
. longevity of these products. ; SAFESTPARKINGPRODUCTS cow 0
- ARKING A = =l I\ é
04
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Smart Gates

“Smart Gate Technology”
Incorporates non-contact safety
sensors for parking barrier gates.

PARKING | The Next Level

» This technology places protection in front
- of moving doors or gates by providing a
\Q non-contact safety field that moves with
and precedes a gate arm or door to
sense potential contact before it happens
and prevent it.
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» This technology can reduce damage
claims due to alleged gate malfunctions.

Kimley»Horn




[ Traffic Calming (Raised
l Crosswalk/Speedhump) »
T R LTS c
Al Raised crosswalks or “speedhumps” can ex - S
4l cnhance pedestrian safety in " o
Pl pedestrian/vehicular conflict areas. T %
— ) 22 Feet . =
G 2
< 3
X <
= c
o ©
c
£
O
= ¥
. 4
» This traffic calming strategy is Concrete Block Asphalt .5’_:’

primarily used in residential areas.

» One key to a successful “speedhump”
IS a large enough “table” for a full-size
vehicle to fit on to reduce excessive
vehicle bouncing.

00000000000000000000000000000000000000000000000000000000000000000000000000
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2l Pedestrian Safety

el Options

»l Flashing Signs with audible

Z4l signals activated by exit lane loop
) :

= detectors alert pedestrians on the (Do T
sy s|dewalks approaching parking e (2w
> garage portals of on-coming ‘ " -

~M Vvehicular traffic.

m z

&

"» Other pedestrian safety elements include
signage and convex mirrors.

/
J/

Risk Reduction and Liability Management

Kimley»Horn




Pedestrian Safety T ——————————

Lighted crosswalks activated by ;’ex P
push button or microwave sensor .. .-
enhances pedestrian safety.

L

How it works
The high intensity, bi-directional

inpavement lights are activated
by a pushbutton and/or
microwave sensor at either curb.

PARKING | The Next Level

Once activated, the lights emit a

rapidly flashing yellow light in both
traffic directions. protrude a mere 1/2 inch above the
roadway.

.

Risk Reduction and Liability Management




llluminated Gate Arms

Designed to provide exceptional
visibility, particularly between dusk
and dawn.

| PARKING | The Next Level

*%  llluminated gate arms are a new feature,
which offers safety advantages

\s especially in areas with high pedestrian
| activity.
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o@ Hi Def Digital Camera

) I S SN ANV ST
— I\/I O d u I eS . 50% - 80% Claims Reduction -
; ] . . .0. ’ ’ .0. Pre-Existing Damage Assessment QC)
< The Idea Of documentlng the phySICaI o:ex E Positive Valet Driver Identification CIE)
% condition of a vehicle in order to o 7T Missing Key Prevention =2
F=@ll ascertain the origin of damage liability © "7 Instant Picture Recall =
: has become a valet industry best Search By Date/Time/Make/Plate/Name >
U practice . Complete Case Report Generator _;‘
Indefinite Vehicle Data Storage ' =
= : S
E » However the use Of new ngh License Plate Recognition LE
E: Definition IP Digital Camera z_ehic:e;"f“’ry;"e =

- isual History File

o Modules has taken this standard to : | ’ S
. Visual Screen Tools (Move, c
the next level. Capture, Zoom) o
) » In th|S Case, a piCture rea”y iS ‘ High Zoom Capabilities Without Pixelation g
\§ worth a thousand words! Mpeg Vehicle Scan Option B
S : '
4
2
nd

" service tracking systems.net
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Residential Parking
Permit Programs
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[l Neighborhood Parking
m B ol a9 00000000000 000000000000000000000000000000000000000000000000000000000000
.l Permit Programs ”
">_<, ..o"°°o.. E
% A Neighborhood Permit Parking zone is  :@)( _: g
Ml a residential area where on street =
I'E parking is restricted. NPP programs are : _?__'.
My developed as a tool to balance the i £
Bl needs of all who park on our streets, et i J Q
5 “including residents, visitors and S mmE AR =
oc commuters. X ; ;Cﬁjf B '—;EG
E § A g_i.' > . .- .. | %
» To be considered for an NPP zone, | L =
_ neighborhood residents assess their parking { %
- needs by working with the City to determine : %
\~» the feasibility of a potential parking permit : S:)
zone. .
» After at least 25 neighbors have applied by :
petition, the City initiates a multi-step process i [
for development and approval of a new zone. . .

Boulder, CO
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Staff Development
and Training




Library of Parking
Reference Materials

.........................................................................

oe**te, » Slowly the parking industry Is
Create a library of parking reference ex *  beginning to build up a good
materials for staff training and "’  selection of text books in a variety
R TTLN of areas.

development.

Recommended Parking Planning and Management Resource Library

The following is a basic bibliography of good parking planning, general management and
markefing texts that can increase your staff's knowledge:

Parking Planning

Parking 101, A Parking Frimer — Internafional Parking Institute

Fredericksourg, VA, 2002

Parking 102, Parking Management ~
Intemationel Parking Institute Fredericksburg, VA, 2004

Parlang 103, Parking Management -
Intemationel Parking Institute Fredericksburg, VA, 2004

Parlang - Robert A, Weant ang He:

The Mext Level -

Flanning, Design & Cperafions —

it o T Byl mbimn, fomr

et § ot

Transportation, Washington, DC, 1%

i Architectural Graphic Standards — American Institute of Architects, SBM: 0471382876, Wiley,

John & Sorg, Incomporated, llustrated, 2000

aitin =" adi TS 4] rore
& Jefirey Eisenberg, Nelson Business, Nashville, TN, ISBN: 0-7852-1897-1
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Both the IPI and the NPA have
some excellent publications on
parking design, maintenance and
management.

Other groups such as the Urban
Land Institute, the American
Planning Association, the Eno

v. Parking Structures _:'Ic:nnir‘.g Design . .
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£075-6, 2002
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ix. ared Parking Second Edifion — -1
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X Lighting for Porking Focilifies —llurmi % pioenafuines unck Warks Do Fechan, L0 e s
Publ. Mo. RP-20-98, 2nd Edition, New ' e
Economic Development
#i.  Recommended Guidelines for Parkil xi.  Economic Development in local Govemment - Roger L. Kemp,
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g) International Parking Institute is the
J@ Most respected certification program in
BN the parking industry.
o
X
D
D
=
E APPLICATION, PERSONAL
>z
oc e
Q.
The CAPP Program is an outstanding
: program that is far superior to any other
- educational program in the industry.
= -Greg Stormberg, CAPP, CPP
Kimley»

The Certified Administrator of Public
Parking program offered by the

..........................................................................

Why CAPP Certification?

Parking and transportation services
have become a major element
affecting the lives and activities of
millions of citizens in the United
States, Canada and around the world.
As an industry, parking now accounts
for billions of dollars and more than a
million jobs each year, and as a
profession, it is now a serious career
choice. As such, it demands
continuous information and
specialized training.

The International Parking Institute,
and the University of Virginia, have
combined their resources to create a
rigorous program of professional
training and examination culminating
In the awarding of the designation,
Certified Administration of Public
Parking (CAPP).

0000000000000000000000000000000000000000000000000000000000000000000000000000
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Parking Access &
Revenue Control
Systems

172




Hands Free Access

Automatic Vehicle ldentification (AVI)
systems provide a more customer
friendly system while improving security
(no stopping, no rolling down windows
and enhances driver safety by keeping
their hand on the wheel and eyes on
the road.) It also increases vehicle
“through-put during peak demand
_periods. '

» Radio signal from reader activates tag

»_ Transponder reflects data
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» Reader processes data and

a. Opens gate if valid
b. Sends data to host CPU

» Host processes data, and records
transaction

PARKING | The Next Level
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Metered Transient
Parking

For situations where there are only a

limited number of transient spaces

within a facility, controlling/charging for

those spaces with meters can be a cost

effective alternative to traditional exit
~cashiering.

: » In the facility to the right there were just

. over a hundred transient spaces available,
' : the rest were reserved for monthly parkers.
The revenue stream from the transient
spaces would not have justified two shifts of
exit cashiers, plus supervision, fee
computers, booths and other capital items.
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» Note that there are still staffing costs with
this option as the meters need to be
enforced.

PARKING | The Next Level
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| pay-on-foot.

oooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Ticketless Parking

Ticketless parking provides several
advantages to customers and parking
systems — This strategy is also known
as Credit Card In/Out. It can work in
conjunction with other systems, such as

'y » This operational model offers customers
© Push Button 5 the benefits of quick in and out and easy

Introducing Ticketless Parking! : Take Ticket
o,

An E-Ticket for your car! L‘% ﬁ é payment.

Parking Access & Revenue Control

Republic Parking is proud to introduce the
easiest way to pay when you park. Simply use
the E-TICKET EXPRESS.

» The operational benefits are that it is
attendantless, and therefore lowers
operating costs and it is cashless, thereby
reducing the potential for theft.

Insert your credit card upon entering the parking
faciliies. When you are ready to exit insert the
same credit card in the exit reader. The fee is
automatically calculated, a receipt issued and
the gate is opened. Theres is no faster, easier

n!m@ g

Pay-on-Foot Parking!

‘With the "Pay-on-Foot® system take a ficket
when entering the parking facdility and upon
return simply pay for the time you have used, at

» The reduction in operating costs more
than makes up for the minimal credit card
fees.

the autormated pay station in the Airport
Temninal. The machine will accept cash and
credit cards. The pay stalion validates the
parking ticket to be used as an exit pass. Insert
the exit pass in the exit reader and the gate will
open.

PAY ON FOOT




T
>
O
-l
=
X |
v
e
v
L
=
O
z
X
3
o

Kimley»Hor

~ PARKING MANAGEMENT & DESIGN - Best Pra

Parking Accounting
and Auditing

]



Patron Fee Displays

While not new, patron fee displays
remain an important customer
service and revenue control
feature in a cashiered facility.

It is important in locating the fee display
that the cashiers cannot conceal the
oo, display, a factor that is often overlooked.

eaast » BENEFITS
LED Parking Signs & Signals > An important revenue control feature
: » Large, easy to read displays
» Custom messaging possible

Parking Accounting and Auditing

www.Transportation-Tech.com

Can Your Customers See Your Click here for more
Fee Display? Irformatior.

Easy to read Fee Display with 2" character height displays price, time
and your custom message

+ Displays up to 6 digits or 8 characters

+ Displays the time and/or custom message
«  Small 4" x 18" cabinet

« Easytoinstall and interface

Toll Free: 888-811-7010

Parking, Made Simple, Fast and Efficient

PARKING | The Next Level




Successful Revenue

Control
Is Partly a Matter of Organization

= -

and Detail Orientation

Effective auditing relies on detailed
reviews of individual transactions.

» A systems based approach to auditing
leads to program success and a
culture of accountability.

Parking Accounting and Auditing

» Increasingly, these processes are
becoming more computerized, relying
on programming audits and video
license plate audits, etc.

PARKING | The Next Level



Securing Access
Control Equipment

» BENEFITS: g’
Your parking equipment can be » Know and control who accesses or g
BN secured with electronic access controls tries to access your equipment 2
OB \ithout the need for on-site power. — Know how much cash [ =
5 These controls can be installed in was removed, by who ©
B virtually any parking equipment, and when =
'Sl anywhere enhancing system security - EBasyonlne =
Gj “and providing improved audit gzgi%emem’ including §
Z | capabilities. — Minimize shrinkage <
U R ——————— {2) & — Eliminate the problem =
dam i ( of lost or stolen keys =
— p:r.::gonqcpc:tmoou.tfg;yz:;d, o, — Minimize vandalism of [
_— for on-site power : - § IOCkS
U R : — Compelling ROI-
Z typically 30%+
o e, SRS
& ,_——

change ac gh or generate reports
©2008 EZ-Apps, Inc. Al rights ra: rved.
el (805) 962.2700 « Fax (805) 962.2712 * www.ez-assure.com * sales@ez-assure.com

K|m|ey » Horn | ——.
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Leveraging New
Technologies

(RS10)




Web-Based
Management Platforms

Consistent management regardless of
the type of parker (transient, monthly,
residential, etc.) All aspects of parking
management can now be integrated
“Into a web-based management system.
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» Management information at a glance:
: vehicles, citations, names, addresses,
Handheld g . etc. on a single, clean, easy-to-read

- i .
Web “/\ Conlliputers for * Handheld 8 : p ag e

Development  Online Permit Vents Computers for : '
and Citation Enforcement

. Pagements : » Open architecture allows
’ : sales/payment from anywhere.
PermitDirect® RoVR™ .
Secure delivery of Interface to DMV E
permits to parkers .

in 41 states
i )

T ntegration with
=g /} Access Control
equipment

Kimley»Horn




Video Based Car
Counting Systems

At SeaTac international Airport, just after the
Daily Parking entrances, drivers see an
electronic sign that tells them how many spaces
are available on each floor.

Once you get to a floor, a sign will tell you how
~many spaces are open to the left or right.

- Within each floor, more signs will tell you how
~many spaces are available in each four-row
- section.

PARKING | The Next Level

BENEFITS

ex.:

) ® >

Reduced customer complaints
Highly improved count accuracy

» Significant reduction in greenhouse
gas emissions

» Extensive statistical analysis on
collected venhicle data

Leveraging Technology

Car Counting Biriregh. X~

SeaTac Airport

Parking Lot Car Counting

PureActiv Analytics
99% Counting '”Ecuracy___s._,,
Daily @ustemer Complaints
reduced from 50 to O.
_ Significant redugtion-in g
B greenfdtise emis“sions._‘\,’L

System cost 53.4M VSRS 1oMm
for alternative teehnology




ol Video Based Car
D el eeessessessscessenctnssancencanesnssancanssnssnnsansanssnssnnsanssnsnns
bl Counting Systems ; -
+— oe*cce. » BENEFITS -
Gj UtlllZII’]g VideO analytiCS as a VehiCIe :.ex .: » Reduced customer Comp|aints C—OD
Za count mechanism provides more data pd » Highly improved count accuracy c
QJ . .‘-o.o°. . . . .
k=gl than simple loop detectors or other » Significant reduction in greenhouse é
Ll sensors. This new application has gas emissions =
G great potential going forward. > Extensive statistical analysis on g
Z B : collected vehicle data ©
s S
| 3
(a W Car Counting Brroch: J&“L
| » Just after the Daily Parking entrances, L)
- drivers see an electronic sign that tells B[ ac. ATt
\Q them how many spaces are available on o
eaCh ﬂoor § L PureActiv Aialytic_g,_w__
i 1 . ' 99% Counti ng'Accur':acri -
» Once yOU g6t to a f|OOI’, a Slgﬂ W|” te” . i Dac]ly @gsftomeggomgéints :
. reauced rrom to 0.
you how many spaces are open to the B eI redlgtion-ing
! : B greenfilise emissions.
Ieft or rlght E ®  System cost 53.4M VSR S10M
4 for alternative teehnology

» Finally, once you get an a floor, more
signs will tell you how many spaces are
avallable within each four-row section.

Kimley»Horn




Parking Management
Control Centers

As parking management

programs get larger and

more complex,

communications, security

and active systems
“monitoring becomes more
_important.

Leveraging Technology

| PARKING | The Next Level

9 Many of the more

sophisticated programs
. have created central
<. dispatch and systems
monitoring “control
centers”.
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Signage and
Wayfinding

185




Don’t Forget Your
Manners?

» Remember to welcome your
guests and to always say “thank
you’!

"THANK YOU
FoR VISITING

BARNES - NOBLE

BOOKSELLERS

Rowanﬁ

University

PARKING | The Next Level

f BOROUGH OF GLASSBORO

Someone once said, “everything we E.eX_.:'

really need to know, we learned in e T e m ‘

Kindergarten” - s 1o TAT] ANTICESES
L 2 ISTATION l

Sighage and Wayfinding



When It Comes to
Signage, Less Is Often
More!

N O
W

Contrast the two
approaches below:

Sighage and Wayfinding

PARKING | The Next Level
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Where Did | Park?

ENENEE DN
OEADENE AR
| &

%Signage and
‘wayfinding are
important, but for

%those that don’t N e Eeeead mm ! E ! .
éread SignS Back Find my car

ere's an App for NEDENEEN
: In front of the bank.

-  OODGNEQNGE

Ld f‘{/-ll p

Finding your car : . S
In a large parking . u; =
agm . .. .. >
facility is a "aee cgcs
common : =
problem. S
&)

(@)

M

c

=

7
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Satellite ybri a
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Parking Guidance
Systems

The downtown wayfinding and

(@))
=
™)
=

FJB signage program in Burbank, CA =
Pl are designed to read by : =
: : : o]
3 motorists. Font sizes are : | —— =
M calculated to be read based on b o
i .. : s (@)
=8l driving speeds. S
O | =
A=z
Z 7
v _ | 5;,
— » The variable message signs are |
|— Internally illuminated for high — S
B visibility at nights. e
U » Burbank chose to only display
2z “open” and “full” messages _ b sen
e i d of ifi Signs have the cability to display "OPEN", "FULL", and the
x Instead o SPECITC space number of spaces available in the garages.
availability numbers. | s T —
m - Garage names are internally illuminated from within the sign
< » They also have the capability of s case.
& being updated from remote \\ Signs have the capability to be updated remotely.
locations. : )

Kimley»Horn JP—




Parking Guidance
Systems

The downtown wayfinding and

signage program in San Jose uses a

combination of static elements with

variable message components to
~display space availability.

Signage and Wayfinding

» The signs also provide full
panel variable message

components to - =7 Convention Center

accommodate new <« i 2nd/ San Carlos
destinations or special — .

functions that may only
occur on an occasional
basis.

PARKING | The Next Level
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Integrating with
Downtown Wayfinding '
The downtown wayfinding :eX.:
and signage program in LT
Tucson, AZ is organized by
downtown districts.
Each district has it own ﬁ - w:t "
~ unique icon, colors and ST - anir

; n CONGRESS ST. Centro
grapnics.

IS DR EnE

CONVENTION MAIN GATE SENTINEL

Sighage and Wayfinding

» Downtown merchants and
related agencies were
given a “graphics CD” so
that they could integrate
the wayfinding graphics
Into their marketing and
advertising.

Congrass 5t. |=-=|

Presidio District
Sentinel District

PARKING | The Next Level

» This approach helps keep
the graphic colors, fonts,
icons, etc. consistent.

Klmley»)Horn
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Integrating with

Downtown Wayfinding

The downtown
wayfinding and
signage program in
Fort Wayne, IN is

~organized by

~ downtown districts
~and then by major

-~ activity

~ centers/destinations.

GATEWAY Disthicr S5 %

Lincoln Museum &%
History Center

\ S
SR )
o8|

Parking is addressed by a
Green P with directional

arrows that can be applied

to specific destinations of
district identifiers.

This approach keeps the
primary intent of the
signage focused on
primary destinations and
allows for flexibility as
parking options are added
or change over time.

Sighage and Wayfinding



Parking Spaces
Available Signage

Seattle’s new “E-Park” program e X.:
provides wayfinding and space Yoy uiee®
availability information for a combined :
system of public and private short-term
parking options in the downtown area.

The signage is a combination of static e PAR K

and variable message signs. n 1]’
; * | P 3rd & Stewart €9

Pike Place Mkt. ’I‘ L

Sighage and Wayfinding

“'I l . \ . B I
& seatt:le.gov/ePAnK SPACES \ : B », , ﬂ

* 5« PACIFIC PLACE : ; ;\

t PIKE PLACE MARKET 278 Q\:\

: ;':‘ g | wis i
i 1S : :" . !
AR 1 3RD STEWART 5I5 Ea . | @
L] s ‘ oo, . ‘ ‘ PAHR | | I'i
- (::_' /i \.,_ : :\: 4 ,: i i I | I i | :
i<, ] e i =zay ‘ 0 .
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Super Graphics

Using “Super Graphics” to
Indicate garage level,
elevator and stair
locations, etc. Is a fairly
“common, but very
effective best practice.

Sighage and Wayfinding

» Using these graphics to
orient parkers to
surrounding streets Is
another recommended
practice.

PARKING | The Next Level




Color Banding and
Consistency

Combining crisp, clean
graphics, bright colors
and “color bands” to
Indicate garage level,
“elevator and stair
locations, is another
_effective best practice.
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» Color banding can tie sometimes
confusing three dimensional
environments together graphically.

» They can more exactly differentiate
where on level stops and another
begins.

» They can also “lead” patrons
directly to destinations such as
elevators.

PARKING | The Next Level
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Garage Signage
Principle # 1. | am
parked on

Fundamental parking signhage
principle # 1 is simple: When you
‘step out of your vehicle in any
‘space, You should be able to look
‘around and be able to identify
‘where you are parked (i.e., Level
4, Row A).
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» This applies to parking lots as
well as garages.

» The more creative and
memorable the signage clues
provided, the better.

PARKING | The Next Level




2 Dimensional Art —
3-D Effects

Parking garages have many large blank
walls.

Consider this your “Canvas” for

creating new and dramatic focal points
using 2-Dimensional painted images
“with 3-D impacts.

Sighage and Wayfinding

Before:

PARKING | The Next Level
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Effective Use of Symbols
and Pictograms

From the basic “Parking P Symbol” to ex .°;
international symbols to the creation of - 3
new pictograms to keep up with

evolving technologies, graphics
symbols have become an important @ m n n

part of how we communicate. ﬂn
QOB LEEB
HEOO0ER0E
RONDRADBE

GEOBEOEE

1 =]e]1z]o)=]=
h Baaogan
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http://www.google.com/imgres?imgurl=http://www.vvvdordrecht.nl/pictures/cityguide/104/html_page_wysiwyg/pictogram_parkeren.gif&imgrefurl=http://www.vvvdordrecht.nl/content/content.asp?menu=0200001370_000000_000000_000000&usg=__o8K-DY2Do8AX5ZrARWhXdC9TYY4=&h=101&w=100&sz=2&hl=en&start=2&zoom=1&itbs=1&tbnid=Fq26o9YgWvYh2M:&tbnh=83&tbnw=82&prev=/images?q=Parking+Pictograms&hl=en&gbv=2&tbs=isch:1&ei=UA80TcuXKoXVgQf2zeGcCw

Reflective Text

The use of reflective lettering

materials on internal parking

directional sighage improves

readability, especially in below
grade facilities.
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Parking Signage T ——————————

Can’t get anyone to take your “No :-éx”-:
Parking” signage seriously?
» This sign caught my attention? (And
Try a modest exaggeration. :  no, | didn’t park there.)

Sighage and Wayfinding

| PRKNG Fire Lane

e . ‘ d
| Violators Will Be Fine
$10,000.00

PARKING | The Next Level
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Well Designed Parking
Signage and Graphics

Good design matters! What more is f‘ex.}
there to say? LT,

Quality design and graphics speak for

themselves and reflect positively on the
program that made such a wise
investment.

Signage and Wayfinding

4th & Yamhill

PARKING | The Next Level
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Enhancing the “Parking
Experience”




Jnique Touches!

Reminiscent of Luke Stairwalker, |
mean Skywalker, here'’s a
futuristic staircase handrail for the
Jedi Master in all of us.

» The super cool LED-lit handrail by
Croatia-based Zoran Sunjic is perfect for
medern homes, restaurants and hot night
clubs — even parking garages!
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» Multifunctional, the rail lights the way,
makes the passage safe, and adds a
touch of fantasy.

» You can even color code to match your
floors (OK, maybe not.)

PARKING | The Next Level




Special Touches!

MATERNITY)!

Understanding the needs of your PATIENT
customers and implementing services e i| PARKING
to meet their special needs is always a :

winning strategy. o _GO , SENIOR 3 ¥
Rl W CITIZENS &4

» Reserving convenient spaces for
specialty groups can help promote
customer loyalty and appreciation.

Enhancing the Parking Experience

For Your i » Its all about knowing your clientele!
Convenience =% tigera "C8 ‘
15 min.
- .. Parking
For Coffee
Customers

TOLEDO
MUD HENS

-

|PARKING
| oNLY
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Green It Up!

Add a planter or two. It's amazing the
difference adding plants can make in
the look and feel of a parking structure,
especially around elevator lobbies and
entry/exit plazas.

- Green the whole roof if you really want
“to make an impact!

» At the Queensway Garage in Long Beach,
planters are located at both entrance and exit
plazas improving the look and feel of the
parking environment. (Top left)

Enhancing the Parking Experience

» Attention to little details at a City Parking
Garage in Ottawa. (Top)

» If you do add significant landscaping above
parking, be sure to hire a parking consultant
to engineer it properly!

PARKING | The Next Level




Add Color

The use of color is a tried and true
mechanism for brightening up drab
concrete structures and aiding in
wayfinding.

» In this example, the colors are
associated with different vertical
elements and where they lead.

The Next Level

Enhancing the Parking Experience

WALNUT STREET

PARKING



Customer Amenities

Customer amenities in a parking
structure can include a variety of
offerings including drink machines,
water fountains, snack machines, etc.
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» |t can also include special services
such as dry cleaning drop-off, auto
washing and detailing services, state
vehicle inspection services, loaner
“audio books”, etc.

Enhancing the Parking Experience

PARKING | The Next Level
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Brighten it Up! Creative
Level Theming and
Wayfinding

Wayfinding aids such as “level theming”

have helped make the parking environment

more pleasant and interesting while
providing the benefit of helping patrons
remember where they parked their car.

Enhancing the Parking Experience




Music In Your
Parking Lots?

Some upscale shopping centers are
keeping shoppers dancing all the way
Into the stores by providing music in the
parking lots.

» Mall owners site a desire to “set a
certain mood for their shoppers” and
to put them in a positive state of mind.

Enhancing the Parking Experience

PARKING | The Next Level




Banners Can Add Color,
Communications and
Ad Revenues!

Some developers, hospitals and

airports are taking advantage of high
~visibility space and cashing in on
~advertising potential.

. . _» How many views per year do you
: think these locations generate?

Enhancing the Parking Experience

PARKING | The Next Level
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Engaging Local Artists

Charlotte, NC (and Bank of America in
particular) has been a leader in

Investing in creative level theming and
wayfinding as well as well as engaging

local artists.

10's

30°s

40's

50’s

2000

7th Street Station
Garage, Charlotte,

NC

l‘.nl y@’."

Enhancing the Parking Experience



Roadway and
Interchange Art

If we can do this for roadways, why
not parking garages! Concrete can
be a great creative medium.

Enhancing the Parking Experience

PARKING | The Next Level



http://www.concretenetwork.com/anne_balogh/images/concrete_walls/pic6.jpg

Art as Urban Utilities
Camouflage

The writing’s on the wall...or, in this
case, the utility box.

Graffiti art replaces gang graffiti and
provides “street-art” for passersby.

» Urban art in the form of buildings is

~stenciled onto telecommunication power
boxes and concrete surfaces throughout
the streets of German cities. (Top 2)

» Stacked Lemon crates . (Middle)

» Musician’s adorn a utility box in
~ downtown Winnipeg. (Bottom)

PARKING | The Next Level
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~ environments.

Got a Blank Wall? — Add
a Mural!

Parking programs can place a greater
emphasis on public art. Blank walls can
be an opportunity to showcase local
artists, add a splash of color and
Interest and enliven dull parking

R L
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R s R
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» My favorite wall mural of all time is the girl
| met on my first trip to Manhattan. | still
think of her when I think of New York City
(Left).

» There are too many great examples to
show, but here are a few.

oo

Enhancing the Parking Experience
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“Jazzed up” Pedestrian
Pathways

Sometimes we have long corridors or - {en e - LR R
tunnels connecting parking to it’s B % i
primary demand generators. Problem? ERR v gy
No, an Opportunity! : . A

The New Indianapolis Airport_
e

!

g

g 7:”' Iy ; / v
o \ Tunnels and connectors need not be dull or
: dark.

Detroit Wayne County Airport :» These airport examples use dramatic and
’—\ . changing lighting, people movers, art, music or
. interesting “soundscapes” to create an
Interesting and positive experience.

Enhancing the Parking Experience
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Creative Level Theming
as a Wayfinding
Strategy

In addition to visual clues, some parking

structures are also using music to

remind patrons where they parked. A
_different style of music is used on each
floor.

O'HARE PARKING :
e i » O’Hare airport in Chicago (Standard
: Parking) was one of the first to use this
wayfinding enhancement strategy.

Enhancing the Parking Experience

» The music is reinforced on each floor by
dramatic graphics - distinctive to the
specific song being played on that floor -
displayed in the elevator vestibules and
throughout that level’'s parking bays.

PARKING | The Next Level




Shade, Protect and Even
Generate Power and
Increased Revenue

Adding shade structures to surface lots
parking or deck rooftop spaces to
enhance customer service and increase
“utilization and parking revenues.

» The initial investment varies based on

~ type of product, but generally runs in
the $700 - $1,500 per space range
with an average ROI in ranging from
1.5 - 2.8 years.

» Parking shade structures can also
-~ have integrated photovoltaic panels to
generate solar power.

PARKING | The Next Level
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Dramatic Lighting —
Now that makes a
statement!

Lighting can set your facility apart from

the background and create dramatic
- affects.
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» Indirect lighting in parking
facilities and be very effective
and attractive. (Right — Parking
Garage at the Museum of Art in
Milwaukee, WI.)

PARKING | The Next Level
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Happy Holidays!

Nobody wants this experience at
Christmas! (Especially Santa)

Enhancing the Parking Experience

» And if you're really in the spirit!

Find out about High
Street opening times
and free Christrnas
parking

PARKING | The Next Level
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Revenue Enhancement
Strategies
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Advertise On Your
Tickets

Advertising on parking tickets, valet
tickets and parking “booms” can
effectively eliminate tickets expenses
from your operating expense budget,
as well as creating an opportunity to

“market downtown venues and
“attractions.

Revenue Enhancement Strategies


http://www.advertickets.com/

PARKING | The Next Level

Advertise In Your
Facilities

Advertising in elevator lobbies, sky-
bridges and other areas with high levels

of pedestrian traffic can generate

additional parking program revenues.
This can also be an effective way to
promote parking programs and
services.

* MSP Value Parking

JsPrportoom | TSP

\\\\\ .1!///////

/////
\\\\\\\\\\\

1
w

i
///////ll

SLOOTER’S

v’rh(H .1033 “O” Street, Suite 100
- wne d.

Parking Value . Your Cost

$25
$50
§75

$100

$20
$40
$60

$80
ity of Lincol

Revenue Enhancement Strategies
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provide additional value to clients.

Alternative Revenue
sSources

There are several sources of alternative ex -
revenue available in parking systems, D "’
that most systems don’t take full b
advantage of. These options often '

Revenue Enhancement Strategies

» Examples include advertising, drink
and vending machines, ATM
machines, etc.

» Another example is the provision of
bike lockers, bike tire pumps, etc.
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Parking Brokerage
Services

Parkingspots.com connects those
needing a parking spot with those
renting parking spots. The service
allows you to find parking close to
downtown, the airport, your office, your

‘home or wherever else you need it.
Easy, affordable monthly rentals where
‘you want, when you want!

»

»

Welcome to Parkingspots.com! - A wvirtual parking
marketplace. We take the complication out of finding your
easy b igate parking spot

0 navi p
ideal parking spot by city, by
5.

CALL US: 1.866.373.0013 I EMAIL US: INFO@PARKINGSPOTS.COM

Primarily focused on the US and
Canadian markets Parkingspots.com
IS a virtual parking marketplace.

Locate your ideal parking spot by city,
by postal or zip or using Google
maps.

Revenue Enhancement Strategies




Ad Walls

The use of “Ad Walls” is a good
example of finding creative alternative
revenue sources. It also adds color and
Interest to typically dull garage
environments.

» This strategy can make use of a
variety of surfaces including columns,
beams and even gate arms.

Revenue Enhancement Strategies

PARKING | The Next Level
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Expense Reduction
Strategies
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Automated Parking
Systems

Labor Expenses

« Parking facility staffing can be the
single largest expense item
(ranging from 50% to 70%)

* This expense typically includes
payroll, taxes, benefits, training,
recruitment, etc.

» Winnipeg reduced
labor by ~25%
using pay-in-lane
off peak

> PARKING

Texas Medical
Center reduced
labor by more 35%

using pay-on-foot

PARKING | The Next Level

Opportunities to reduce labor expenses

» Use automated parking technologies

» Review lane activity to ensure efficient

coverage

Expense Reduction Strategies

» Improve employee retention

» Review market pay rates

» Consider outsourcing

» Encourage cross-training

» Regularly review insurance/benefits

COsts

» Improve passive security

» Reduce staff needs and reduce liability



New High Efficiency
Lighting Products

»

-
i, .:r'
s 3 adh =]
a B N .
» -,. ‘
- |
- -t i
4 -
A R L :
- - - .
o8 9
& NN T
. 3
- % ol

R
FE N B BN
H -

7

-

Recently, there have been significant
Improvements in the cost, performance,
and application of LEDs for a variety of
lighting applications.
- The energy saving potential of LED
lighting, as compared with conventional
lighting, ranges from 50 to 90 percent.
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» Additionally, LED lighting technology
offers benefits of extended operating
lifetime (up to 100,000 operating hours),
small sizes to expand fixture design
options, and improved optical quality and
control.

PARKING | The Next Level




Energy Conservation

Having separate electrical circuits for
parking facility lights on the exterior side
of parking bays as well as the roof level
can save thousands of dollars per year
IN energy costs.

» The photo to the right shows an example
of this best practice. The circled lamp is
off during the daytime hours while the
Interior row of lights in the same bay
remain on.
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» In this application the exterior row of lights
are tied to photo cells in the event light
levels are reduced to a certain point such
as during a thunder storm.

PARKING | The Next Level
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Limited Transient
Customer Volume?
Consider Meters.

For situations where there are only a
limited number of transient spaces
~ within a faclility, controlling or charging
- for those spaces with meters can be a
- cost effective alternative to traditional
~ exit cashiering.

» In a facility with less than 100 transient
spaces (the rest were reserved for monthly
parkers) the revenue stream from the
transient spaces would not justify two shifts
of exit cashiers, plus supervision, fee
computers, booths and other capital items.
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» In this case, installing meters was a more
cost effective option.

» Note that there are still staffing costs with
this option as the meters need to be
enforced and the revenue collected.

PARKING | The Next Level
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Track Warranty
Expiration Dates

Review equipment and facility related
warranties

» Ensure necessary work is completed
before warranties expire.

» Carolinas Medical Center saved
$15,000 by scheduling a tour of parking
deck expansion joints (with the
expansion joint company
representative) 6 months prior to
warranty expiration.
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» Damaged joints were documented with
time/date stamped digital photos in a
letter to the company.

PARKING | The Next Level
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Equipment Maintenance

.........................................................................

Contracts
Consider using equipment E.ex_.:-
maintenance contracts only for more

sophisticated equipment (Fee
computers, ticket issuing machines,
count systems, etc.)

Expense Reduction Strategies

» For less complex equipment (gates, etc.)
train staff in-house and create a separate
budget area for “equipment maintenance
non-contract” for problems your staff can'’t
resolve.

» One hospital parking operation saved ~
$5,000 - $8,000 annually using this
approach.

PARKING | The Next Level




The Value of
Preventative
Maintenance

Don'’t forget about the value of and
long-term savings associated with
preventative maintenance...

»  Structural

» Mechanical systems
» Electrical systems
» Parking equipment
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» Conduct periodic wash downs to remove
chlorides and dirt/debris

PARKING | The Next Level
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Regular Facility

.........................................................................

Structural Condition g
Appraisals |

PP e X.:
- a Good Long-term Investment s

Invest in regular parking facility
~ condition appraisals.

Condition Assessment
Block 4 - Armada Hoffler Parking Garage
» These relatively inexpensive Town Center
facility reviews can identify
structural problems in advance
of major problems that might
Impact operations (and
therefore facility revenue or

damage to customer vehicles).
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Parking Coupons
“Re-imagined”

Chinook Book — the popular green
resource guide and coupon book — now
has a high-tech sister: Chinook Book for
iIPhone, the world’s first mobile coupon

- book.

~ For the first time ever, Chinook Book
owners can now use their iPhone®,
~iPod touch® or iPad™ to save

“ thousands of dollars at hundreds of
local green businesses in the Seattle
metro area.

» These e-coupons can even be used for
parking and car share services at the
University of Washington.

'Re-imagined

.........................................................................

Coupons

Chinook Book"
Now for iPhone, -

B'.-—-—-—-_

Get a FREE
mobile pack with
250 coupons
($16 value) with
purchase of the
2011 Chinook Book

ettt e e T -

Available on the

App Store
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http://itunes.apple.com/us/app/chinookbook/id393426342?mt=8

revitalization strategies.

PARKING | The Next Level

Discounted Parking to
Attract Customers

If utilization of facilities is low, or if there
IS a desire to stimulate downtown
activity, there are numerous ways in
which parking can contribute to

(FRSTHOUR

<

DeWNTYN

SPOKANE

FREE PARKING

&

Early Bird Specials
Discounted Rates If Crowntown
In before 9:00 AM

KND ALL
SUNDAY

SUNDAYS S

Yalidation
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Who Deserves A Little .
Something Extra?

8| EXPECTANT |=
MOTHERS

PARKING
OQLY

It is a documented fact that women ex -.:'
control the purse strings and account Temeet)
for the majority of consumer spending, :
so this practice can be made on the

~grounds of sound business philosophy.

| (MATERNITY
| PATIENT
PARKING

» But perhaps more
Importantly, your own
mother would approve
of this policy (just ask
her).
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http://www.google.com/imgres?imgurl=http://cdn-ugc.cafemom.com/gen/constrain/500/500/85/2010/07/13/14/68/uh/podd0iz2ck1azzo.jpg%3FimageId%3D19233390&imgrefurl=http://thestir.cafemom.com/pregnancy/106463/pregnancy_parking_is_overrated&usg=__aY_bghnJKJI50lwHMiuYi57VJlc=&h=500&w=375&sz=52&hl=en&start=13&zoom=1&itbs=1&tbnid=W3Gz08PTFLc-xM:&tbnh=130&tbnw=98&prev=/images%3Fq%3DMaternity%2BParking%26hl%3Den%26sa%3DG%26gbv%3D2%26tbs%3Disch:1&ei=2lRZTe-VJcqr8Abc5e2rBw

A Little Reminder Never
Hurts!

Sure, we all know we should lock our

car and take our keys, but ...
« “l'was just running in for a minute”.
« “l was just picking up a prescription
; and was worried about my dad?.
* "l looked and there was no one
| around...”
« ‘It seemed like such a safe
neighborhood”.

» A little reminder might
make all the difference.

PARKING | The Next Level

Tock

TAKE
HIDE

YOUR BELONGINGS
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First Hour Free
Programs

3 .. » Incommunities where we have
ex * assisted In implementing_these
Y y programs we have seen increases
In both revenue and facility
utilization as well as positive
community support.

First Hour Free programs are effective
alternatives to traditional parking
validation programs.

» Athorough revenue assessment is
recommended before undertaking
a first-hour free program.

» Implementation of these programs
are often accompanied with other
adjustments to back-end parking
rates.
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On-Line Parking
Coupons

Looking for a way to attract new
customers, consider the time-tested use
of coupons with an on-line spin - printed
from a website.

SAVE ON .
OFF-AIRPORT
PARKING » Placing coupons on your website or

: on the websites of related groups can
9. be a positive way to invite new
| ’ customers to your facilities.

Special Programs and Promotions

: » The coupons can also be used to
CLICK HERE promote new services.
FOR COUPON :

theParkingSpot




Sponsorships/Fund

Ralsing ; | | |

.***., » Project Graphics assists
Did you know that a parking lot, parking ex < municipalities, institutions and
structure and/or light pole banner e, ¢ variouscivic organizationsin
program could be a fundraiser for your i developing or establishing parking

structure and/or light pole banner
displays as a repetitive source of
revenue.

parking system or downtown?

» Reviewing zoning requirements is

sovTowy recommended.

SATURDAY : . .
MARKET IB : »  WWW.projectgraphics.com

PUBLIC PARKING

Special Programs and Promotions

Contact Sylvia Klein
klein@projectgraphics.com
ph: 800-655-7311 x 314

MIDDLEBURY
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http://www.projectgraphics.com/
mailto:klein@projectgraphics.com

V.I.P. Service Programs S

| - » The Downtown Toledo Parking
Some parking systems have developed : *  Authority’s VIP program directs
service programs through local vendors eX. customers to a specific area within

to provide “VIP” services for monthly T their facilities and to a VIP

customers. Services Kiosk.

Examples of VIP services include: » Aform is completed for the
Vehicle Washing/Detailing, Ol requested service and the vehicle
Changes, Dry Cleaning, etc. keys are deposited in a security
? : envelope.

» The requested service Is
completed while the customer is at
work and the vehicle returned to
the VIP area by a specified time.

Special Programs and Promotions

v.1.P. SERVICES

for ParkSmart Reserved Customers
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http://www.parksmart.org/images/vip.jpg

Validation Program
Promotions

.***.. » The development of validation

Many communities have parking ex 3 program promotions Supports
O A o participating merchants, increases
validation programs that are only " é

e awareness of the program and
honored by a handful of merchants. : educates patrons as to program

Like everything else, these programs specifics.
need to be promoted to extend their :

; » The promotion noted below placed
reach and success.

bookmarks on customers
windshields and offered a chance
to win a $150 Downtown Shopping
Spree.
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Introducing Parking Validation Downtown

qh.l.m‘ VIS ese New Program Members -
%‘L ff - Bih Street Salon - Bodlter School of Music - Fior Flowers - John Atercio Jewelers - Perry's Shoe Shop WI ] $1 50 DDW’I‘ItD‘WI'I BOI..I'dBI'

- Bpril Cormell - Cat-Mam Do - Fleet Fest Spoets - Juanita's - Pharmaca H
- B Source Indl. - Colormdo Comines - Fresh Proguce - Litlle Mowniamn - Pompadowrs Sh Dppl ng Spree
- Bloemenhaus - Ciosta Rican Conn. - Frofic Shoes for Her - Lolita's - Rig Grande
- Body Balarce - CTX Mortgage - Guaraniy Bark - Widdlefish - Riocky Mir. Jog's Visit www.boulderdowniown.com/parking.him
- Bookera Cafa - Decorfsian - Hellz Mommy - Millsione Evans - Smith-Klein P ; ‘i 13 COWMTOWN
- Borders Bookstore - Eastern Accupressuss - Herage Bank - Mont3ell - Starrs Clothing or stop by the information hlm'{_ near _1'“-.. &

o, & - Boulder Army Siore - Elena Ciczione - High Crimes Books - Maorming Star - The Parlour Pearl to leam more about parking validation “'d”

“exry r_u'i'E'*" - Boulder Arts & Crafis - En Vision - Hurdle's Jewelry - Paul Morison Colours - Tom's Tavern and to register for your chance to win. h
thie - Boulder Booksiors - Express Press - Inlighten - Pedesirian Shaps - Walkw: Brewery
Look for the P! - Boulder Realty Brokers - Feather Thy Mest - Jila Desian - Pepeararn - Weakengs apicw e e oz b
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Your Lucky Day! S

Holiday parking ticket amnesties and

other forgiveness programs are tools to - ;
balance the need for parking Your LUCky D ay -

enforcement with business This note WAS
encouragement through customer a parking ticket
_appreciation. .

but Downtown Boulder
has paid it for you.”*

» The Downtown Association paid over
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$6,000 in customer’s parking tickets We know the Holidays are
over the Christmas holidays in hectic and we really appre- ‘
Boulder. cr|]z_-:1te your busmess. kTake I i, il

» In other c_ommunities, the parl_<ing ;ofy%isft;zrirswaagteén you,& ﬁu' (,Gf'
system simply suspends parking :
enforcement or replaces citations with it b ey b Contactus: 313 H9 3774 no@cbion

PARKING | The Next Level

holiday notices. Happy Holidays
from Downtown Boulder!
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Family Friendly Parking!

If you are a parent with small children,
you will love this ideal!

IKEA located and designed a special a
special parking area out of the main
traffic flow especially for family parking.

» The “Family Friendly Parking” area is
near the entrance and also near
children’s play area that is just inside
the door adjacent to this lot.
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» The lot is essentially a cul-de-sac
which also helps minimize traffic and
eliminates cut-through traffic.

PARKING | The Next Level
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Sustainable Parking
Design & Management
Strategies
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Demand Responsive e
Parking Pricing

Why it is Important?

 Circling for parking accounts for approximately
- 30 percent of city driving.
* Reducing this traffic by helping drivers find
~ parking benefits everyone.
~« More parking availability makes streets less
~ congested and safer.
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Meters that accept credit cards reduce » This appr_oa_\ch optimizes the
~ frustration and the need for parking citations. use of existing parking
~+ Public transit riders, bicyclists, pedestrians, resources in a way that benefits
~ business owners, residents and visitors can all both drivers as well as

expect this application of progressive parking everyone who spends time in

management policy to improve their quality of

life in tangible ways. our great urban areas.

PARKING | The Next Level

The Ultimate Goal:
"'--'.(;ircle Less, Live Better, Safe the Earth!
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Car Sharing meets Fleet

Op eratl ONns . ... » Triptracking occurs automatically and
: billing is charged directly to a UW

The UCAR car sharing program ‘.ex.: budget number. A copy of the receipt is

provides faculty, staff and students ... sentto the reservation contact and

department billing contact via email.

Instant access to a fleet of vehicles
within walking distance from campus
; offices.

CAR
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~» The UCAR is a conveniently located and

5 economically priced Fleet Services rental
vehicle available for hourly rentals. The
UCAR program is dedicated to supporting
the short term transportation needs of the
UW community for education, research,
outreach and business.

PARKING | The Next Level
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http://www.washington.edu/facilities/transportation/fleetservices/ucar/info.php

Recycled Rubber

Products

24 million tires are being recycled per
year through the creation of recycled
rubber molded products. The great
thing about this technology is that it not
only helps to recycle and eliminate
“millions of scrap tires annually; products
“can be manufactured to fit various
“Industries, some of which include:
flooring, mats, playground surfaces,
track and field footing, parking lot safety
_products & landscape mulch (pictured
“above).

» 100% recycled rubber wheel stops are a
durable, reliable, long-lasting alternative to
traditional concrete stops. Studies have
shown that over a 10-year period, concrete
wheel stops could cost six times more than
recycled rubber models due to cracking &
maintenance issues.

PARKING | The Next Level

Kimey>Hom

sign bases

-

L
- —
S
<) ‘
)

%)
Q
(@)
)
e
©
| -
)
0p)
@)
=
~
| -
)
al
Q
o
®
=
©
i
0
>
p]

speed bumps * \

-

E D PRODUCTS

4 \) RUBBERFORM
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http://www.rubberform.com/index.php

Green Roofs

Boston’s Prudential Center has been
transformed in recent decades with the
construction of new buildings, shopping
arcades, and landscapes.

- The most recent addition, the Mandarin
Oriental Hotel, includes a public garden
“built in 2008 on the roof of a 1964
parking garage.
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» To reduce loads on
the existing
structure, the soll
rests on lightweight
fills that include
expanded shale
and, in especially

: » The half-acre garden stands in deliberate

' contrast to the buildings around it. Its
native stone walls, reused brick
pavement, and lush plantings give
shoppers and hotel guests a chance to
step outdoors and experience a taste of

sensitive areas, the New England landscape beyond the

stacked foam ,_ :  Clty.
Insulation panels. B P S Y S

Kimley»)Horn
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Green Roofs (Sort of)

* Don’t have the budget for a “true
green roof”?

* No ability to support the extra weight?
* No abllity to detain water?
~+ An inhospitable climate?

* No funds for the long-term
~maintenance of a traditional green
roof?
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» No Problem! — Schwartz made a plastic
fantastic half Japanese Zen, half French
Renaissance garden.

http://www.marthaschwartz.com/

PARKING | The Next Level
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http://www.richardburck.com/
http://www.marthaschwartz.com/
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Xeriscape

Xeriscaping Is the practice of
water conservation through
creative landscaping.

' » Benefits of Xeriscaping:

ex _ » Low water consumption

’ . » Low maintenance
» Protects water quality
» Increases health and beauty of

surroundings
Decreases pest control needs

Sustainable Parking Strategies



Solar Powered Parking
Lot

A relatively new addition to our
sustainable parking strategies is the
Introduction of individually powered
solar parking lot lights.

oooooooooooooooooooooooooooooooooooooooooooooooooooooooo

- Solar Parking Lot Light (S-
- SL27), from Greenshine
“has three solar panels and
~stronger light power, is a

- good solution for
“illumination of large areas.

» Each light pole/fixture is fed by an
Individual solar panel as pictured
above.

Sustainable Parking Design and Mgmt.
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http://www.streetlamp-solar.com/

The Eco Parking Lot

Bringing environmental technologies and
green design practices under one roof is
the Eco Parking Lot. The stylish design
will incorporate green plantation and
storm water remediation technology
making it more efficient while maximizing
_greening potential.

Design: Green Corridor

» This visual treat with special student :
parking will benefit the Community More info:
and city of Windsor. : '

Sustainable Parking Design and Mgmt.

www.greendiary.com

PARKING | The Next Level
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http://www.greencorridor.ca/future/archives/Eco_Parking_Lot/
http://www.greendiary.com/

The Solar Forest
Concept

As the name suggests, this concept

photovoltaic “leaves” also gives
shade to the cars.

=
=
T brings trees like structures into action. A e SR — T
The Solar Forest Concept consists of SN Ny > SN S
> ‘ z-' (-
] ¥ - O i ~ LS i=] 15 u- - ] -
OB trees that are made up of photovoltaic S = 5
— leaves, whose sole purpose is to 3
o8 collect solar power. =
U | =
Z | . E
. » al
E ........................................................ Q.eX..:. D : : N .II M 2
— » At the “trunk” of each tree is Be.ee* SO o T
—_— power outlet that is used to charge  : =
G up electric vehicles. More info: *@'
Z » Apart from prOViding Charge, the Wwwqreendlarvcom N
o '
=
Q.

Kimley»)Horn



http://cubeme.com/blog/2009/08/05/solar-forest-by-neville-mars/
http://www.greendiary.com/

The Solar Parking
Concept

Offering a dual solution to parking and

» Once the car’s battery is full, the
| sensors embedded in the asphalt
stop the charging process.

£

(@)

=

FJM charging of electric vehicles as well, the =

I design proposes the wireless g

3 transmission of charge from the solar %

MR canopy to the charging coil embedded in &

5<) the asphalt and later, to the car battery. >

: -

~

Z S 5_5

(1 {2) &2 CD

e ) Designer: Nejur Andrel 5

— I T ©

=

Bl > After sensing an electric car parked, : _ o

U} the parking system automatically More info: 2

Z starts the wireless charging www.greendiary.com 2

— process. :

o
5
Q.
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http://www.greendiary.com/

The Solasis Light
Tower:

Here is a concept offshore parking area

concentrating mirrors.

£
s
K that generates solar energy to recharge 1=
-l clectric cars and add valuable juice to g
) ] @)
i the grid. 3
4 e
X o
i =
Z ..... . =
(L TR {-) &2 s
IE o Designer: Klaud Wasiak and IS
-
sl > This proposed renewable energy Yongbang Ho ®
U} generating parking lot is equipped : 3
2z with a solar power concentrating More Info: @
— tower that uses the windshields and www.dreendiary.com
< hoods of cars as sun tracking and :
=
ol
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http://www.greendiary.com/

90 Degrees Vertical
Parking System:

The 90 degrees vertical parking system,
one-of-a-kind parking concept parks your

 » Along with power generation, the

| unique system allows three cars to
park vertically where normally a single
car Is parked.

s

=

e O

g) car vertically. =

v S

— |

X o

v £

—Z T . _;%

: p o

w oooooooooooooooooooooooooooooooooooooooooooooooooooooooo :eX..:oo. : ] 2

IE e Designer: Baita Bueno r=

-

mmml > While you tuck your vehicles into the | ®

Ui parking lot, the panels on the flip-side More info: 2

2z use solar panels to energize electric www.greendiary.com @

E vehicle batteries. :

=
ol
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http://www.greendiary.com/

Green P Parking (2;?3
System: -
: =
The concept is based on the 3
s decentralization of parking systems into =
g) many smaller spots that can be placed In S
B unused spaces such as under flyovers =
=il 2nd bridges. @
; P looks just great! g
Z | 3
g s ....................................................... :eX..:. 2
£ n o O
P - ®@o o g
~» The Green P system also includes a =
lighting system that can replace or b
u supplement ordinary road lights by (,3)
Z charging them with solar energy generated
E by panels installed on the Green P’s roof.
5 Designers: Algis Berziunas and Laima Rimkute§
¥ ~ More info:

- www.greendiary.com
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http://www.greendiary.com/
http://www.ecofriend.org/entry/eco-tech-green-p-decentralized-parking-system-gets-powered-by-solar-energy/

Energy Efficient Vehicle
— Parking Perks 3

Some municipalities are offering free

metered parking to residents whose

vehicles get 50 miles per gallon, have |
low emissions or are powered by an o ony st
alternative fuel. . S i e il |

g > o NS o
TPk for Armative Frellihogsy
........................................................ :.ex_: :
Utah already offers an *» Salt Lake City joins New Haven, CT; Fresno,
Income tax credit of up to CA, Boulder & Manitou Springs, CO and
$3.000 for residents who Albuquerque, NM, in the free parking meter

program. In the last year, Austin, Texas, also

Sustainable Parking Design and Mgmt.

buy clean fu_el vehl_cles and : approved a green vehicle incentive that
some electric hybrids. provides $100 in free parking.

» Commuters in Baltimore who use low-
emissions vehicles can also buy parking
passes at city-owned garages at a
discounted rate.

PARKING | The Next Level




Electric Vehicle

Recharg | ng » Benefits include:

Electric vehicle charging stations in » Arevenue stream to pay for
parking facilities is coming. Also electricity, capital equipment and
coming is a new concept of “Networked maintenance

Charging Stations” that provides unique > Ability for drivers to find

unoccupied charging stations via
web-enabled cell phones

> Notification by SMS or email when
charging is complete
» Authenticated access to eliminate

................. =) ¢ o I energy theft
® . [ ) ‘.
i S B » Green House Gas savings

calculation per driver and per fleet
» Authorized energizing for safety

» Remote monitoring and diagnostics
for superior quality of service

» Fleet vehicle management
» Smart Grid load management

benefits when compared to non-
“networked charging stations.

Sustainable Parking Design and Mgmt.

-1 Coulomb

{ Technologies

Fueling the Electric Transportation Industry

PARKING | The Next Level




Monthly Parking —

» Purchase: The purchaser pays $200 and
receives a plastic day pass.

» Usage: The buyer takes a ticket at the
entrance gate as a normal short term
parker would and upon exit gives the
entrance gate ticket and punch card to the
booth attendant. The booth attendant
punches the card, returns it to the
customer and opens the gate for the
customer to exit. The booth attendant uses
a pre-programmed register key and runs
the ticket through.

Unbundled! » Flexible: Only pay for days you drive! _
Great option for anyone who works in =

: : downtown a few days a week, utilizes >
Boulder’s _20 DaY PunCh Card IS alternative commuting modes or who E
» Convenient: Valid in all 5 City of is on the wait list for a garage permit. =
Boulder parking garages. =

_ _ » Intent: Options, options, options! Our intent k=2

» Affordable: 20 days of parking for only is to offer more options. It was designed ?
$200 ($10/day). for long term parking (parking all day not -

»  Available: No wait list! leaving, maybe 8-10 hours) in our garages =4
for people who do not have a long term ~

permit. CcL?s
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. @06
\ald in Gty of Boulder Garages o0

Each entry / exit&d uas one purc
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Hotel Parking Perk for
» FREE PARKING FOR HYBRID

Hybrids CARS IN NEW YORK CITY

— : » Your stay in the heart of Times
Hotels are beginning to offer parking Square and the Broadway theater

perks for guests parking hybrids or district will be exciting and relaxing

electric vehicles. knowing your parking is free. So
bring you hybrid to our front door
and receive complimentary parking
during your stay.

e O
(« 57’53{?}%&5/
BANFF SPRINGS [/

[ R ey i R S Al AR
Parking charges are $ 33 for Valet Parking
or $ 25 for Self Parking, prices effective
June 1st,
As part of commitment to the environment, the
Fairmont Banff Springs is pleased to offer
complimentary parking to guests bringing a
hybrid or electric vehicle.

Sustainable Parking Design and Mgmt.

PARKING | The Next Level
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http://www.fairmont.com/NR/rdonlyres/F2DD5D41-C116-4310-96AE-B6923BB4F4BB/0/BSH140_Exterior_View_Winter.jpg»»

Parking Guidance S RENEEITS

systems » Parking Guidance

In today’s complex marketplace, it's Systems Provide:

highly desirable to have all available — Assured Parking Availability

parking spaces utilized in order to _ Reduced Pollution and

maximize driver satisfaction, enhance Congestion

revenues and minimize greenhouse gas — Advanced Notification to Drivers
emissions. — Control Parking Occupancy by

Facility, Level, Zone or
Individual Parking Space

— Economic, Environmental &
Customer Friendly

LEVEL 3
LEVEL 2
LEVEL 1
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Facity Counting
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Car Share Programs

Moving downtown?
Don’t need two cars any more?

Can't afford a car, but need one from R >
time to time? . e >
Z 57 CTYCARSHARE h\\\q"\

Q

B

Car Sharing may be just what the \
doctor ordered!

» With Car Sharing you can rent a car for
a designated period.

» Pick it up at a designated spot.
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» Return it to a designated spot.

» Your access car opens & starts the car.
» Your credit card is billed.
» (No don’t even have to fill it back up!)

PARKING | The Next Level




PARKING | The Next Level

Portable Bike Racks

How do you handle seasonal demand
peaks for bike parking?

The creative folks at the Winnipeg
Parking Authority created this “portable
bike rack platform”.

Az v
2 =

SO\

ws = 5339

»

»

»

The base can be picked up by fork lift.

The bike rack proper is protected by
sturdy, high visibility bollards

It can accommodate 6 — 8 bikes In a
single on-street parking space.

Sustainable Parking Design and Mgmt.




Parking Day Is Catching
On!

Park[ing] Day Is a grassroots movement

~» Organizers call it “an opportunity for

| community members to engage passers-by,
motorists, members of the press, city
leadership and yes, even the authorities, in
a rational and respectful dialogue of
everything from our city’s parks and public : i
space to the environment and allocation of : |
land to mobility issues and local . | -
beautification projects.”

=

(@)

. . . 2

that is gaining momentum around the e e
country! B it Ty S
. R chicago St P — .l Cincinnati c

Once a year, urban activists around the R, a =
icountry. cpnvert a public parking space A
to a "mini park” for the day. =2
? <
... ... cs
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LEED Certified Parking e

) Designed and built by the architectural firm
" . Pierce, Goodwin, Alexander & Linville, the
ex_ parking facility, which consists of a six-

’ » level, 313,000 square-foot parking garage

Yes, a parking garage can achieve a
LEED Platinum certification! The

University of Florida's new Southwest “+see** that can accommodate up to 950 cars,
Parking Garage Complex includes a along with an attached 52,000 square foot,
two story building made up of two story building. A 12,000 square foot

office building for the University is also
Included.

transportation, parking service, public
safety offices and retail.

» The University of Florida’s (UF)
new $20 million Southwest Parking
Garage Complex opened in
September 2010.

c
o)
g
)
>
| -
)
%
-
@)
@)
O
c
©
c
o
T
Q
O
>
=
O
©
LL
@)
=
~
| -
)
al

PARKING | The Next Level

imley»Horn —T




Decorative Asphalt
Treatments

Traditional asphalt is popular for it’'s

practicality, efficiency and low cost, but

some find it boring and unattractive.

Decorative asphalt has all the benefits,

but adds the design potential of more
expensive products.

» The shopping experience doesn't
start at the front door, it starts in the
parking lots.

» Extend branding into the parking lot.

Parking Facility Design and Construction

P : » Create positive 1st impressions

IPC INTEGRATED PAVING CONCEPTS™

http://www.integratedpaving.com/

PARKING | The Next Level
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http://www.integratedpaving.com/

Eliminate Blind Corners

Improving site lines is one of the
most effective means of reducing
vehicular accidents in a parking
structure.

» The photos to the right shows
examples of how a cut out in a
sheer wall improves visibility at a
blind turn.

» The use of convex mirrors to
Improve visibility in turns or along
pedestrian paths is another good
example.
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Entrances — Don’t Hide
Them!

The trend towards wrapping parking
structures with retail or office uses is a
positive development, however,
sometimes parking entrances can
become hard to find.

» This photo shows that while the
parking structure may be all but
Invisible, the entry way can be
effectively highlighted.

» The overhead sighage is also
supplemented with a curb mounted
sign perpendicular to traffic flow to
further improve visibility and
wayfinding.

Parking Facility Design and Construction
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llluminated
Entry/Exit Signs

llluminated entry/exit signs are
Important to ensure that customers
know “entrances” from “exits” after dark.

po NOT

[ &
~ " ENTER

9

» Whether illuminated from within or from
external sources, this is an important
safety and traffic control feature that is
sometimes overlooked.
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» Lighted entry/exit signs should also
Include illumination of clearance height
information.

PARKING | The Next Level
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Lighten up! . i OO

~ee.. » Exceptfrom Paint/Stain Specification:
Painting or staining the interior of

_ ) ex * » Provide paint system consisting of two
parking structures is one of the best

n coats of a (white) water-base

ways to improve the perception of Teseer’ penetrating stain in accordance with
customer safety and facility cleanliness. Manufacturers recommendations.
o _ _ » Approved stain systems are as
Painting the underside of parking levels follows:
~as well as vertical .elements s_uch as » H & C Concrete Stain ACIW.
~wall and columns increases lighting Glidden
levels through improved reflectivity. » W-1, Okon Inc.
| : » Canyon Tone Stain “W”, United
Coatings

Construction

» Aquastain, Tamms Industries Co.

N®
» Or Approved Equivalent

Parking Facility Design and Construction

AsTwDien

ASTMDis
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Nested Parking Areas

With the trend toward more mixed-uses
In parking structures, the need to create
segregated parking areas within
garages is becoming more common.
One effective tool in accomplishing this
_is through the use of “nested parking
areas”.

d 1
llllll

.............

»

»

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO

The photo to the left shows a “secured
and segregated” parking area for
condo owners within a larger monthly
parking structure used primarily by a
large downtown technology center.

In this case, separate AVI readers
were installed and the readers
programmed for residents.

A separate pedestrian access gate
and “California Style” swinging gates
were installed to meet security
reguirements.

Parking Facility Design and Construction



Parking Structure
Pedestrian Safety

Areas that are adjacent to high volume
traffic areas or entry/exit areas
sometimes need special attention to
protect pedestrians.

» The glass and metal gate system
pictured here is one creative and
effective option to consider.

Parking Facility Design and Construction
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Pedestrian Ways

In areas with high level of pedestrian
traffic with parking garages, created

To

ADA design parameters are taken :
Terminal

Into consideration.

» A 44” minimum is required if the
access aisle is used as a “means
of egress”, 36" if not.
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(M protected pedestrian ways is a parking g

5 structure design best practice. S

— =

— S

5 S

%

Z » Although this option adds cost, it is &)

Q an extremely positive customer =

A= amenity and an effective safety =

— enhancement. | _. >

U, » Care must be taken to ensure that B Walkwayn
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Maximizing Parking
Capacity

In some environments there are peak ]
parking demand periods that will require ..
special efforts to accommodate all your
customers.

i

i @D

| VA '
i
- LA

» At the Hotel Del Coronado, a
special parking row behind the
standard parking configuration
allows them to add an additional
10% capacity to the normal self
parking lot.

Parking Facility Design and Construction

» During peak demand periods, they
will shift to a valet stack operations
mode.

PARKING | The Next Level
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Transitional Lighting e

Transitional lighting (additional
lighting provided at facility
entrances) Is both practical and e e

: : » e llluminating Engineering Society
an important safety feature in of North America recommends a

~parking structures. minimum of 50 foot candles for
é : transitional lighting at parking facility
entrances.

eX.}

» Transitional lighting helps driver’s
eyes adjust from bright exterior
conditions when entering the
relatively dark conditions within a
parking deck.

Parking Facility Design and Construction
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Universal Design

LINIVERSAL ACCESS
HaNDBODOK

Universal design practices strive

to eliminate accessibility issues ~ | UNIVERSAD
through the incorporation of DESIGN ~= i
barrier free design strategies. \\\\\\\ L VEOUC

s o i

» Hands free parking through AVI
systems is a non-traditional
example of a universal design
application.

» Other examples include, pay-by
cell phone for on-street parking,
audible cross-walk signals, voice
activated elevator cabs, etc.
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Parking Space
Avallab|||ty Slg nage .................

.00'00000. = K’—OLLOW GREEN ARROWS
' itori ' N p T " 70 VACANT SPACES
Slngle Space monltOrlng SyStemS with :ex.:

parking guidance signage make parking
In large complex parking garages more
user friendly.

These systems are being deployed In
retail, airport, theme park and university
_environments.

» Baltimore Washington and Seatac
International Airports were among
the pioneers of this technology.

Parking Facility Design and Construction

» Westfield mall at Century City
Installed an advanced parking
guidance system in their large
2000 space below grade garage.
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Creative External
Architectural Treatments

To reinvigorate urban environments,
some old parking garages are
getting some interesting face-lifts!

c
o)
=
)
>
| -
)
0
-
@)
@)
O
c
©
c
o
0
Q
O
>
=
Q
©
LL
(@)
=
kY
| -
)
al

PARKING | The Next Level




Creative External
Architectural Treatments

This award winning design shows
just how far some architects will go
In adapting their design to nature of
the larger project.

This “Library Parking Garage” in
Kansa City won an IPl Award of
Excellence”

Parking Facility Design and Construction
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Securing Ground Level

Restricting the number of access
points is a parking facility design
security best practice.

- This photo shows that the goal of
- securing the ground floor can be
~ done in an tasteful and attractive
~ manner.
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Alternative Garage “Skin
Treatments”

One alternative to traditional
pre-cast concrete panels are
metal panels.

Potential Advantages Include:

» Greater openness
» Cost savings

» Attractive look
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Specialized Parking
Facility Types

~ PARKING MANAGEMENT & DESIGN - Best Practices

T
>
QU
-
=
X |
v
= .
QU
=
—
O
<
X |
<
<L
o

Kimley»Horn

287




PARKING | The Next Level

Consolidated Rental Car
Facilities

Some of the largest, most advanced
and well designed parking facilities in
the country today are Consolidate

Rental Car Facilities supporting major
airports.

»

These facilities are multi-modal
hubs, many are integrated with
light rail or monoralil systems.

These facilities often times show
the true potential for parking
facilities “interior environment
enhancements” as illustrated in the
photo below.

Specialized Parking Facility Types
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Specialized Canopy

Structures 3
While technically not a parking facility, ex
the Helios House in LA is a great i
example of creative architectural -°

treatments for canopies covering

automobile related uses.

This
structure’s
visually
arresting
geometric
construct is
largely
maintenance
free non-
rusting
aluminum

Specialized Parking Facility Types



Intermodal Parking and
Transportation Facilities

2., » |n addition, businesses located near

These facilities are typically hubs for ex < these faciliies are more visible and
multiple forms of transportation “4%ES accessible to customers. This
including rail, bus, taxi and parking. By et facility will also help make

downtown more pedestrian-friendly
and Iincrease foot traffic to local
businesses.

centralizing these services to one

location, passengers are able to access
their preferred means of transportation
“more easily. Passenger comfort and
“safety is also with the construction of
“an interior lobby and designated pick-
up/drop-off areas out of the way of
traffic.
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Airport Parking Garages e

While airport parking garages come in ' ﬁgggﬂﬁgg!:§1=
many forms, there are some basic OX. e e
design criteria that tend to show up in Tel..e TR = i
airport parking facilities due to their = v g e
basic functional needs. o =

» Some of these features include”’

» Helical ramps to move large volumes of : ==
vehicles in short periods of time. =Sy | (S

» A predominance of flat —floors to better
serve customers with luggage.

» Large facilities requiring good wayfinding.
> Integration of light wells or other features e

to break up large facilities and provide JUBEE
orientation. ==

» External exit toll plazas : AR SRR

» Integrated multi-modal transportation "
elements W,

» Advanced access and revenue control
systems

Specialized Parking Facility Types
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Mixed-Use Facilities

What is a mixed use facility?
Simply a building or group of
buildings in which you can
work, shop and live. The
Integration of parking either in
a “wrapped”, “stacked” or
below grade fashion (or some
“combination) is common.

Specialized Parking Facility Types

» Of course you'll still want to get away
from time to time to visit friends, explore
cultural venues and take vacations but
for these a rental through a “car sharing!
system might make more sense.
Proximity to transit and the addition of
community bicycle programs is
Increasing commute options.

]
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Some parking facilities may be
designed primarily for office
parking, but with an awareness
that they will be used for special
events as well.

Event parking requires a another
level of planning and design to
“accommodate the acceptance of
“up-front payment and peak
_egress traffic flow.

PARKING | The Next Level

Event Parking Facilities e

L... » Double-threaded helix circulation
*  systems with separate up-bound
:eX.,: and down-bound traffic patterns
TR are common to expedite the high
‘ traffic volumes.

Specialized Parking Facility Types




Transit Oriented
Development Parking
Facilities

The "new urban village" concepts

designed around a rail/transit stop

offers a picture of the emerging
preferred urban development land-
“use type of the near future.

These “transit oriented
developments” are characterized by
relatively dense development
_patterns, strong permanent
transportation elements that will
support a “live/work/learn/play”
“environment.

PARKING | The Next Level

Gee.»  While some parking is generally provided in

. . tends to be less in overall numbers,
‘.eX. + provided in structures and supported by
% .« multiple transport options.

Specialized Parking Facility Types




Temporary Parking e ———————

Structures ~ » For environments where major
eX *  design decisions are in flux, or an

Immediate loss of existing parking

There are temporary, modular, one deck | ...« peeds to be mitigated this
car park systems designed to virtually temporary modular parking deck
double the capacity of an existing or new option has distinct advantages.

~surface area, by use of a free-standing
~deck installed in the short amount of time
~with minimal site disruption. :
Pre-fabricated elements are installed on ’
: - the original modular system to double parking areas

the surface without traditionally : i ' o Eggﬂ
~excavated foundations. : ﬁ L
‘The finished structure can be o — el
~disassembled and 100% re-assembled : ~ —
~on another site in different configurations.

In many cases installation can be phased W et i s
to retain spaces for an ongoing parking B e
~operation and its revenue stream. : e
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Automated Parking
Facilities




High Density Vehicle

Storage ;

g ~ » BENEFITS
There are products designed to meet ex . » Designed or retrofitted in
higher-density parking requirements by =, " accordance with client

PARKING | The Next Level

providing more efficient space
utilization through a variety of vehicle
storage and retrieval options, from

“attended systems (valet) to fully
“automatic systems that require no
“human intervention.

S

Leaders of high density vehicle storage systems

B  AUTOMATED PARKING GARAGES

-Design
-Manufacturing
-Installation
-Service & Maintenance
-Engineering Services
-Architectural Services
-Financial Options

Park Plus, Inc.

31 Iron Horse Road,

Oakland, NJ 07436

Telephone: 800-966-5509 / 973-574-8020

Fax: 973-574-8030

Email: info@parkplusinc.com; Website: www.parkplusinc.com

"aeet specifications

Cost-effective and can be installed
with little to no site preparation;
standard garage doors, facade
siding and roofs can be used to
enclose all systems

Construction periods and costs are
minimized - require no ramps or
drive aisles

Beneficial floor area ratio (FAR) —
Systems regarded as one level In
many cities

Automated Parking Facilities




Mechanical Parking

.........................................................................

the following four ways:

» Saves Valuable Air Rights
» Reduces Expensive Excavation

> Fits More Cars M Boome ang{

» Conserves Open Space

1’ :
StrUCtureS o Tray ****+._ Unique Capabilities of the _@
Systems” ex . RoboticValet™ =
— ' » Robot lifts only the tray - nothing L%
g Benefits of Automated Parking P touches the vehicle o
Q) _ : » Rolls on solid concrete decks (new E
I ° Automated Parking Saves Space or retrofit) =
'|>—<’ + Automated Parking systems allow » Easy to maintain over long lifecycle _Dc;
Q yehlcles .to be stored without human » Moves underneath vehicles from s
— intervention and allow for much greater any side g
vehicle density within a parking facility. . . L O
v k 5 _ bt half th f » Transports vehicles in any direction =
|£ aigr?\?;l:trg rr:gl rp()):r?(iné gec":tratg: >pace o » Rotates vehicles without a turntable <
_ automated parking brings value to real »  Lifts payloads up to ~7,000 Ibs
G estate development projects in any of » Battery operated
=
ol
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adopted.

Develop a Parking
Policy Geared to
Support Economic
Development

Some innovative parking programs that

consider themselves as integral partners
“in overall downtown revitalization efforts
have developed their overall parking
policy framework to be geared toward
“support community and economic
~development.

Tempe, AZ is one such City. To the right
“1s the overall policy framework they

Parking/Economic development
Principles

»

»

»

»

»

»

»

»

Consider Parking as One Element
of a Larger Transportation System

Effective Parking Resource
Management

Define “Parking Adequacy” within
the Transportation Context of
Downtown

Create a “Proposed Development
Parking Assessment Tool”

Maintain Shared Parking as a Core
Parking Planning Element

Integrate Parking Planning Into the
Larger “Downtown Business
Strategy” Context

Long-Term - Build Toward a “Self-
Supporting Parking Enterprise
Program

Define a Specific Targeted “Return
on Parking Investment Ratio”



Pal‘klng Beneflt DIStrICtS B D Y S LRSS DDA 6 0508

S, Other Key Parking District Attributes
The establishment of "parking benefit :@X + » Funds collected from parking

districts" can serve as a financing tool to . charges are poured directly into
subport improvements in downtown *encec” Improvements that make the district
PP : P : _ more attractive, such as sidewalks,
areas W_h'le also add_ressmg traf_-f'c landscaping, and other amenities or
congestion and parking constraints. aesthetic improvements.
- Within a parking benefit district, public » New parking meter technologies
~ parking spaces (both on and off-street) have improved customer

“are charged an hourly rate designed to convenience (customers can pay
| remotely by credit card or cell

keep approximately 15 percent of ; phone), increased pricing flexibility

parking spaces vacant.. (rates can be changed in real-time

5 3 based on location, time of day, day
of week, or level of occupancy),
reduced streetscape clutter, and
reduced operating costs

PARKING | The Next Level
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Breaking News....

Thank You!

This just in....Congress has approved a
new funding source for NASA.

Discussion
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